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Thank You 1 

Dean Compton, Dean Liska, other distinguished faculty, 

Ladies and Gentlemen, Students ; :.---

It is a pleasure to be with you today on the campus of 

Purdue University/a major land-grant institution/ to 

participate in your Executive Speaker series/ I understand 

that Purdue has a reputation of having more homework per 

student than any otlier university in the United States. ~ 
,__ ~ 

I appreciate the invitation to be here today to applaud 

the consumer affairs and educational efforts of your 

university community-~ ot only on campus, but through more 

than 100 County Extension programs throughout the state. / 
'-"""" ---------- - ----
Purdue has a noble history, 1, nd the seeds planted many 

years ago have borne exceptional fruit. /,,..___ 

Purdue is unique in that it was the first of the great 

midwestern universities to establish, / in ~ i /,. n engineering 

school within the land-grant system/4stablis ed in 1862 under -
the Morrill Act by President Li~~oln. / Wh\?_ could have 

foreseen t:!!':!!:., {i:,,ck in 18, that 1/o y~ars later exc~ nce 

in engineering here, would earn Purdue the title of "Mother 
--::=::= 

of Astronauts."// 

Then in~, the Cooperative Extension Service was 



• 
formed under the Smith-Lever Act and continues to be a strong 

force in taking the research of this great university to 
~ 

consumers of all ages throughout this great "Hoosier" state --- -
and elsewhere. --

Also, near the turn of the century, you had a professor 

here by the name of Harvey Washington Wiley/ He was almost 

dismissed from his position as a chemistry and physics 
; 

teache~A,ecause he rode around the campus on one of those 

old-fashioned bikes with a huge wheel in front and a small 

one in back. The faculty at that time thought such conduct 

was ~ :;:,fessor / Who could have foreseen 

then, that a professor who almost lost his job would be the 

m:=:r force behind passage of the Food and Dr.ug Act in 1906 / 

Since its enactment that Act has saved millions of lives/4.nd 
- 7 ~ 

underpins our faith in the safety of foods and drugs we 
----- -----------=­

purchas~ • 

So consumers throughout our nation have benefited from 

the many contributions made by your university/through EE · 
Wiley ,f he Cooperative Extension Service, (and others / This 

is why I am pleased to be here during the period that 

President Reagan has designated as National Consumers Week. / 

As you may be aware, the theme for this week is "Consumers 

Should Know. 'f oday' s for::- gives me an opportunity to 

discuss that theme in d ~ t yand to hi~light a few of 

Purdue's involvements in the Consumer Affairs fields. / 
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Those of you who are students in the School of Consumer 

and Family Science can be extremely proud to be trained in a 

school that ranks among those at the very top in the nation 

in quality of its programs. / It has been a privilege for me 

to know and work with your Dean, Dr. Compton, who has 

contributed so directly to this fine standing. / --------------
/ 

In your Department of Consumer Sciences and Retailing, / 

the consumer affairs and consumer financial advising programs 

are growing ~ than other area~ strong indicator 

of student interest in consumer matters. / 

h f ~ / . . Int e area o researcu, your contributions to consumer 

issu:_5 and needs are impress~ vef consumer satisfaction in 

auto arbitration,/;redit card spe ~ding behavior,Jand consumer 

use of resources/ to name a few/ ~ hat have 7 ct 

impact on consumer information and education programs / And 

the message is getting out--as evidenced by a recent article 

in J SA Today on the financial status of American families. / 

Consumers should know their way in the marketplace and 

through your fine outreach programs you are making it easier 

for people to know. ,/ 

"To know" implies two basics: information and education. / 

Information gives facts / Educa~ion enables the processing of 

facts so we can make judgments or choose a course of action./ 

It is through consumer and economic education that we obtain 

facts about the marketplace and the ability to process these -~ 



facts into the everyday judgments we must make and actions we 

~~t take. I/ 
Information 

need both.; They 

is~' education is -
are vitally important 

process / con.:::mers 

because they form a 

fundamental and indispensable base for mark ~tplace 

understa~ ngf or responsible citizenshi~ or economic 

decisionmaking f or individual or family economic security, / 

for planning futures ... for making od.,e's way through the 

world. / 

Those of you who are majoring in consumer subject areas -

know the complexity of the various lending and investment 

options/ County Ex~ens ion staff know the challenge of 

presenting these options in an easy-to-understand format for 

~ udiences. / There's a book on the market about ~ 

buying, /4nd it has at least forty intelligent questions a 

co~ er should ~ before choosing and buying./ 

In addition to economic decisions and purchasing, ./ 

consumer and economic education promotes effective and 

resp~ sible c~ nship. / As our economy becomes ) ncreasingly 

global, it is imperative that consumer educators ' and other 
. I 

consumer affairs professionals understand, and incorporate 

into educational p~ograms, /those issues which dir ~~tly impact 

on the availability, the quality and the safety of goods and 

services. f 
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Let me highlight just a few of these issues--

There is now occurring in Washington an extremely - \ 
important debate on t ~ ,( ~rticularly trade wit~ an_J 

Japan has a trade surplus with the United States of around -----
$35 billion a year. There are those who claim that Japan is -,,.... 

not being fair by refusing to open its trading doors as 
~ 

extensively as we have. / There are similar allegations about 

othe~ ions, /a11 of which have led to a very stron..9 
~ ' d 

mov~ t to ~s legis~ tion to "protect" American business.} 

I hope every action we take is very clearly thought out, / 

because if this "protectionist" novement / is success~~ t 

will have c.onsiderable impa C:t on how we live,/a limitation on 

the 

and 

products available to ~s, / and 

services. ~~~ 

the increased cost of goods 

¾<H,{,V~~. 
International, national, and local debates over economic 

? 

and consumer matters will obviously affect our lives for 

better or they are 

Through your newly established Consumer Newswriting 

program 0 n the Department of Consumer Science,\ and RetailinJ 

you now have an excellent channel for sharing your expertise 

on curren onsumer policy issues with the public through the 

media~/r have read several of the "Purdue Consumer" columns 



and congratulate you on this special form of outreach. / 

In addition to responsible citizenship,/ consumer and 

economic education can give one a better perspective on the 
I 

blessings of livi~ in a free enterprise system hich is so 

es ~ al in the development of sound public policy. ,/ 

But there is still another important aspect of consumer -
edu~ t½?n and informatioi which relates to the confidence 

and the economic security of the indivi~ual . ~ 

The changes that have occurred in this _:entury/ in what 

amounts to a micro-second of time on the ea th 1 s calendar, / 

are ~ - / collectively those changes have had an 

enormous im.2.5!ct on our quality of life./ we went from 

mechanical energy to a vacuum tube, from a transistor to a 

mic!9-chip/ nd from a hand-operated phonograph to c ~ act 

portabl ent tainment s stems/ We have seen vast changes in 

transportation and communications systems/ a ~ have the 

capability to purchase retail goods via sophisticated home 

computers stems , 

Within this country, our nation has gone from 

family-centered neighborhood1/where print was the ~ ef 

source of informationf.o a gl9bal economy where 

international events and relationships via satellites have a 

massive and immedia e impact on our lives. 

Allied with the vast technological changes are literal ------
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~ in the marketplace. ; In a few short years we have 

moved from a heavily regulate society toward a system of 

reasoned dereg: lation/ The overall result is i ~ se 

competition for the consumer's business and a vast increase ---
of complex choices. // --------------- - ·- - . -, 

Those who ~~< or will no:Junderstand technology or 

the impact of global concerns on marketplace cha!}.9.~ ight 

easily experience what Alvin Tof fler cal ls II future shock 11
: 

= ===- ===-
Consumer and economic education that helps us understand our 

present environment /while exploring current and fut = trends / - - -
can contribute to a greater sense of confidence for the - ....___~ 
C?._:':_~er, // 

Economic deci~ionmaking, responsible citizenship, 

economic understanding, and future planning -J- those are some -
key payoffs of a sound consumer and economic education. 

·-"'-------------------------... // 
How well then are our nation's schools doing to provide 

.z::::::_ 

these payoffs? # 

The good news starts right here on your campus. ~ ou are 

in the vanguard of colleges in the financial p lanning field./ 

Your Cooperative Extension Service and the consumer 

newswriting workshop both provide consumers with an -- --understandable but sophisticated communications program to 

meet consumer needs. / 

Your career program for consumer professionals helped 



launch the na~ n's first student chapter of the SOCAP---(he 

Society of Consumer Affairs Professionals / with f~ 

membersl ~ hose members have been key supporters of the 
ar~ / 

Executive Speaker Series andAin attendance here today. 

During this semester lt.he S~ries has brought to the campus 

many of the nation"s leading experts from government and 

busi~ // 

~ ust as your University's early pioneering program in 

engineering eventually led to the title of 

As~ ts"/ ou have set the standard for 

field of consumer affairs. f 

"Mother of the 

others in the 
"=-

And there are other educational institutions on all -
levels, from kindergarten to college, /which are provi~ g 

I - -
thei!:.___~tudents with effective con~~~omic programs./ 

But the statistics show there is more to be done. For 

example: 

A nationwide survey of 17-year-olds taken by the 

Education Commission of the States showed that most could not 
~ -===---

define the word "inflation. "/o~ 30 percent understood unit 

pricing. /one-fourth thought that government guar~ ed a 

profit for business nd only 17 the Better 

Business Bureau was not a law enforcement agency. f 
--== 

A more recent national survey by the Hearst Corporation 

showed that the vast ma · ori ty of adult Americans do not ,,µ.,,.~~ 



tt:DQ;a;r,;s;t::a:cid basic concepts about business and 

Sixty percent did not know the definition of 

the economy/ 

gross national -==-- -
_!?roduc::!;/ OV? two-thirds did not understand the Dow Jones 

Industrial Averag-:;nd only one in ~ knew that the av~ ge 

profit margins for the country's la! gest f irms were less than 

ten pe~~~nt of sales. / 

I am concerned that if we do not prepare our stµdents 

~ with the proper consumer and e: nomics inst~ ction/e 

may, through defaul0 e short changing students and adults 

who desperately ~ ed to know l~ow~ make intelligent choices 

and trade-offs in the marketplace, who need to know how to 

protect themselves from fraudule t activitiet ho must 

participate as full citizens in the nation~ nd 

international policy debates that affect their lives and who 

will continually be victims of the rapidly occurring chan es 

that impact on their daily lives. ~ 

Consumer and economic education must in a priority -
equal in importance to teaching students how to make a 

livin___:./ It is one thin to be able to read, ut it is quite 

another to know how to read and understand a ~ anty. / It is 

one thing ~ learn simple mathematicsF is quite another to 

calculate interest rates and balance checkbooks/ It is ~ e 

skill to be able to write ut is quite anothe to be able to 

gather facts1 and to write an effective letter of honest 

~ j'~ 



Now, I have discussed 

about them? / 

,- /0 -

problems / What is my office doing 

Under a recent reorganization/the United States Office 

of Consumer Affairs is focusing a special effort on providing -
a national leadership role to improving consumer and economic 

educ~ n / in both formal and nonformal sectors.; o a large 

measure, this means fostering and facilitating the 

development and exchange of information by ed~ ors,/ 

business and consumer leadersf'o provide the consumer with 

accurate information and effective educational programs .ff 

Centere~ new~~~~ Con~umer ~ 

E~~ this e fort is th~ -c;& er ~tone of the 

reorganization/ our objective is to encourage and work with 

those in government, educational institutions, bus.l:.!!,ess, 

voluntary groups, and individual citizens to enhance consumer 
~ 

an~~:._:_~ation/ our objective is to promote (fc> the 

best of our ability) more widely available consumer and 

economic education information for students at all levels, 

and for community-based adult programs. / This includes sound 

support from the business community for objective and helpful 

programs and materials. ~ 

We will continue to emphasize a broad m~ ti~ disciplinary 

approach to unify and increase the total impact. of everyone 

working in consu: er and -economic education programs. / We are 
-- 1/ V 

doing our best to foster and facilitate needed consumer _ ____, 
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education research and materials /we will capitalize on the 

unique opportunities and resources at our command to 

stimulate and facilitate the pro~ on of services and 

programs to consumer educators in industry, private sector 

orga:::t_ions, academia, and the K-12 school system/such as 

training seminars and conferences and related materials. f 
We are exploring ways in which we can encoura e and 

exf ancl ~ e__!' , innovative consumer and economic programs/r 

have always felt that the field of consumer education harbors 

many creative, independent thinkers who devise exciting and 

eff~ approaches to teach consumers F e innovators 

are developing the programs of tomorrow14 et we need to 

benefit from the~ r work today. / Through our "Visting Scholar" 

program we are attempting to tap this valuable resource by 

bringing noted educators to work, for a short period, in my 

office/ to provide counsel and develop rec:W.endations/ For 

example, one of our recent scholars compiled research 

information to help substantiate the need and value of 
---- ~ ~ -=. 

consumer and eco~ mic education / This initial effort will 

contribute to my office's long-term objective of identifying 

cost/benefits of consumer and economic education to specific _________.-- -=- -
target roups. ;f 

With the assistance of the University of Detroit and 

educator's roundtable last August to discuss problems and 



~ - . propose strategies in the field of consumer and economic 

education./ we have developed a report from the ~ dtable 

and plan to distribute it to educators and needed support 

groups. 

/ 
In short, you and I have 

/ -
much more to be done .; In the 

made a beginning There is 

world of today and tomorrow,-

there is and will be, a continuing need for educating 
~ "'-=-

cons um~ - / I welcome your support and the support of the 

other great educational institutions of this land of ours. -
;,,.. hank ·--... 

( ( 


