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THE WHITE HOWSE

WASHINGTO®M

December 12, 198t

Dear Mr. Louis-Mac:

This is ir response to your letter of November 30 to Counsel
to the President Fred F. Fielding. In that letter you
reguested an authentic signature of t he President for your
personal collection.

I am sorry to advise you that we cann ot grant your request.
I hope you will understand that we ar.¢ simply not able to
respond to the many reguests we receive from private
collectors for items of this sort.

You indicate in your letter that you lhave received
"mechanically reproduced” signatures .in response to your
previous requests. Such authorized s:ignatures are fully
valid.

I know you will be disappointed with tthis response, but I
hope you will appreciate the reasons.we cannot grant your
request.

Sincerelly,

O xates —

John G.. Roberts
Associate Counsel to the P:resident

Mr. Josef Louis-Mac
3943 Van Buren Street
Minneapolis, MN 55421
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3943 Van Buren Street
Minneapolis, Minnesota 55421
November 30, 168>

The Honorable

Fred F. Fielding

Counsel to the President

Office of the Counsel to
the Fresident

White House

wWwashington, D.C. 20500 .- - .

Dear Mr. Fielding,

Please forgive me for bothering you. I would like to ask you
for vour assistance in the following matter.

I am a2 20 vear old philographer. This has been a wondeful
hobby and it has given me endless hours of jov.

My problem is that I have written to President Reagan over the
past 2% years for anything bearing a amthentic signature. But
I keep on receiving mechanically reproduced or secretarial
signatures. Also, I have written to Vice President Bush, At-
torney General Meese, Presidential aide Edward J. Rollings,
Speaker O'Neall, Senators Durenberger and Boschwitz, and my
representative Bill Frenzel. They were all unwilling to help
me. 1 believe that they were unwilliimg to assist.me.

I am appealing to you for your help. 1 wonder if you could

send me anything bearing a authentic signature of the President.
It could be anything like a letter, note, Christmas card, doodle,
or a releasable document. I would dearly love to have it in my
collection. Could you help me like a brother; in the eyes of God
we are all brothers and sisters.

You are my last hope. I have given up getting anything that has
a authentic signature of the PResident. 1If you can assist me in
any way, 1 would be eternally grateful to you for your help. En-
closed is one of my favorite signatures, it is a letter bearing

a authentic siganture of the late President Eisenhower. This was
given to me by Mrs. Bristol. Presidents Reagan and Eisenhower
are my two most admirered presidents of this century. My other
president whom I very much admire is John Adams.

God bless you and your family. And I,Iike your self will remain
a staunch supporter of President Reagas. Thank you kindly for
taking the time to read this letter.

Yours sincerely

Casl buEs
\J‘\ A {y

Josef Louis-Mac
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October 30, 1954
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Deat I\Irs. ﬁi‘istol:f‘v o

ciate tbe work you did to help makes.
my recent visit in Indianapolis both’
enjoyable and successful. You cer-
tainly deserve congratulations for
doing such a splendid Job on suck,
short notice.t And T know you feel -
sure that the results’ were worth the

ef{ort o L .o ' ) -U T 5

With many thanks again,

Sincerely,

u7/4ﬂ-'

Mrs. C. S. Bristol
President

‘Marion County Division
‘Indiana Political Workshop i,




THE WHITE HOUSE

WASHINGTO!I.

January 27, 198¢

Dear Ms. Lamb:

Thank you for your letter of January 16 to David B. Waller,
requesting permission to include an excerpt from a letter from
the President to your organization in a brochure you are pre-
paring commemorating the 20th anniversary of the Friends of the
Kennedy Center.

We have no objections to your proposed use of the excerpt.
Please accept our congratulations and best wishes as the Friends
complete two decades of service to the arts in America.

Sincerely,

Qriginal signed by RAH

Richard A. Hauser
Deputy Counsel to the President

Ms. Susan T. Lamb
Friends of the Kennedy Center
Washington, D.C. 20566

RAH:JGR:aea 1/27/86
cc: FFFielding
Hauser
GRoberts
DBWaller
Subj
Chron



THE WHITE HOUSE

WASHINGTOMNI

January 29, 198¢

Dear Ms. Tursi:

Thank vou for your letter of January 27 to Counsel to the
President Fred F. Fielding. 1In that letter you reqguested
permission to use the White House in a commercial for Mr. Good
Buys, scheduled to air February 14-17.

We must decline to grant the permission you seek. Portraying

the White House in a commercial of the sort you described pre-
sents the danger that viewers would be left with the false
impression that the White House has endorsed Mr. Good Buys or

the particular sale in question. This would contravene estab-
lished White House policy and Section 235 of the Do's and Don'ts

in Advertising Copy, published by the Council of Better Business
Bureaus, Inc. A copy of the pertinent sections of this publication
is enclosed for your information.

Thank you for raising this matter with us. I trust you will
appreciate the reasons for our response.

Sincerely,

Ciigiial siyred by RAH

Richard A. Hauser
Deputy Counsel to the President

Ms. Valencia H. Tursi
Lewis, Gilman & Kynett Inc.
1700 Market Street
Philadelphia, PA 19103

RAH:JGR:aea 1/29/86
becec: FFFielding
Hauser
WJGRoberts
Subj
Chron




~ GENERAL

Section 2

REFERENCES TO FEDERAL BUILDINGS

Office of the Counsel
to the President

range shooting schedules compatible with visitors’
needs and protection of park resources.

235 Foliowing 15 a statement on references to the White The Park Service encourages the portrayal qf historic
House in advertising provided by the Office of the Coun-  properties and national symbols in an appropriate man-
sel to the President November 1984. ner. The Park Service manages a wide range of proper-

ties throughout the nation, including the Statue of Libes-

REFERENCES m m WHITE HOUSE ty. Ml. Rushmore. the GBIFWR}' ATC%I(..[:] SBL I‘.dol:ll:, ?\{l'd
IN ADVERTISING major monument in Washingron. D.C. Both the Ne-

nonal Park Service and the Counsel 10 the Presiden:

Neither the name nor the photograph or likeness o  discourage tne use of the White House in any iorm of
the White House should be used in advertising in ap: commercial adverusing. [End of text]
wav tha: would sugpesi an endorsement or approval. If
asked. tne Counsel to the President would decime 1« Federal Trade Commission
give authorization for such use. In a number of cases. the Federal Trade Commission 235¢

For addinonal guidance. contact the Office of the  (FTC) has ruleo against adveriising where there has
Counse! to the President. the White House, Washing:  been a stated or implied government approval or en-
ton. D.C. 20500; telephone (202) 456-1414. [End of text]  dorsement of a product or service. Unless there is a mis-

leading representation of governmeni endorsement or
Office of the Architeer approval. FTC does not challenge representations of
of the Capitol federal buildings in advertising.

235a Following is a statement on references to the Capitol
and other congressional buildings provided by the 0f- Gemeral Serviees Administration
fice of the Architect of the Capitol November 1984. The General Services Administration (GSA) estab- 235d

lishes policy for and manages government buildings.
POLICY STATEMENT OF THE OFFICE Such buildings usually are identified by a GSA lobby

OF THE ARCHITECT OF THE CAPITOL plaque; federal office buildings and courthouses across

the country are examples of GSA properties.

Neither the name nor the photograph or likeness of GSA additionally is responsible for the operation and
the Capitol or other congressional buildings should be  maintenance of the White House East and West Wings
used in any advertising whatsoever. If asked, the Archi-  and the Old Executive Office Building; here GSA ad-
tect of the Capitol would decline to give authorization  heres to the policies established by the Park Service and
for such use. the Counsel to the President. Additional information

Inquiries may be addressed 1o the Office of the Archi-  about GSA policies may be obtained from the agency’s
tect, US. Capitol Building, Washington, D.C. 20515;  Public Information Office, GSA, Washington, D.C.
(202) 225-1200. [End of text] 20405; telephone (202) 566-1231.

National Park Serviee GSA Rules for Commercial

235b  The National Park Service, a bureau of the Depart-  Advertising
ment of the Interior, manages national park areas and Printed below is the text of the Federal Property
historic properties throughout the country; use of prop-  Management Regulations pertaining to the distribution
erties under Park Service management in advertising is  of commercial advertising on GSA-controlled property
generally permissible. Those who want access for com- and to on-ite photography for commercial purposes.
mercial purposes should contact the Office of Public Af-  Under the rules, on-site photographs for advertising or
fairs, National Park Service, Department of the Interior, commercial purposes may be taken with advance ap-
Washington, D.C. 20240; telephone (202) 3436843 or  proval of the agen “occup?ing the space where the
(202) 343-7394. photographs are tocze taken.”

Use of Historic Sites and
National Monuments PUBLIC BUILDINGS AND GROUNDS

Following is a statement on commercial use of historic (41 CFR 101-20.308 published at 46 FR 3525,
sites and national monuments provided by the National Jan. 15, 1981; 41 CFR 101-20.310 published
Park Service June 1984. at 43 FR 29002, July 5, 1978)

COMMERCIAL USE OF NATIONAL § 101-20.308 Soliciting, vending, and debt
HISTORIC SITES, MONUMENTS, collection : o
OR MEMORIALS Soliciting alms, commercial or political soliciting, and
vending of all kinds, displaying or distributing com-

While the use of buildings under management of the  mercial advertising or collecting private debts on GSA-
Park Service is generally permissible, written permit for  controlled property is prohibited. This rule does not ap-
commercial filming is required. The prospective ad-  ply to (a) national or local drives for funds for welfare,
vertisers or their agents should contact the Service’s Of-  health, or other purposes as authorized by the *‘Manual
fice of Public Affairs at the address [listed above] to ar-  on Fund Raising Within the Federal Service,” issued by

November

1984 Copyright 1984, Council of Better Business Bureaus, Inc.
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235¢ the U.S. Office of Personnel Managemen: under E»-
ecutive Order 10927 of March 18. 1961. and sponsorea
or approved by the occupant agencies; (b) concessions or
personal notices posted by employees on authorized
bulletin boards; (c) solicitation of labor organization
membership or dues authorized by occupant agencies
under the Civil Service Reform Act of 1978 (Public Law
95-454), and (d) a lessee, or its agenis and employees.
with respect 10 space leased ior commercial, cultura..
eaqucauona.. Or recreauona; us¢ under the Pubir
Buiicngs Cooperauve Use Act of 1976 (Titie 40. U.S
Code 490(a)16).. Pubiic areas of GSA-controllea proper-
ty may be used for otner acuviues permitied s accor-
aance with Subpart 101.20.7.

§ 101-20.310 Photographs for news.
advertising. or commercial purpose:
Photographs may be taken in space occupied by a ten-
ant agency only with the consent of the occupying agen-
cy concerned. Except where security regulations appiv
or a Federal court order or rule prohibits it, photo-
graphs for news purposes may be taken in entrances.
lobbies, foyers, corridors or auditoriums when used for
public meetings. Subject to the foregoing prohibitons.
photographs for advertising and commercial purposes
mav be taken oniv with writien permission oi an au-
thorized official of the agency occupying the space
where the photographs are to be taken. [End of text]

USE OF THE NAME OR LIKENESS
OF THE PRESIDENT OF THE UNITED STATES

Use of the President’s Name
or Likeness

President Reagan is adhering to a long-standing poli-
cy of refusing permission to use the name or likeness of
the President of the United States, or of the First Lady,
in advertising or commercial promotion in any way that
suggests a connection between the President or First
Lady and such advertising or promotion, notwithstand-
ing the merits or reasons that accompany the request.
The reproduction of the President’s or First Lady’s
name or likeness for sale as such, or inclusion in an eduv-
cational game, book, collection of portraits and/or
biographies shall not be considered advertising or pro-
motion if there is no indication or suggestion of endorse-
ment or approval by the President or First Lady of a
commercial product, service or enterprise.

The Counsel to the President has advised the Council
of Better Business Bureaus, Inc. (CBBB) that exceptions
to this rule, which has been adhered to by all Presidents,
can be granted only after a request in writing has been
s:ixbmined to and approved by the Counsel to the Pres-
ident.

The policy applies with equal force to the use of the
name or likeness of the President, or of the First Lady,
for any promotion or similar publicity purposes. The on-
ly instances where permission has been granted have
been in connection with fund-raising campaigns spon-
sored by the Federal Government, or conducted under
government auspices, such as those of the American Na-
tional Red Cross. Even to such organizations, no overall
permission is granted. Each individual case must be
brought to the attention of the White House for ap-
proval and such exceptional cases could be considered
only on their individual merits.

Exception may also be made with respect to adver-
tisements promoting books or articles about the Presi-
dent authored by him or radio—TV programs featuring
him, but only if such advertisements are submitted to
the Counsel to the President for approval in advance.

236

This procedure must also be followed in connection with
similar advertisements proposing to make use of the
name or likeness of the First Lady. (See also 2-394 and
16-415.)

For additional guidance, contact the Office of the
Counsel to the President, the White House, Washing-
ton, D.C. 20500; telephone (202) 456-1414.

Use of the Presidential Seal

It is not permissible to use the Seal of the President of 2363
the United States in advertising copy. The Presidential
Seal may be used only as authorized by Federal statute
or by the Counsel to the President. 18 U.S.C. § 713 and
Executive Order No. 11649 (1972).

Use of the Vice President’s Name
or Likeness

Counsel to Vice President Bush has informed the 236b
Council of Better Business Bureaus that the Vice Presi-
dent and his family would ask that their names and
likenesses not be used for advertising commercial enter-
prises. The Vice President has adopted exactly the same
policy on use of his or his family name or likeness as
meintained by the President.

Counecil of Better Business Bureaus’
Recommendatioens

The Council of Better Business Bureaus recommends 236¢
to advertisers and advertising agencies that if any use of
the President’s or Vice President’s name or likeness, or
those of their families, office or staff, or of the Presi-
dential Seal, is contemplated for advertising or commer-
cial purposes, it be submitted in advance to the Counsel
to the President or Vice President for approval.

CBBB recommends to media that they require all ad-
vertisers offering advertising which uses the name or
likenesses of the President, Vice President, their offices,
seals or staff, or members of their families, to submit
evidence of authorization of such use.

Do’s and Don’ts in Advertising Copy

November
1984
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THE WHITE HOUSE

WASHINGTON

January 29, 1986

MEMORANDUM FOR RICHARD A. HAUSER

FROM: JOHN G. ROBERTSW

SUBJECT: Request to Use White House in Commercial

An advertising agency has requested permission to use the White
House in an audio and visual commercial for the Mr. Good Buys
President's Day sale. The incoming asserts that the use "would
not imply an endorsement by the White House," but there is no

way for us to judge that for ourselves. In any event, any use

of the White House in such a commercial carries the danger of a
false impression of endorsement, if not of the product or company
itself then of the particular sale or promotion. Accordingly, I
have prepared the attached standard reply, denying permission to
use the White House in this commercial promotion.

Attachment



THE WHITE HOUSE

WASHINGTON

January 29, 198¢

Dear Ms. Tursi:

Thank you for your letter of January 27 to Counsel to the
President Fred F. Fielding. 1In that letter you requested
permission to use the White House in a commercial for Mr. Good
Buys, scheduled to air February 14-17.

We must decline to grant the permission you seek. Portraying

the White House in a commercial of the sort you described pre-
sents the danger that viewers would be left with the false
impression that the White House has endorsed Mr. Good Buys or

the particular sale in guestion. This would contravene estab-
lished White House policy and Section 235 of the Do's and Don'ts

in Advertising Copy, published by the Council of Better Business
Bureaus, Inc. A copy of the pertinent sections of this publication
is enclosed for your information.

Thank you for raising this matter with us. I trust you will
appreciate the reasons for our response.

Sincerely,

Richard A. Hauser
Deputy Counsel to the President

Ms. Valencia H. Tursi
Lewis, Gilman & Kynett Inc.
1700 Market Street
Philadelphia, PA 19103

RAH:JGR:aea 1/29/86
bcec: FFFielding
RAHauser
JGRoberts
Subj
Chron
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January 27, 1986

Mr. Fred Fielding

Counsel to President

WHITE HOUSE - 2nd Floor - West Wing
1600 Pennsylvania Avenue
‘Washington, D.C. 20500

Dear Mr. Fielding:

Confirming our conversation with Ann Bockbill of White
House Media Relations, we are requesting permission to use
the White House in a President's Day Sale commercial for
Mr. Good Buys, a regional home improvement center chain.

The audio and visual in the commercial would not imply
an endorsement by the White House, nor would there be any
implication of product usage. The commercial would air in
Philadelphia and Baltimore 2/14/86 through 2/17/86.

For your convenience we have attached a property release
form to be executed by you and returned; but in order to
expedite matters, please call with a verbal approval.

Your cooperation and prompt attention to this matter will
be greatly appreciated.

Very truly yours,

Al lien

Valencia H. Tursi
Broadcast Business Manager

VHT/dmr

Advertising « Public Relations Seventeen Hundred Market Street. Philadelphia, PA 19103 (215) 568-3775
A FOOTE, CONE & BELDING COMMUNICATIONS COMPANY




PROPERTY RELEASE

For good and valuable consideration, receipt where-
of 1s hereby acknowledged, I(we) hereby agree as follows:

1. For a period of 30 days from this date,

Mr. Good Buys ("Client"), its agents, including
Lewis, Gilman & Kynett, Inc. ("Agency"), and its and their
respective licensees, successors and assigns (herein collect-
ively called "licensees") may utilize for purposes of adver-
tising and promotion of Home Improvement (product or service),
photographs or other renderings of the property which is
described below (hereinafter referred to as the "property"),
together with or without any description of the property.
The licensees may use same in any and all media of advertising
and promotion and may copyright material containing same.

2. The licensees shall be without liability to me
(us) for any distortion of or illusionary effect
resulting from the publication of any photograph or other
rendering of the property.

3. The licensees are not required to submit any
proposed advertisement or promotional material
utilizing the property to me(us) for approval.

4. This license does not in any way conflict with any

existing commitments on my(our) part.

5. I(we) warrant and represent that (I)we have not
heretofore authorize (which authority is still in
effect), nor will I(we) authorize or permit for 30 days from

this date, the use of the property in connection with advertising

and/or promotion of any product or service competitive to or
imcompatible with products or services of Home Improvements.




Nothing herein contained shall constitute an
obligation on the licensees to make use of the

o

property.

7. Tne undersigned warrants and represents that
he is (they are) the sole and exclusive owner(s)
of the property described below or otherwise authorized to
grant the rights and make the agreements set forth herein with
respect to the use thereof.

DESCRIPTION OF PROPERTY:

Witness

Address Address

Witness

Address Address




THE WHITE HOUSE

WASHINGTON

March 11, 1986

MEMORANDUM FOR DIANNA G. HOLLAND
FROM: JOHN G. ROBERT

SUBJECT: Possible Fraud Involving First
Lady's Photograph

Jane Erkenbeck called on March 7 to request our office to follow
up on a call she received concerning a "beautiful baby contest"
being sponsored by the "National Council of Drug Abuse." Promo-
tional material used by this organization features the First
Lady's photograph, but her office is unfamiliar with the organi-
zation. The Attorney General's office in Jefferson City,
Missouri, believes that the National Council may be a fraudulent
organization, and raised the matter with the First Lady's staff.
The Council lists an office at 233 15th Street, S.E.,
Washington, D.C., telephone 675-4405, but the address is simply
a post office box. Mark Rhodes, Administrative Assistant for
the Missouri Attorney General, may be contacted at

(314) 751-8851 for details.

The foregoing is referred to you for staffing.




THE WHITE HOUSE

WASHINGTON

April 3, 1986

MEMORANDUM FOR DIANNA G. HOLLAND

FROM: JOHN G. ROBERTSE;Z:%/ZZ

SUBJECT: Request for Mrs. Reagan to Contribute to an
Anthology being Published to Raise Funds
for the National Society for the Prevention
of Cruelty to Children

This correspondent asked if the President would endorse her
charitable fundraising efforts; Mr. Fielding declined, citing
the usual reasons, by letter dated September 5, 1984. She wrote
back asking if Mrs. Reagan could assist her, stating "if the
same reasons...apply to Mrs. Reagan, please don't bother to
reply." They do and we did not.
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' THE WHITE HOUSE

WASHINGTON

September 5, 1984

Dear Ms. Poute:

Thank you for your letter to the President, reguesting that
he submit a letter he wrote as a child, or a letter to him
from a child, for inclusion in an anthology to be published
to raise funds for the National Society for the Prevention
of Cruelty to Children. I must advise you that we cannot
comply with your reguest.

The White House adheres to a policy of generally not approving
the use of Presidential memorabilia in connection with
fundraising efforts, however laudable those efforts might

be. This policy is necessary for several reasons. The

White House is not able to monitor the activities of particular
charitable organizations, which would be necessary to some
extent were the President to lend his name to an organization.
In addition, acceding to some requests for Presidential
participation in private charitable fundraising would
inevitably generate countless similar regquests. The President
could not, of course, grant all such requests, and out of
fairness he has been compelled to deny them all.

I hope you will understand the reasons we must take this
position, and also understand that it in no sense constitutes
an adverse reflection on your organization. Best of luck
with your worthy efforts. I am sorry our response could not
be more favorable.

Sincerely,

orig. signed by FFF

Fred F. Fielding
Counsel to the President

Ms. Jenny Poute

National Society for the
Prevention of Cruelty to Children

Ardeley Bury, Near Stevenage

Hertfordshire, Walkern 458

FFF:JGR:aea 9/5/84
bcc: FFFielding/JGRoberts/Subj/Chron




THE WHITE HOUSE

WASHINGTON

April 11, 1986

MEMORANDUM FOR THE FILE

FROM: JOHN G. ROBERTSM

SUBJECT: Silver Medallion made by Jerry Adams
which Depicts the President

The Gift Unit referred to me for any appropriate action a
hand-made silver medallion sent to the President, depicting a
profile of the President on one side and the White House on the
other. The item has already been appropriately processed by the
Gift Unit, but that office was concerned about possible copies
and marketing of the same.

I recommend no response. There is nothing we can do to prevent
people from creating commemorative items such as this, nor do
these items raise the problem of commercial endorsement by the
President. The President's likeness is not associated with a
separate commercial product -- the likeness itself is the
product, and therefore does not suggest an endorsement. Were we
to object to this we would also be required to object to the
countless plates sold on the Mall with the President's likeness,
and even to postcards of the President.
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WHITE HOUSE GIFT UNIT

ID 8593825 A INITIALS JEH
LOGGED 851219 ARRIVAL 851219
ARRIVAL FORM M MAIL ROOM
DONOR P GENERAL PUBLIC
PREF MR.
NAME JERRY R. ADAMS
ADDR 5552 BURNETT STREET
CITY EUGENE ST OR
ACKNOWLEDGE BY XX FORM FFF

INTEND P PRESIDENT

CATEGORY 0803

COINS

ZIP 97402

DATE 851219

DESCRIP A .999 FINE SILVER MEDALLION MADE BY DONOR WHICH DEPICTS THE

DISP

PRESIDENT.

FLAG NA

OH OTHER

REMARK FORWARDED AS PART OF CORRESPONDENCE.
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THE WHITE HOUSE

WASHINGTON

December 20, 1985

371736

MEMORANDUM FOR FRED F. FIELDING
COUNSEL TO THE PRESIDENT

FROM: JOHN E, HILBOLDT
DIRECTOR, GIFT UNIT

SUBJECT: Presidential Likeness

The attached correspondence and gift medallion
bear a likeness of the President. Since the
writer mentions a "dye" of thie item, we

assume you would prefer to respond appropriately.

Thank you.




