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one thing in common: to one degree or another, they affect the user's feelings,

perceptions and behavior. Most of these drugs affect the user in physical ways

as well, but often they are abused because of their psychoactive (mind-altering)
properties.

What is drug addiction?

The term drug addiction has been popularly used to describe a ''physical"
dependence on a drug. Originally assoclated with narcotic dependence, the term
is gradually being replaced by the more neutral drug dependence.

What is tolerance?

Tolerance develops when users of certain drugs require larger and larger amounts
of the drug to produce the same effect. Tolerance often, but not always, occurs
along with dependence.

What is drug dependence?

Drug dependence is the need for a drug which results from the continuous or
periodic use of that drug. This need can be characterized by mental and/or
physical changes in users which make it difficult for them to control or stop
their drug use. They believe that they must have the drug to feel good, normal,
or just to get by.

Some drugs, like narcotics and barbiturates, change the body's physical system
so that it becomes used to the drug and needs it to function. When a user stops
taking the drug, he or she will experience withdrawal symptoms, like vomiting,
tremors, sweating, Insomnia or even convulsions. So to avoid withdrawal and to
continue to function, the user takes the drug again.

Are drugs harmful?

Any drug can be harmful. Drug effects depend on many variables, including the
amount of drug taken, how often it is taken, and other drugs used at the same

time. Also, user's weight, set (personality, mood, expectations), and setting
of use (enviromment) help determine how a drug affects a person.

How can misuse of legally obtained drugs be controlled?

Drugs should be used only as prescribed and should be destroyed when they are
no longer needed. All drugs, including nonprescription, over-the-counter drugs,
should be kept away from children. Doctors and pharmacists should watch pre-
scription renewals for drugs that can lead to dependence.

What kind of treatment is avallable for the drug abuser?

In recent years, the kinds of treatment programs have multiplied since no
single therapeutic approach seems to succeed for all people and with all drugs.
Treatment approaches for narcotics abusers principally include drug-free or
methadone maintenance in residential or outpatient facilities. Approximately
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two-thirds of the treatment programs located across the country are drug
free; the remaining one-third utiliz€é methadone maintenance and often
rehabilitation services such as career development, counseling and job
skills training.

For alcohol-dependent people, treatment often includes drug therapy during the
alcohol withdrawal phase, group or individual psychotherapy, and the partic-
ular kind of support provided by self-help groups similar to Alcoholics
Anonymous.,

There are many other programs providing short-term counseling or drug crisis
therapy in health agencies, schools, community mental health centers and other
organizations. And telephone hotlines are often the first source of confidential
advice and referral information in the community.

Many communities have specialized treatment programs for adolescents.

GOALS OF THIS DRUG ABUSE PREVENTION CAMPAIGN

The purpose of this campaign effort is to increase and maintain the public's
attention on the health consequences of drug abuse; to increase awareness of
the psychological consequences of illicit drug taking; and to promote changes
in societal attitudes towards these problems.

The primary audience for these public service messages will be young people.

The campaign will encourage and support the ability of youth and other potential
users to resist the pressure to use drugs and encourage their accepting respon-
sibility for their actions. Parents, teachers and others who work with young
people are also targeted as primary agents for prevention and change.

Please run these PSAs as soon as possible and as often as you can. Play an

important role in the continuing battle to prevent drug abuse in our society
today.

FOR REPLACEMENT OF MEDIA MATERTALS, PLEASE CONTACT:

Suzanne Holeton, Ad Council, 825 Third Ave., New York, N.Y. 10022
(212) 758-0400.

Richard P. Dwan, Ad Council, 1717 North Highland Ave., Los Angeles, Ca. 90028
(213) 462-0988.

FOR FURTHER INFORMATION ON THIS CAMPAIGN AND REPLACEMENT OF MEDIA MATERTALS,

PLEASE CONTACT:

Jean A. Westler

Chief, Communications Services Branch
National TInstitute on Drug Abuse

Room 10A-46

5600 Fishers Lane

Rockville, Md. 20857

(301) 443-1124












FOR IMMEDIATE RELEASE Contact:
In New York:
Ben Greenberg ext. 232
The Advertising Council
In Washington:
Collingwood Harris
The Advertising Council
(202) 331-9153
or
Jean Westler

National Institute on

Drug Abuse
(301) 443--1124

MRS. REAGAN PREVIEWS
MAJOR ADVERTISING CAMPAIGN ON

DRUG ABUSE PREVENTION
New York, NY (11 October 1983) —~ First Lady, Nancy Reagan,
unveiled today a new multi-media public service advertising
campaign against drug abuse aimed at youngsters and parents.
The messages tell young people to "Just say no," to drugs
and suggest to parents that they "Get involved with drugs

before your children do."

Mrs. Reagan, who has lent her support and leadership to
mounting efforts against drug abuse, was joined in the an-
nouncement by Dr. William Pollin, Director of the National
Institute on Drug Abuse, Robert Keim, President, The

Advertising Council, and Paul C. Harper, Jr., Chairman of



Needham, Harper & Steers, Inc., the volunteer advertising

agency.

The new campaign which features a variety of radio, television
and print messages, was created by ileedham, Harper & Steers/
USA under the auspices of the Advertising Council and with

the sponsorship and involvement of the HIDA. Dr. Pollin

said the campaign is part of a continuing drug abuse pre-

vention and public education effort by the Institute.

Mr. Harper descrihed the goals of the new drug abuse pre-
vention effort. "The primary targets of the campaign are
young teenagers, preteenagers, and parents. A secondary

target, especially for the print elements of the campaign,

are educators and youth group leaders," he said.

tir. Xeim estimated that the media would contribbute in excess
of 525 million in free time and space in support of the pro-
gram. He praised Mr. Harper and his associates, as well as
the campaign volunteer coordinator, MHathan Kelne, Vice Pres-
idlent, Public Affairs, Hew York Life, for their "unstinted

redication” to the nrogram.

Dr. Pollin said, "Over the past 20 years this country has
exnerienced a tremendous increase in the abuse of all drugs,
especially marijuana, to a level which appears to be the
highest in the industrialized world. More recently, however,
we see indications that we are making progress in dealing

with the »roblem." 5



Citing the Institute's annual survey of more than 17,000

high school seniors throughout the country, he noted that

in 1982 almost all categories of drug use patterns were down,
reaching the lowest levels of drug use since 1975. “Thus,"
he said, "the Institute is encouraged that its efforts to
inform the public of the consequences of drug abuse, along
with the efforts of parents' groups, state and local govern-
ments, and other public and private sector organizations, are

Peginning to show results.®

Noting that the Institute had launched a similar program on

the dangers of marijuana usage earlier this year, Dr. Pollin
added, "Keeping the public's attention on the liealth conseg-
uences of drug abuse, increasing awareness of societal atti-
tudes towarcd the problem are the primary objectives of NIDA's

prevention campaigns.®

As the lead Federal agency on drug abuse, the National Institute
on Drug Abuse (NIDA) provides a national focus for drug abuse
research and research training; public information and public
education; and communication of prevention and treatment ap-
proaches to states, communities and voluntary groups. The
agency was estahlished in 1974.

The Advertising Council is the non-profit organization through

which American business, advertising and the communications
media contribute their professional skills and corporate re-
sources to promote voluntary citizen actions in solving national

problems. The Council is currently conducting some 30 public

-3



service advertising campaigns on behalf of government agencies

and private organizations. The Council was founded in 1942.
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THE ADVERTISING COUNCIL. INC.

Please do not use after August 30, 1984.

DRUG ABUSE PREVENTION CAMPAIGN

RADIO - AS RECORDED TEXT - "Just Say No" :60

SONG: You don't have to be, part of the crowd; be who you are,
and stand up proud. Say no. Just say no.

VOICE: If someone offers you drugs, just say no.
SONG: You don't have to act like a great big star. You can be
a hero, be who you are. Say no. (No.) Just say no. (Say no.

No. Just say no.) Don't listen, don't listen, to anyone else,
all you got to do is be yourself. You got everything inside of
you. Have faith in yourself, your dreams will come true. Say
no. (No.)

ANNCR: This message was brought to you by the National Institute
on Drug Abuse and the Ad Council.

SONG: Just say no. Say no. No. Just say no.

RADIO - AS RECORDED TEXT - "Just Say No" :30

SONG: You don't have to be, part of the crowd; be who you are,
and stand up proud. Say no.

VOICE: If someone offers you drugs, just say no.

SONG: Just say no. You don't have to act like a great big star,
you can be a hero, be who you are.

ANNCR: This message was brought to you by the National Institute
on Drug Abuse and the Ad Council.

SONG: Just say no...

RADIO - AS RECORDED TEXT - "Cocaine" :30

GIRL: I was walking down the block, minding my own business,
and my best friend's boyfriend comes over and says, "Hey,

you want some cocaine..." I couldn't believe it.

ANNCR: Sooner or later, your children will be offered drugs...
and you won't be there to help. What can you as a parent do?
You can tell your children you love them and, if anyone ever
offers them drugs, they can come to you to talk about it first.
Get involved with drugs before your children do.

A message from the Ad Council and National Institute on Drug
Abuse.

# # #
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THE ADVERTISING COUNCIL. INC.
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THE ADVERTISING COUNCIL, INC.
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THE ADVERTISING COUNCIL, INC.

DRUG ABUSE PREVENTION CAMPAIGN

30-SECOND RADIO SPOT - "Sooner or Later"

LIVE ANNOUNCER

Sooner or later, someone will offer your children some

kind of drug. Marijuana, quaaludes, maybe even cocaine.

You can't stop that from happening. But you can help your
children prepare for it. By telling them you understand what
they're going through. 2And by making them feel comfortable

to talk to you about drugs. Tell them how much you care

about them. And get involved with drugs before your children
do. TFor a free booklet, write: Get‘Involved...P.O. Box 1706...
Rockville, Maryland 20850. A message from the Ad Council

and National Institute on Drug Abuse.
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THE ADVERTISING COUNCIL, INC.

DRUG ABUSE PREVENTION CAMPAIGN

20-SECOND RADIO SPOT - "Could"
LIVE ANNOUNCER
Could your children be taking drugs? There are
thirty~-five-million people in America today who are.
And they're all someone's children. So, talk to your kids
about it. And get involved with drugs before they do.
For a free booklet, write: Get Involved, P.0O. Box 1706,
Rockville, Maryland 20850. A message from the Ad Council
and National Institute on Drug Abuse.
I
DRUG ABUSE PREVENTION CAMPATIGN

20~-SECOND RADIO SPOT - "Someday"

LIVE ANNOUNCER

Someday, someone will offer your children drugs. You
can't stop that from happening. But you can help them
prepare for it. By getting involved with drugs before
your children do. For a free booklet, write: Get Involved,
P.0O. Box 1706, Rockville, Maryland 20850.

A message from the Ad Council and National Institute on
Drug Abuse.
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THE ADVERTISING COUNCIL, INC.

DRUG ABUSE PREVENTION CAMPAIGN

20-SECOND RADIO SPOT - "Some Kids"

LIVE ANNOUNCER

Some kids seem to think you have to "do drugs" to be cool.
But a lot of kids think drugs are nothing but trouble.

So, when kids try to turn them on, they just say NO.

Plain and simple. Just NO. Why don't you try it?

For a free booklet, write to: Say No To Drugs,

P.0O. Box 1635, Rockville, Maryland 20850.

A message from the Ad Council and the National Institute

on Drug Abuse.
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DRUG ABUSE PREVENTION CAMPAIGN

FOR NATIONAL INSTITUTE ON DRUG ABUSE

LIVE ANNOUNCER

SPANISH

Algunos chicos creen que hay
que tomar drogas para estar en
onda. iNo es cierto!

Muchos chicos no quieren estar
trabados por la cocaina o los
"TLudes", y sacando malas notas
en la escuela.

iQué hacen cuando les ofrecen
drogas? Dicen que no.
Inténtalo.

Diles que no te interesan las
drogas.

Pronto, dejardn de ofrecértelos.
Para un folleto gratis,
escribe a:

Say No to Drugs

P.O. Box 1635

Rockville, Maryland 20850

Un mensaje del Ad Council

y el National Institute on

Drug Abuse.

SPANISH 30-SECOND SPOT "KIDS"

ENGLISH TRANSLATION
Some kids think you have
to take drugs to be cool.
That's not true!
Lots of kids don't want
to be spaced out on cocaine
or Ludes, getting bad grades
in school.
What do they do when people
offer drugs? They say no.
Try it.
Tell them you're not interested
in drugs.
Soon, they'll stop offering.
For a free pamphlet,
write to:
Say No to Drugs
P.O. Box 1635
Rockville, Maryland 20850
A message from the Ad Council
and the National Institute on

Drug Abuse.





















Get involved
with drugs

before your
children do.

Sooner or later, someone’s going to offer to turn your
children on.

It could be their best friends.

And chances are, you won't be anywhere in sight.

So what can you do?

Obviously, the time to talk to your children about drugs
is before they have to make a decision on their own.

Which means you have to learn something about drugs.

Learn the dangers. And learn to recognize the signs of
drug use. Listlessness in your child. Sudden drop in school
grades. Temper flareups and staying out late a lot.

Learn about peer pressure on a twelve-year-old. Then
show them you understand how important their friends are
to them. But also tell them that real friends won’t insist
they do drugs.

Check your own personal habits. You can't tell a child
about the dangers of drugs with booze on your breath.

But it’s through love and understanding that you can be
the most effective. Threatening to tear their arms off just
won’t work.

You can get a lot more ideas from the booklet, “Parents:
What You Can Do About Drug Abuse.” Write: Get Involved,
P.O. Box 1706, Rockville, Maryland 20850.

Remember, it doesn’t always happen to someone else’s kids.

After all, there are over 35 million drug users in America.

And they’re all someone’s children.

A
(
(5mu A public service of this publication and the National Institute on Drug Abuse.

NATIONAL INSTITUTE ON DRUG ABUSE CAMPAIGN
NEWSPAPER AD NO. NIDA-83-712—3 COL.















