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February 15, 1984

MEMORANDUM FOR FRED F, FIELDING
FROM: SHERRIE M, COOKSEY;I

SUBJECT: Request to Name a Corporation
"Reagan Seafood Supply"

Robert Nelson has written the President seeking his
permission to name Nelson's new business venture "Reagan
Seafood Supply." Nelson states that he wants to use the
President's name in the title of his business because:

" (1) The Republicans will buy from us. (2) In the event
you opt to run for re-election, it might afford a little
publicity."”

Attached for your review and signature is our standard
letter explaining that we will not grant permission to
use the President's name in connection with a commercial
venture.

Attachment
















THE WHITE HOUSE
WASHINGTON

February 2, 1984

Dear Mr. Collins:

Your recent letter to the President concerning an
advertisement appearing in The Mathematics Teacher has
been directed to my office for reply.

Please be advised that, as a matter of long-standing policy
in this and previous Administrations, neither the name nor
the photograph or likeness of the President should be used
in any advertising, promotional or other commercial
activities which in any way suggest a connection between the
President and such advertising or promotion. This policy is
generally well-known and, as a matter of fact, is set forth
in section 236 of the Do's and Don'ts in Advertising Copy,
published by the Council of Better 1siness Bureaus, Inc.

As you discovered, there are times, however, when
individuals inadvertently fail to adhere to this policy.

instances are oftentimes brought to our attention
through the efforts of people such as you, therebv enabling
us to take appropriate corrective atc 1. In this instance,
Mr. Saxon has been apprised of this j-standing policy and
rec csted to take immediate steps to ensure that the »licy
is adhered to in the future.

Thank you for bringing this matter to our attention.
With best wishes,

Sincerely,

Fred F. Fielding
Counsel to the President

Mr. Don Collins
13134 Charington Drive, N.W.
Pickerington, Ohio 43147

FFF:HLG:aea 2/2/84
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13134 Charington Dr. NW
Pickerington, Ohio 43147

December 1, 1983

Ronald Reagan

President of United States
1600 Pennsylvania Avenue
Washington, DC 20006

Dear Mr. Reagan:

The remarks that you made this summer in regards to the Saxon Algebra
book were untimely and certainly not well researched. There are many
within the established mathematics education community who dispute
Mr. Saxon's claims. Gross exaggerations and not based upon valid
educational research are two of the more common phrases that are used
to describe his claims.

Mr. Saxon has taken your remarks as a recommendation of his texts which
I am sure that you have not read or have the expertise to judge. He

has gone so far as to have the "recommendation" printed as an advertise-
ment in our professional journal (The Mathematics Teacher, the official
journal of the National Council of Teacher's of Mathematics.) I am
enclosing a copy of this advertisement.

This advertisement presents a question of commercialism that I'm sure
you do not wish associated with your office.





















THE WHITE HOUS ™

WASHINGTON

April 13, 1984

Dear Mr. Howard:

Thank you for your letter to the President, which was called
to the attention of our office, expressing your concern about
the fundraising letter you received from the "Foundation to
Rebuild America" soliciting contributions to its "Statue of
Liberty Restoration Fund."

Neither the President, the White House nor any agency of the
Federal Government has endorsed or is otherwise involved in
this Foundation's fundraising efforts, whether for this or any
other project. With respect to the particular solicitation
letter you enclosed, which other persons had also brought to
our attention, we have already protested its references to the
President, which left the misleading impression that he was
connected in some way with the Foundation's activities. It is
our understanding that this letter is no longer being used.

I appreciate your taking the trouble to share your concern
about this matter, and am glad to have this opportunity to
clarify that the President is not affiliated in any way with
the fundraising or other activities of this Foundation.

Sincerely,

ded (et

Peter J. Rusthoven
Associate Counsel to the President

Mr. Ste_ J. Howard
13025 Woodbridge Street
Studio City, California 91604












Her "torch of freedom," which she has majestically held over America is
crumbling like dust.

And decades of harsh weather have weakened her noble body...reducing her
copper skin to but a fraction of it's original thickness.

Our gal. it President, Ronald Reagan, realizes that we will lose the
Statue of Liberty--piece by piece--to the depths of the New York Harbor if
immediate action is not taken.

As you may know, 'Miss Liberty's" original creation was a massive effort
of the loyal, patriotic citizens of America.

Inspired by a group of private citizens...countrymen "dug deeply into
their po« :ts" and generously donated all the funds so that "Miss Liberty"
yuld stand proud in New York Harbor..

With Americans loyally united in this noble cause, an incredible 80%
of "Miss Liberty's" original $400,000 dollar cost was unselfit .y donated by
patriotic Americans.

Therefore, in keeping with "Miss Liberty's" original tradition, President
Reagan has decided not to ask Congress for funds to have her reconditioned.

And he is asking the private citizens, like you, to 'dig deep into your
hearts" and help "Miss Liberty" live.

My fellow Americans, "Miss Liberty" has nobly stood by her country through
national crises and world wars...majestically proclaiming America's spirit of
freedom.

Therefore, we can not let her down in her desperate hour of need.
This is why the Statue of Liberty Restoration Fund was founded.

The Statue of Liberty's restoration will be difficult. And it can not be
done with out your assistance. So please help in "Miss Liberty's" hour 5f need.

Your loyal support will make the difference...will "Miss Liberty" stand
or £fall? Will our grandchildren never know what the Statue of Liberty means?

My friend, you can join the Statue of Liberty Restoration Fund, and know
the satisfaction of preserving America's greatest symbol of freedom.

N 1d¢ : to ree her copper skin worn thin...to 1/2 of it's original

[N} ) . )

And my heart breaks to see her torch tumble--piece by piece--into the
New York Harbor. Gone forever.

Unfortunately, with the escalating cost of copper, '"Miss Liberty's"
reconstruction will be quite costly.

-2-




An estimated $230 .1lion dollars must be raised to return ' is Liberty"
to her original glorious beauty.

And construction must begin immediately.

Now my question to you is & very personal one. Will you join the "'Statue
of Liberty Restoration Fund's Roll of Honor."

This is a once, in a lifetime opportun: 7.

By joining the Statue of Liberty Honor Roll you will be telling your
children and grandchildren that you care about our national symbol of freedom.

By joining the Statue of Liberty Honor Roll you will be answering President
Reagan's call to save 'Miss Liberty."

So please join the Statue of Liberty Honor Rell.

And please mail your maximum contribution to the Foundation to Rebuild
Anmerica.

R’ “it now the Foundation to Rebuild . ‘:rica is leading the fight to save
the Statue of ‘ty.

Your donation of $1,000, $500, $250, $100, or $50 can help restore the
Statue of Liberty.

Or $25, $15, $10 can help alot.

Every dollar is crucial. For you and I can not let the Statue of Liberty
just disappear.

You and I must join President Reagan in saving our national symbol.

So please join the Statue of Liberty Honor Roll and mail your maximum
contribution to the Foundation to Rebuild America.

Sincerely,
/1oy e

Tony Campaigne
Executive Director
















January 23, 1984

FOR: FRED F. FIELDING
FROM: DAVID B. WALLER L
SUBJECT: National Review Advertisement Utilizing

Clip of the President

As we agreed, on Friday evening I contacted Ken Cribb regarding
the referenced matter. He agreed to contact Bill Rusher in an
effort to resolve the discrepancy discussed in my January 12 and
19, 1984 memoranda (Tab A), and reported in the article in
Advertising Age attached to the latter. As I mentioned, I have
had numerous follow-up calls from Richard Gordon, the author of
the Advertising Age article. Presumably he is interested in
determining what follow-up, if any, we have taken since learning
of this potential misuse of the tape of the President.

This afternoon Ken notified me that he had reached Rusher and was
advised by him that the run on the ad has ended. The matter has,
therefore, been rendered moot.

I intend to return Mr. Gordon's calls and notify him of that
fact. Similarly, ™ have attached proposed responses to the
correspondence we nave received on this matter (Tab B).







January 12, 1984

FOR: FRED F. FIELDING
FROM: DAVID B. WALLE
SUBJECT: National Review Magazine

As I mentioned at the staff meeting this morning, the Press
Office yesterday referred to me a call from a Rick Gordon of
Advertising Age magazine. Speaking to Kathy in my absence,
Gordon referred to a television commercial he had seen promoting
National Review ("NR"). He indicated that the ad includes a clip
of the President's appearance at a reception in honor of the
opening of NR's Washington office at which the President stated
that NR was his "favorite magazine," etc.

Gordon indicated that he had spoken with NR, and they indicated
they had received approval from the White House to use the clip.
our check with NR revealed that according to Publisher Bill
Rusher, he spoke with Ken Cribb and was told that the clip was in
the public domain and therefore written White House approval was
not necessary.

In keeping with our discussion in the staff meeting, I returned
Gordon's call. He indicated that the subject advertisement is
approximately two minutes in length and features Charlton Heston,
Tom Selleck and the President. Heston begins by saying he does
not normally do commercials and he is doing this one for free
because NR is the most enjoyable and informative magazine he
reads. After Selleck adds his praise for the magazine, Heston
comments that "not only actors like it, so do ex-actors." The
clip of the President is then shown with him saying "well, I
think you know that NR is my favorite magazine. It is my
favorite because it is splendidly written and a pleasure to
read." Heston then reappears with a subscription plug.

Gordon advised that the issue of the propriety of the ad was
raised by CBS when they requested that NR provide a release from
the White House. It was then apparently that NR placed a call to
our office. (It is interesting that Gordon told me that NR's
call went to "Fielding's" office, yet in our earlier call to NR
they indicated that the call went to Ken Cribb.) According to
Gordon, NR said that we responded to the call by saying the clip
is in the public domain and we have no objection to its use.



-

I advised Gordon that although I was not privy to the
conversation, it was my understanding tl t our response was to
the effect that the clip was in the public domain and we had no
objection to its use, so long as it was not used "in any fashion
that suggest a connection between the President and anv
advertising or promotion."

In response to Gordon' reguest for my opinion whether the ad is
in violation of that policy, I indicated we would want to see the
actual ad before rendering ar c¢pinion. I invited him to provide
us with a copy if he obtains one. He volunteered NR's number
(212/679-7330) and the number of the agency that prepared the ad,
Mational Media Group (215/265-1410).

It certainly appears to me that Gordon is preparing to write a
story that will either attempt to drive a wedge hLetween the White
House and NR on this matter or one that suggests we are giving

NR favorable treatment regar.ing use of the tar of the
President, It appears that he has material which he can v 2 to
create a "swearing ccontest." I recommend that we di :uss the
matter with Ken and then consider calling NR in an effort to
resolve the problem. Assuming we are able to do so, we should
consider advising Gordon of the resolution. That would
demonstrate our follow-up on this problem.




























January 31, 1984

To: Counsel' Offic

Thank you,

Reply

Kille 23, X4£4/0
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February 2, 1984

MEMORANDUM FOR FRED F., FIELDING

FROM: H. LAWRENCE GARRETT, mx

SUBJECT: Use of President's Remarks as Basis
fr~ Commercial Advertising

On July 29, 1983, the President, at a White House reception
for members of the National Association of Elementary School
Principals and the National Association of Secondary School
Principals, made the following remarks:

I'm also reading some interesting things about

new text books that can do wonders with increasing
math skills. I'm sure you've probably heard about
the new math textbook. It's by a fellow named John
Saxon, that has average I.Q. students scoring above
high I.Q. students, and has Algebra I students who use
this textbook doing better on tests than Algebra II
students who use the traditional text....So, here's
another area we could look into. All we have to do
is simply replace the old books as they wear out with
new books of this kind.

Mr. Don Collins (Tab A) and Mrs. Margaret Keener (Tab B)
recently wrote advising that portions of these remarks have
been used in a professional journal, ™~ Mathematics
m~acher, advertising the sale of Mr. saxon's textbooks. My
review reveals that not only were the remarks so used, but
the remarks cited are, in fact, inaccurate.

Such use clearly violates our policy. Accordingly, I have
prepared an appropriate letter for your review and signature
so advising Mr. Saxon, together with letters to Mr. Collins
and Mrs. Keener thanking them for apprising us of this
situation.

Attachments
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March 6, 1984

FOR: FRED F. FIELDING

g
FROM: SHERR.., M. COOKSEY
CononlT: Use of Presidential Quote

Mary Haas, a Vocational Industrial Clubs of America (VICA)
student in Addison, Illinois, has written the President
requesting pe_..ission to use a quote from his speech to the
annual National Leadership Conference of the Vocational
Industrial Clubs of America in Louisville, Kentucky on June
29, 1983. Haas would put this quote in a display she is
putting together for the Illinois VICA Conference.

The quote she has selected is straight from the President's
June 29 speech, and I have no legal objections to her using it
for her display.

Accordingly, attached for your review and signature is a
letter so advising Miss Haas.

Attachment
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THE WHITE HOUSE

WASHINGTON

>

February 6, 1984

Dear Mr. Davis: ,

Your December 12, 1983 letter to the President regarding his
appearance in a commercial for National Review magazine has been
referred to me for response.

Please be advised that the President's remarks concerning
National Review were made at a reception held in honor of the
opening of their Washington office, and were taped at that time
by the major television networks. The President's remarks were
not made as a commercial solicitation on behalf of the magazine.

As a matter of long-standing policy in this and previous
Administrations, neither the name nor the photograph or likeness
of the President should be used in any advertising, promotion or
other commercial activities which in any way suggest a connection
between the President and such advertising or promotion. This
policy is set forth in section 236 of the Do's and Don'ts in
Advertising Copy published by the Council of Better Business
Bureaus, Inc.

Although I have not actually seen the National Review commercial
itself and therefore have no opinion regarding whether it is
inconsistent with the above guidelines, when we received
complaints concerning National Review's use of the President's
remarks, we contacted the magazine. We were advised that the
commercial is no longer being run and will not be run in the
future. We, therefore, consider the matter to be moot.

Thank you for sharing your views,with us.

N

Siqcere?¥, (

l‘} r j f “\

[ and XA e
David B. Waller

Senior Associate Counsel
to the President

Mr. Lloyd Davis
6700 South Oglesby Avenue
Chicago, Illinois 60649















THE WHITE HOUSE

WASHINGTON

February 3, 1984

Dear Dr. Zonakis:

Your January 27, 1984 letter to James ™1ker regarding use of the
President's name and/or likeness in hearing aid advertisements
has been referred to me for response.

Many of the advertisements you refer to in your letter have
previously been brought to our attention, and have resulted, in
each instance, in a letter i_..m this office urging that immediate
steps be taken to cease the unauthorized use of the President's
name and/or likeness.

As a matter of long-standing policy in this and previous
Administrations, neither the name nor the photograph or likeness
of the President should be used in any advertising, promotional
or other commercial activities which in any way suggest a
connection between the President and such advertising or
promotion. This policy is set forth in section 236 of the Dc¢'~
and Don'ts in A¢-—-~rtising C__; published by the Council of Be r
Business Bureaus, Inc.

You should know that the White House is in no way responsible
for, nor do we have anv coi.._-ol over, the information that has
appeared in the media _2garding the President's he__ing aid.
Indeed, at our direction, the White House disseminates no
information whatsoever about the hearing aid not its brand
name, manufacturer or model number. This decision was made to
avoid any aprearance that the President endorses a particular
commercial p__Jduct.

Thank you for sharing your ccr~erns with us, and I hc_2 this

information proves helpful. .uank you also for your’iind words
in suppc._ . of the President. \

°‘1cerely &V
[N(Lw[ 0‘\
David B. Waller

Senior Associate Counsel
to the President

Peter M. Zonakis, M.D.
1101 E. Glendale Boulevard
Valparaiso, Indiana 46383

cc: K. Camalier










DIPLOMATE OF THE AMERICAN
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PETER M. ZONAKIS, M.D.

1101 E. GLENDALE BOULEVARD
VALPARAISO, INDIANA 46383
TELEPHONE 219-462-9937
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January 27, 1984

James 3Baxer
White Houss ZhZ
The Wnite HZcuzs
Washingzon, Z.C

Dear \r. Zz.zr,

I navs »2zring aid dealers and physiclans advertising
that <o ~e President's hearing aid". Many of these
adversi = prefaced with "President Reagan knows...".

I cer=2 -nzt the President has a great interest in the
hearinzg Tart of my ear surgery tralning was at the
Hous= = T2 in Los Angeles, where they still have fond
memoriz rzsldent

The Zrzzizizrz -7 Zhs Tnited States is being used to endorse
specilicz Triiizc _lnes, dealers, and physicians. I would think
that —=is 1z 22 zzrzicular interest to the White House since

1t ovicuzl—- 1z rarrsning without your consent. It would
cercsln_y =zzzm Irzrrrocriate to endorse and promote a product
whetner 2<'s nzz-ng alds, toothpaste or wine because the
Presigzrz 2 Zhz Tniced States may use it. Does the White House
have ar cI72zz27 z:z:z2-2:zn concerning false endorsements and
prolizzseriaz T o zuz2n Iniividuals?

I wisn <Shne Trssliizrt well Zn trnls election year and vlease
convey w7 grztlTuls Tir nls cutsTanding leadership.

PMZ/sm

i
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THE WHITE HOUSE

WASHINGTON

March 21, 1984

Dear Dr. Green:

Thank you for your letter to the President advising him of
your meteor find and offering to name your discovery after
him. We appreciate your thinking of the President in this
matter.

As you noted in your letter, the President is very supportive
of our nation's space program. Indeed, it is efforts such as
yours that exemplify the American spirit of discovery and
thirst for new scientific knowledge. Thus, I am happy to
advise you that the President is honored that you wish to name
your discovery for him. I must caution you, however, that the
President's name should not be used in connection with any
commercial ventures related to this discovery.

Again, thank you for thinking of the President in this matter,
and best wishes for your future scientific endeavors.

Sincerely,

Fred F. Fielding
Counsel to the President

John M. Green, M.D.
Post Office Box 95
Destin, Florida 35241

R 3/ 84
cc: FFFieldinyv
SMCooksey
Subject
Chron.
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March 21, 1984

FOR: FRED F. FIELDING
FROM: SHERRIE M. COOKSEY
SUBJECT: Offer to Name a Meteorite

F~~ +h~ Dragident

Attached, as we discussed, is a letter to Dr. John M. Green
stating that the President will be honored for Dr. Green to
name his discovery after him.

Attachment
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March 7, 1984

FOR: FRED F. FIELDING
%C/
FROM: SL...RIE M, COOKSEY
SUBJECT: Offer to Name a Meteorite
For the "—~~3d~=s

Dr. John M. Green recently discovered a 4.5 billion year old
meteorite in Grayton Beach, Florida. Green has written the
President offering to name this scientific discovery for him,
in honor of his encouragement and support of the space program.

Although this offer is somewhat unique, I believe we should
adhere to our general policy against authorizing the use of
the President's name except in those instances where he
participates as President by virtue of historical precedent,
or where he is personally involved. Thus, attached for your
review and signature is a letter to Dr. Green, thanking him
for his thoughtfulness but declining his offer,

Attachment
=
s S

vy




THE WHITE HOUSE
WASHINGTON

Date:
To:

The attached is for your:

[] Information
[] Appropriate Action
[] Review and Return:

[] with Comments

LINDA FRICK
Correspondence, Staff Assistant
Room 96, x7610
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THE WHITE HOUSE

WASHINGTON

February 20, 1984

Dear Mr. Luhm:

Thank you for your December 17, 1983 letter to the President,
which was recently called to my attention, in which you

protested the content of ™-stler magazine, noting in particu-
lar its insulting references to the President and Mrs. Reagan.

As I am sure you know, the First Amendment's provisions for
freedom of speech and of the press have been interpreted very
broadly by our courts. Unfortunately, these freedoms can be
abused by persons who lack an appreciation for the values that
are our Nation's strength. However, given the legal difficul-
ties involved and the fact that a formal challenge might only
give such persons the publicity they crave, public figures
often have little choice but to ignore such publications.

On the more general issue of pornography, the President shares
your concern about this problem, particularly when it involves
the abuse and exploitation of our children. I am sure you
will be interested to learn that Attorney General Smith has
advised United States Attorneys throughout the Nation that the
President wants Federal obscenity laws to be enforced -- a
point the President emphasized at a recent White House meeting
attended by all United States Attorneys.

Thank you again for expressing your opposition to Hustl~-~
magazine's treatment of the President and First Lady. wpoth of
them care far more about such e.._-ressions of support than
about any insults that might be published in that magazine.

Sincerely,

Fred F. Fielding
Counsel to the President

Mr. James H. Luhm
Post Office Box 72
Twig, Minnesota 55791

FFF:PJR:pr 2/1g/84
cc: FFFielding Subject
PJRusthoven Chron.
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February 18, 1984

FOR: FRED F. FIELDING

FROM: PETER J. RUSTHOVE\%(

SUBJECT: Letter from James H. Luhm
Complairin~ =2hout Hustler Magazine

Mr. Luhm wrote to the President on December 17, 1983, in a
letter forwarded to our office last week, to complain about
the "simulated photograph depicting YOU as well as your family
in pornographic scenes" that recently appeared in Hust'-~-.
Luhm specifically expressed his grief over "the humiliation
YOU AND YOUR LOVED ONES have been subjected to," and also
voiced concern both about the difficulty of putting a stop to
Larry Flynt's activities and about the general decline of
decency in the Nation.

Attached for your review and signature is a reply to Luhm,
based on the response you signed recently to a somewhat
similar letter complaining about Hustler's treatment of the
President and the First Lady.

Attachment








