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THE WHITE HOUSE

WASHINGTON

May 3, 1983

Dear Colly:

Thank you for your letter of April 28 and
invitation to both a dinner and luncheon of
the 39th Annual Washington Confernece
Committee of The Advertising Council.

I am delighted that my schedule will permit
me to attend both functions. Maury Walle
has advised that it is permissable for my
wife to attend the dinner. Mary Ann and I
look forward to seeing you on May llth.

Thanks again and please let me know if this
office can be of any assistance.

Sincerely,

Carlto Turner, Ph.D.
Special Assistant to the President
for Drug Abuse Policy

Mr. Collingwood Harris

Vice President

The Advertising Council

1730 Rhode Island Ave., N.W.
Suite 402

Washington, D.C. 20036




~onference Committee

Chairman
James H. Mcllhenny
President

U.S. News & World Report

Co-Chairman

Edward O. Fritts

President

National Association
of Broadcasters

Committee Members
William P. Benton

Vice President/Marketing
Ford Motor Company

Sanford Buchsbaum

Executive Vice President
Advertising

Revlon. Inc.

Vernon Clark

President

Outdoor Advertising
Association of America

Donald G. Goldstrom

Vice President

Advertising & Marketing Services
Armstrong World Industries, Inc.

L. W. "Bill" Lane, Jr.
Chairman of the Board
Lane Publishing Co.

Carl W. Nichols
Chairman

Cunningham & Walsh, Inc.

The Advertising Council, Inc. 1730 Rhode Island Ave., NW, Suite 402 Washington, DC 20036 (202) 331-9153

ANN U /
WASHING’ION CONFERENC
MAY 11&12-1983

28 April 1983

Dear Carlton

On behalf of the 39th Annual Washington Conference
Committee and_the Officer oard of Directors of The
Advertising Council, Tam pleased to extend to you this
cordial invitation 6" join us for dinner in the Grand Ballroom
of the L'Enfant Plaza Hotel here in Waskhington from_6:30

1o 10:00 pm on the evening of May 11, 1983, to meet with
Council supporters an e latest in Council

campaign activity. AA@%

Our featured speaker for the evening will be The
Honorable Samuel R Pierce, Jr, Secretary of Housing and
Urban Development.

If your schedule permits, we would also like to invite you

to join us the following day, May 12, at 12 Noon for luncheon

the Benjamin F Dining Room at the State Department,
where our host will be the Honorable John Hughes, Assistant
Secretary of State for Public Affairs.

In order to insure proper seating on your behalf, please
telephone Mrs Maury Walle at 331-9153 at your earliest
convenience.

Please feel welcome to attend one or both functions. We
look forward to seeing you.

Sincerely

Collingwood Harris
Vice President

Carlton Turner MD

Director
Drug Abuse Policy Office \\.J
The White House O

Old Executive Office Building, #220
Washington DC 20500



THE WHITE HOUSE

WASHINGTON

March 14, 1983

Dear Collingwood:

Thank you so much for the picture you sent
of me and "a friend," Smokey the Bear. My
family really has enjoyed it!

Many thanks.

Sincerel

Turner, Ph.D.
Director
Drug Abuse Policy Office

Mr. Collingwood Harris
The Advertising Council
1730 Rhode Island Avenue, N.W.
Washington, D.C. 20036




Collingwood Harris

Vice President and Director
Washington Office

The Advertising Council Inc

1730 Rhode Island Avenue, N.W.
Washington, D.C. 20036
202-331-9153
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Washington
Los Angeles
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07 February 1983

Dr Carlton Turner

Director

Drug Abuse Policy Office

The White House

01ld Executive Office Building
Room 220

Washington DC 20500

Dear Carlton
We thought that you might like to have the
accompanying picture of you and a friend

for your scrapbook.

Best personal regards.

Sincerely

Enclosure
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THE ADVERTISING COUNCIL IS THE NON-PROFIT ORGANIZATION THROUGH WHiCH AMERICAN BUSINESS, ADVERTISING,
AND THE COMMUNICATIONS INDUSTRIES CONTRIBUTE THEIR SKILLS AND RESOURCES TO PROMOTE VOLUNTARY CITIZEN

ACTIONS IN SOLVING NATIONAL PROBLEMS.
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ASHINGTON CONFERENC
MAY 11&12-1983

Collingwood Harns
Vice President and Director
Washinglon Office

08 February 1983

Ms Ann Wrobleski
Projects Director

Office of the First Lady
The White House
Washington DC 20500

Dear Ann

Our Thirty-Ninth Annual Washington Conference will be held

on 11 and 12 May of this year. It will commence with a
reception and dinner at L'Enfant Plaza on the evening of

the 11th. On the morning of the 12th we will have a session
in the Loy Henderson Conference Room at State, to be followed
by luncheon once again in the BenJamln Franklln Dining Room.

into the creative development/ stage, although it would not

be fair to say that we will be releasing anything to the
media by May. 1In fact, we/Arc looking at a SupLember release.
As you know, we are most approclailve to the First Lady for
speaking at our 38th Annpwl Conference luncheon last April.

We are wondering if perHaps she would want to use any of the
occasions of our 1983 (onfcrence to speak out further on
America's drug abuse problems. Or to rcaffirm her interest
and support of the Ad Council's anti-drug abuse campaign.

Meanwhile, our Drug Abuse Pigyéntion campaign is advancing

This 1s not so much/ a request as it is our offer to place
our agenda at Mrs Reagan's disposal should it suit her
purposes.

Your early advide would be appreciated.

iéacerely
AL A A
,ﬁnch /

mall, Carlton Turner.

cc: Karna

The Advertising Councill. Inc. 1730 Rhode Island Ave.. NW. Suite 202 Washington. DC 20036 (202) 331-0153



Collingwood Harris
Vice President and Director
Washington Otfice

1730 Rhode Island Ave
Washington, D.C. 20036
202-331-9153

10 December 1982

Ms Jean Westler
Office of Communications
and Public Affairs
National Institute on Drug Abuse
Room 10-A-56
5600 Fishers Lane
Rockville Maryland 20857

Dear Jean

AC
ncl

Washington
Los Angeles

We thought you might find the accompanying Redbook listing

on Needham, Harper & Steers Inc to be of interest.

As previously mentioned, NH&S has stepped forward for the

volunteer agency assignment on the NIDA program.

Y
a;

CH/

cc: Nate Kelne
Robert Keim
Gordon Kinney
Elenore Hangley
Norma Kramer

bece: Karna Small

Carlton Turner%

5 . OUGH o) “RTISING
THE ADVERTISING COUNCIL IS THE NON-PROFIT ORGANIZATION THROUGH WHiCH AMERICAN BUSINESS, ADVERTI .
MMUNICATIONS INDUSTRIES CONTRIBUTE THEIR SKILLS AND RESOURCES TO PROMOTE VOLUNTARY CITIZEN

AND T.‘Lg .h‘
ACTIENS TR SOLVING NATIONAL PROBLEMS.
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Needham, Harper & Steers/USA, Inc.
303 E. Wacker Dr., Chicago, IL 60601
Tel.: 312-861-0200
TWX: 254002
Keith L. Reinhard ............... Chm. Bd. & Chief Exec. Officer,
NH&S/USA Inc.

' B. Blair Vedder, Jr. .....Vice Chm, NHBS nc., Chm. Bd. &
Chlef Exec. Off'cef NH&S

% Intl., Inc.

NEEDHAM, HARPER & STEERS, INC. . P
eler A. Nelson ... Pres., NH&S/USA Inc.
o 72“1';"725"’765‘0“ York, NY 10022 CA. WOHE e Pres., NH&S/Chicago
. Norval Stephens ........ccoecevieee. Exec. V. P. & Mngmt. Rep.
Approximate Annual Billing: $500,000,000 Joel M. Hochberg ..........Exec. V. P., Dir. Creative Services
Robenrt J. Savard ............cc......... Exec. V.P., Client Services
.~ Members of Board of Directors Richard H. Needham ............ Sr. V. P, Personngl &_Adrr[\)in,
i i ervicesDir.
Faul G Harphr, Jf. (New York] .G, Bd. & Chist sxee William D. Wells ...........coe... Sr. V.P., Mftg. Services Dir.
. ; : ; e Ronald W. BESS .....ccoooevveveerrrennnns Sr. V. P. & Mngmt. Rep.
B. Blair Vedder, Jr. (Chicago) ........... Vl% grrr‘lm& g}t:ngELr:acc Jack W. Copher "'Sr. V. P. & Mngmt. Rep.
Officer. NH&S Intl.. Inc James E. Fasules Sr. V. P. & Mngmt Rep.
) Ly Robert B. Levin ....... ....Sr. V.P. & Mngmt. Rep.

Keith L. Reinhard (Chicago) ........... Chm. Bd. & Chief Exec. John J. McBride

...Sr. V. P. & Mngmt. Rep.
OHfigsr, NHES/LISA William Quigley, Jr.

..Sr. V.P. & Mngmt. Rep.

Peter A. Nelson (Chicago) .......c..cccceneins :..Pres., NH&S/USA ) 55
Edward A. Haymes (New York) ... Exec. V.P., Chief Fin. Gene Yovetich ...V Py, Mngmt. Rep.
Officer, NH&S, Inc. E. Neil Vanover .....Sr. V.P., Deputy Dir. Creative Services,
. Exec. Creative Dir.
Corporate Members ) gavig Drake ......... Sr. V. P, Dir. Dept. of Mec\i}aPReRsourcl:)es
) ) at Cafferata ..........coceeeveeveeccicccccecnn Ve ., Res. Dir.
Louis A. Tripodi (New York) .......... Sr. V.P., Corp. Dir., Pub. Roger P. Laven . .V. P., Bus. Mgr., Acct. Dir.
Rels. Jerry WErtans ..........iceeeeeoveeeeeereeseeesrreennns Dir. Print Services
Paul Lubarsky (New York) .. .Asst. Treas. Dorothy DENzZIer ........cc.oewvreeeveeevereereecereeseennne Pub. Rel. Mgr.
Frances Blakely (New York) ettt ebe e enea Asst. Sec. Joyce Moore ...... ....Office Mgr.
Joseph O'Sullivan (New York) .........ccccceeuee Ve P., Controller MAFIIYN MACK «ceveeeeeerooeeeseesoesooesooeesossseseesssseeserennes Librarian
Needham, Harper & Steers/USA, Inc. Jane R. Pippin ..o e Personnel Mgr.
(A Wholly Owned Sub. of Needham Harper & Steers, Inc.) Needham, Harper & Steers/USA, Inc.
909 Third Ave., New York, NY 10022 Kirkeby Center, 10889 Wilshire Bivd., Los Angeles,
Tel.: 212-758-7600 CA 90024
. 2 b e Tel.: 213-208-5000
National Agency Associations: AAAA—AAF—ABC—APA— ‘
BPA—MCA—TAB—WSAAA Telex: 674226
Id R. Rubin ..o Pres., NH&S/Los Angeles
Breakdown of Gross Billings by Media: Gero A ; ge
TV 64%; Radio 8.1%; Outdoor .77%; Newsp., Mags., Ea"ylgH”%'%e' E"eC-SVJ:,--PD"b.C'%?F'Ve o
Supplements, Farm, Bus. Publs., Misc. 27.2% ONAIG Fi LBQY covcsmucsscrisrasissi r. V.P., Dir. Client Services
Robert E. Welsh ...........c.ocooevivennne. Sr. V. P., Mngmt. Rep.
Members of Board of Directors EmilllaTnnact:)?one .V.P\7 %ir. lg/led'i_a Resources
L TrmbIe . P., Dir. Fin. & Admin.
Keith L. Reinhard (Chicago/New York) ............. Chm. Bd. & V\?iﬁiam ;E"_ncaemeron ..................... Sr. V. P. Ié Cg’,p&ofmﬁ
' Chief Exec. Officer . Programming
Peter A. Nelson (ChiCago) .........c..ocomirraieiiinecniaiiiienes Pres. Theodore J. Clark e, V. P., Dir., Graphic Szrvices
Joel Baumwoll (New York) .......... Vice Chm., PresN, Nit&S'/( Robert Coburn .......... Y p Assoc. Creatve Dir.
) ew vor William C. Hagelstein ..........ccoooceeeeun.... V.P., Acct. Supvr.
C.A. Wolfe (Chgcago) .......................... Pres., NH&S/Chicago David Jenkinsg. ............... V.P., Dir. Tech. Serviges
Gerrold R. Rubin (Los Angeles) ................ Pres., NH:S/Llo: David J. Morgenstern ...... .V.P., Assoc. Creafve Dir.
ngele Carolyn D. Rough R V. P., Dir. Prod.
Richard C. Anderson (New York) ...... Exec. V.P., Corp. Dir., Ggr{g )\/(r:)shidao%z’g';wssfi‘?.ew V_p‘.i'sgol;_ségecaséve '83_
Media & Programming, Anthony C. Ardoling ............ccccceeveencence. Tech. Services Mgr.
NH&S/USA Stanley R. Botello ....o.coveuevevviviiciieieccieen Media Supvr.
Edward A. Haymes (New York) ......... Exec. V.P., Chief Fin. Janice M. Baio ... Media Planner
Officer, NH&S, Inc. JoAnn Brumfield . ..Media Ptanner
Helmut Dorger .................. ...Exec. Producer
Corparate Members {NHAS/USA) ) Louellen Jones Wilson ............ccococceveeennnnn. Art & Type Mgr.
Samuel Novenstern (New York) ............. Sr. V.P., Corp. Dir. Roberta J. Kimmel .... ..Res. Asst. & Lorarian
Brdcst. Services C. James Kroll ........ ...Prod. Mgr./Ccllateral
Michael Atkin (New York) ...Sr. V.P., Corp. Dir. Media Info. JoAnn McFadden .. . gr. & Personnel Coord.
) & Services William J. Myers ........c.ccooenneenne. Dir., Honda News Bureau
Wesley P. Dubin (Chicago) ......Sr. V.P., Corp. Dir. Network Brenda K. Nelson-Wales ...........o.ccocoovvieerennn. Media Buyer
TV & Radio ANNE R. ROSS :coovvieeicee e Art Buyer
William E. Cameron (Los Angeles) ......... Sr. V.P., Corp. Dir. Shirley A, TUDET .....ccoviiiieieiee e Prod. Mgr.
TV Programming Jack J. Valente ... ..Assoc. Media Dir.
Gary J. Wenzel ..o Dir. Research
Needham, Harper & Steers/USA, Inc. AlICE WOIMAN . .o Traffic Mgr.
909 Third Ave., New York, NY 10022
Tel.: 212-758-7600 Acct. Supvrs.: Gilbert M. Gold, William C. Hagelstein,
TWX: 126249 Thomas P. Cavanagh, Thomas D. Kirk
Joel Baumwoll ..., Pres. NH&S/New York Acct. Execs.: Julie D. Boston, Joan M. Egan, Kevin

Kitagawa, Marianne Pease

Bob ICOX i:sssisssssssivsss ..Exec. V. P., Exec. Creative Dir.

Philip V. G. Wallace ..........ccccccoueee Sr. V. P, Acct. Grp. Dir. NH&S Recruitment Adv

J. Davies Maddox ....... ...Sr. V. P, Acct. Grp. Dir. . : A

Herbert Ehrenthal ... ...Sr. V. P., Sr. Mngmt. Rep. Klrkfét;\yg%%gaer, 10889 Wilshire Bivd., Los Angeles,

John J. Gellatly .... ..Sr. V. P., Sr. Mngmt. Rep. Tel.: 213-208-5000

Sam Hershfield .. ..Sr. V. P., Sr. Mngmt. Rep. Telox: 674226

Richard Murray ..... ..Sr. V. P., Sr. Mngmt. Rep. .

Walter G. Smith .....ccceoiiiviiinnennn. Sr. V. P., Sr. Mngmt. Rep. Wilma L. Yowell ... V. P., Gen. Mgr.
Page ThompPSon ........icesswessss Sr. V. P, Dir. Media Planning Julian K. Brantley, Jr. .........ccccooevioiieiiiin Mngmt Rep.
Jacqueline Silver ..Sr. V. P., Dir. Straleglc Planning & Res. Andrea Gaul ................ ..Mgr., Media Services
Glen Slaler :smmmesammssms V. P., Dir. Fin. & Admin. Linda RUMSEY ... Acct Supvr.

, New account (acquired since last issue of directory) (Continued—next page)
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NEEDRY HARPER & STEERS, INC.—(Continued)

.......................................... Media Supvr.
.Production Mgr./Copywriter
Asst.Acct. Exec.

\'z-jaret M. Russell
=zne H. Daniels

gert Te. =r Associates, Los Angeles, CA Recruitment Adv.

Crarg Crz Compton, Calif. Recruitment Adv.
Crocke' “+2%.0nal Bank, San Francisco, Calif. Recruitment Adv.
rome I==..-znce Co., The, Campbell, Calif. Recruitment Adv.

McDon: = 3 Corp., Oak Brook, Iil. Recruitment Adv.

Natona =.pply, A Div. of Armco, Torrance, Calif. Recruitment
Ach

Northroz

NorthroZ

~~rp., Los Angeles, Calif. Recruitment Adv.
~rversity, Inglewood, CA Recruitment Adv.

Rusco = =-ronic Systems, Glendale, CA Recruitment Adv.
aa/on \'m=3 Systems, Los Angeles, CA Recruitment Adv.
==~ Associates, Los Angeles, CA Recruitment Adv.
Angeles, Calif. Recruitment Adv.

Wwang Lzz<-atories, Lowell, MA Recruitment Adv.

wright, . ‘~glis, Dunedin, New Zealand Recruitment Adv.

Needhzm, Harper & Steers/USA, Inc.
Su~e2 2100, Winters Bank Tower, Dayton, OH 45423

Tel: £13-226-1515
3 Zonald Bott ..o Sr. V.P., Gen. Mgr.
121 PoGodshall e V. P., Creative Dir.

—cf‘n Graves o V.P., Assoc. Creative Dir.
Zaniel Dahlen, V.P., Acct. Supvr.

u r2mM SOOIMAN ..ot Media Dir.
Sz Smith ........... ...Sr. Pub. Rel. Consultant
srzzley E. Clapp ...Prod. Mgr.
Zzg Lenehan . Office Mgr.

Ac:t Supvrs.: Gary E. Judy, John C. Winters
Aczs. Execs.: Herbert Rose, Holly Larsen, John Hapner

Americz- - 2nda Motor Co., Inc., Gardena, CA Honda Automobiles
Americz- - ernational Group, New York, NY

AMTRA<. The National Radroad Passenger Corp., Washington,
DC

Amurol -2Zucts Co., Naperudlle, IL All Products

Anheuszr-= sch Cos., Inc., St. Louis, MO New Products. o

Anheus:*-Z .sch, Inc., St. Lou's MO New Products

Anheus=-= _sch, Inc.. St. Louis, MO Busch Beer, Budweiser Light

A'mour-Z = Co., Phoenix, AZ Dial Deodorant Soap

Bair, Jo-~ & Co., New York, NY Stations WHDH and WCOZ,
Bosz- MA

Campbe! Scup Co., Camden, NJ Franco-American Products,

Swz-<-n Canned Products, Campbell's Beans, New Products

Charles =* "ne Ritz Group, Ltd., New York, NY Charles of the Ritz
Bra-= Zosmetics & Fragrances, Alexandra de Markoff Brand
(ox- cs & Fragrances, Gianni Versace Brand Fragrance

Crocker “vz".onal Bank, San Francisco Los Angeles, CA Retail &
Corz e

Dayton "z hpapers Inc., Dayton Journal Herald, Daily News

Dersey _zz~ratories, Div. of Sandoz, Lincoln, NE Triaminic Cough
& C: = Products, New Products

Frgidarz Co., Div. of White Consolidated Industries, Dayton, OH
All Wz or Appliances & Commercial Appliances & Commercial
Prozic°s

Gullo. E 3 J. Modesto, CA Gallo Premium Wines, E & J Brandy,
Ana =z Champagne, Andre Brut

General V' s, Inc.; Consumer Foods Group, Minneapolis, MN
Bets Crocker Div. All Products; Big G Div. Wheaties; Golden
Valize Div. Bisquick, Hamburger Helper, Bac*'O's, Tuna
Hel:;=- MNew Products; International Betty Crocker; Noodles

Hcusehz 2 “inance Corp., Prospect Heights, IL Financial Services

Johnson S C. & Son, Inc., Racine, WI Agree Shampoo, Agree
Con:z -=ner, Enhance Shampoo Enhance Conditioner, Soft
Senz= Skin Lotion, Glade Air Fresheners, New Products

KABC Tz «rzdio, Los Angeles, CA Radio Station - Talk Format

Krzft, Inz - Cnicago, IL Parkay Margarine Products & Miracle Mar-
gari~2 Products, Kraft Fruit Spreads, Toaster Rounds, Kraft
Mus:z-2. Kraft Cheez'n Crackers, Philadelphia Brand Dres-
Sings. fiew Products

Kubota “-zztor Corp., Compton, CA Farm Tractors & Implements,
Indu

Lands' £-2, Dodgeville, WI Direct Merchants

Mcrton Sz '+ Chicago, IL Grocery Products, Industrial, Water Con-
ditio~ =3, Animal Nutrition, Ice Control

duasar C2 . D-v of Matsushita Electric Corp. of America, Franklin
Pare. . TV Receivers, Video Cassette Recorders, Microwave
OVE"‘.S. Audno Equip., Portable Computer Systems

iunbermz 4 'nc., Wooster, OH All Housewares Products; Con-Tact
Deco ;' Ve Covenngs

earle, 3 D, & Co, Skokie, IL
Dra~:~ ne & Metamucil,

* Updating - *armation has heen received directly from agency
A &

Consumer Products Div.,
New Products

643

Sears, Roebuck & Co., Chicago, IL The Men's Apparel, The
Women's Apparel, Infant, Children & Teen Clothing Family
Footwear, Jewelry

Shasta Beverages Inc., Hayward, CA Regular & Diet Soft Drinks,
Capri Sun Fruit Drinks

Sherwin-Williams, Inc., Cleveland, OH New Products Assignment:
Dutch Boy Dirt Fighter

State Farm Insurance Cos., Bloomington, IL State Farm Mutual
Auto. Ins. Co., State Farm Fire & Casualty Co., State Farm
Life Ins. Co., State Farm County Mutual Ins. Co. of Texas

Third National Bank & Trust Co. of Dayton, OH

Union Carbide Corp., Danbury, CT Chemicals & Plastics

wm. Wrigley Jr. Co., Chicago, IL Hubba Bubba Bubble Gum

Xerox Corp., Stamford, CT Corporate, Business Systems Group,
Information Systems Div., Business Products Div., Office
Products Div., Computer Services, Printing Systems Div., Latin
American Group, Diablo, Xerox Medical Systems

NH&S/Issues & Images, Inc.
(A Sub. of Needham, Harper & Steers, Inc.)
909 Third Ave., New York, NY 10022
Tel.: 212-758-7600

Members of Board of Directors

................ Chm. Bd. & Chief Exec. Officer
Bruce JackSon) i Exec. V.P., Gen. Mgr. (NY)
James R. Williams ....... Exec. V.P., Gen. Mgr (Washington)
Jack Porter ....... Exec. V.P., Chm., Porter, Novelli & Assoc.
William Novelli .......... Sec., Sr. VP Pres., Porter, Novelli &
Assoc.

Richard C. Anderson ........... Exec. V.P., Corp. Dir., Media &
Programming

...................... Sr. V.P., Chief Fin. Officer

Barry Biederman

Edward A. Haymes

NH&S/Issues & Images, Inc.
(A Sub. of Needham, Harper & Steers, Inc.)
909 Third Ave., New York, NY 10022
Tel.: 212-758-7600

Barry Biederman
Bruce Jackson
Jack Mason ..... g
Miranda Lee
Howard Benson ....
Charles Bromley ..
Lisa Levy
Katherine Lee
Dorothy Sferrazza ...
Edward Hammond ...
Robert Sigmund

Aspen Institute For Humanistic Studies

Automobility Foundation, McLean, Va.

Can Manufacturers Institute

Communicators Network, New York, N. Y.

Deloitte Haskins & Sells, New York, N.'Y.

Gas Appliance Manufacturers Assn. (GAMA), Arlington, Va.
lnleraatiYonal Telephone & Telegraph Corporation (ITT), New York,

................ Chm. Bd. & Chief Exec. Officer
......... Exec. V.P., Gen. Mgr. (NY)
........ Sr. V.P., Mngmt. Rep.
......... V.P., Acct. Supvr.
..Sr. V.P., Creative Dir.
..... Creative Services
..Creative Services
..Creative Services
....Admin. Services
.Traffic/Production
Acct. Exec.

(T Asia, Pacific & Latin America
ITT Corporate
ITT Telecommunications
ITT World Communications

Leadership Network, The, New York, N. Y.

National Guard Bureau, The U.S. Dept. of Defense, Washington,
DC

State of NY, Office of Mental Retardation & Developmental Dis-
abilities

Washington Post, The, Washington, DC

Woodside Management Systems, Boston, MA

NH&S/Issues & Images, Inc.
(A Sub. of Needham, Harper & Steers, Inc.) -
8300 Greensboro Dr., Suite 1200, McLean, VA 22102
Tel.: 703-790-4800

James R. Williams
Robert G. Watson
Ronald L. Vickers
Christopher B. Shead ..

............................. Exec. V. P., Gen. Mgr.
...... Sr. V. P., Creative Dir.
...V. P, Dir,, Client Services
............. V. P., Acct. Supvr.

Irene DUFrayne ........cccoccveevevccienc i, V. P., Media Dir.
Donna Weber ......... Assoc. Media Dir.
Linda Lord Gruv 1 uswsissisisammsssisismmiitiomeis Media Buyer
Pam Racine .........ccccceoune..

. ..Media Estimator
Dawne Widener-Burrows ..........

Mary Ellen Deluca
Wilam Marlow ...
Cynthia A. Green ...
Sandra R. Tracy

(Continued-—-next page)



NEEDHAM, HARPER & STEERS, INC.—(Continued)

James Kingsley
Ronald Stanford
Rowanne Sue Abse

.Film Ednor/Producer
Creative Supvr.

Elizabeth E. DOYle .....ccoovevriiienrciiicicceincaeasenns Copywriter
J.C. Williamson ...... ...Creative Supvr.
Elizabeth Degitz. «...ivusiisissississssssssssnsissssoiis Billing Mgr.
Mary Dunlop ....... ..Office Mgr. /Personnel Admin.

Judy Usherson Admin. Asst. to Gen. Mgr. -

Acct. Supvrs.: Ronald Owens, Phillip Trigg, Cliff Irons,
Robert Demuth, Christopher Shead, Ronald Vickers

Acct. Execs.: Frederick Jaffke, Gerald Downey, Ron Toth,
Tim Labus, Alfred Cockrell, Carl Henderson, Bud Matych
Tom Gaume, Androniki Michael (Asst.), Elizabeth McGuirk

(Asst.)

Acct. Coords.: Wendie Wilsterman, Cheryl Phiter, Nancy
Keplinger

Automobility Foundation, The, McLean, VA

Can Mirs. Institute

Gas Appliance Mfrs. Assn. (GAMA), Arlington, VA

McDonald's Washington Owner/Operators Assn., Fairfax, VA
Merchant's Tire & Auto Centers, Fairfax, VA

National Automobile Dealers Assn. (NADA), McLean, VA
National Guard, The, U.S. Dept. of Defense, Washington, DC
Q-107 FM, Div. of American roadcastmg Co., Washington, DC
Southern Living Magazine, Birmingham,

Washington Post, The, Washington, DC

Porter, Novelli & Assoc.
(A Needham, Harper & Steers Co.)
5240 Prospect St., N.W., Washlnglon, DC
Tel.: 202-342- 7000

JACK PO ...ttt
Bill Novelli
Bob Druckenmiller
Terry Baugh
Sharyn Mallamad . s
Gary SIACK ..ottt

. Sr. Assocs.: Gary Salffity, Rachel Greenberg, Pam Gelfand

Acct. Execs.: Mickey Cresce, Leslie Curtin, Julie Dolan, Jerry
Franz, Nancy Leopold, Nancy Loy, Mary Mcguire, Amy
Perkins, Ursula Wagner, Deborah Ziska

American Honda Motor Co., Inc., Gardena, CA
American Lung Assn., Baltimore, Md.
American Movers Conference, Arlington, Va.
Blue Cross, Blue Shield, Towson, Md.

Boys Club of America

Can Manufacturers Institute, Washington, DC
Crocker Bank, San Francisco, CA

D. C. Mental Health, Washington, D. C.

General Health, Inc.
Group Hospitalization (Blue Cross/Blue Shield of Washington, D.
C)

Laurel Management Co., Washington, D. C.

National Cancer Institute, Bethesda, Md.

National High Blood Pressure Education Program, Bethesda, Md.

National Soft Drink Assn., Washington, D. C

National Spa & Pool Institute

National Swimming Pool Foundation

Pavo Real, Boston, Mass.

Sheet Metal & Air Conditioning Contractor's Natl. Assn., McLean,
Va.

State of New Jersey, Dept. of Human Services, Trenton, N. J.

State of Pennsylvania, Dept. of Health, Harrisburg, Pa.

U.S. AID, Cairo, Egypt

U. S. AID, Honduras

U.S. Dept. of Transportation, National Highway Transportation
Safety Admin., Washington, D. C

U.S. Navy

United Way of America, Alexandria, VA

Porter, Novelli & Assoc., Inc.
(A Needham, Harper & Steers Co.)
10889 Wilshire Blvd., Suite 1135, Los Angeles, CA 90024
Tel.: 213-824-0401

Randi’ THOMPSON, :.u.uvsmsscssismsssiasasassvsassvsionsn V. 'P‘, Gen. Mgr.
Daniel A. Jenkins .......Sr. Assoc.

A. McKinley Reynolds Il ..o Assoc
Nancy White .........cccoeunee. Office Mgr
Carrie Mataraza .........ccococeveeieiveneeccneeseneeaens Staff Asst

New account (acquired since last issue of directory)
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American Honda, Gardena, Calif.

Austrian Trade Commission, Los Angeles, CA
Bobrick Washroom Equip., Inc., Nort Hollywood CA
Crocker Bank, San Francnsco CA

Kubota Tractor Compton, Calif.

Performing Tree, Los Angeles, CA

Publicity Computer Systems -

U. S. AID, Port-au-Prince, Haiti

Needham, Harper & Steers Intl., Inc. -
303 East Wacker Dr., Chicago, IL 60601

Tel.: 312-861-0200

Telex: 254002
B. Blair Veeder, Jr. ............ e ..Crm. Bd.
Norval B. Stephens, Jr. ...........u......... S Exsc.'V.P.

Needham, Harper & Steers Intl., Inc.
909 Third Ave., New York, NY 10022
Tel.: 212-758-7600
Telex: 126249 v
Cable: NEEHARS 422392

John A. Raventos ........c.ccceeeveveecveiveeniseveiensennn. - V. P.
Robert P. Rowley .. a
Barbara Wolfson ....

Needham, Harper & Steers of Canada Ltd., Toronto &
Montreal, Canada
(Sce Separate Listing)

BNRR/Needham Ltd., London, England
(See Separate Llstmg)

Heye, Needham & Partner GmbH, Munich Hamburg &
Dusseldorf, West Germany
(See Separate Listing)

Dr. Kossdorff & Partner, Vienna, Austria
(See Separate Listing)

Guedeker Oerlemans & Needham Advertising & Marketng B.
V., Amsterdam, Holland
(See Separate Llslmg)

Needham, Standard Advertising Far East Ltd., Group Tse-
Needham & Standard Adv. Ltd. Hong Kong & Ta'pei

KHK Needham Standard SDN BHD, Kuala Lumpur
Needham Standard Adv. Smgapore Pte. Ltd., Sirg2:ore
(See Separate Listings)

Representation in The Philippines

USP Needham Australia Pty. Ltd., Melbourne & Sydney,
Australia:

Standard Advertising Australia Pty. Ltd.
Harriman & Hill Pty. Ltd., Sydney
SalesRise Pty. Ltd., Sydney

(Sce Separate Lnstmg)

JIW Needham Ltd., Wellington, New Zealand

J. Inglis Wright Ltd., Wellington, Auckland & Duredn
USP Needham (N. Z) Ltd. Auckland
(Sce Separate Listing)

Associated in Japan with Standard Adv. Inc., Tokyo & Osaka
and in Sweden with Perceptum Information AB,
Stockholm -

(See Separate Listings)

*
NEEDHAM, HARPER & STEERS OF CANADA LTD.
130 Adelaide St. West, Toronto, ON M5H 1T3, Canata
Tel.: 416-364-1492
Telex: 06-22476
National Agency Associations: ABC—CBP-—ICA—QAAG

Cautley Tatham ..... ....Pres. & Chief Exer. Officer
John B. Churchili ...Sr. V. P, Admin. & Fnance

Dan Peppler ........ccooeeveeeeen. V. P., Creative Szrvices
lan Campbell ......... ..V.P., Adv. Seruzes Dir.
H. Robert MaddockK ...........lveeeveeeoeeeen, V. P., Acz= Supvr.
lan Marlowe ............ V.P., Ac=~ Supvr.
L. **atthiesen ........ ..V.P., Acz Supvr.
A. Cal Wilsor V. P., Acz= Supvr.
Sheila Bonfield ..........ccooooveveeeeeoeeeeeenn V. P, Mzsia Dir.

Richard Cooper ..
Phyllis Sumner ....
Wayne Plunkett

Cathy Robertson
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Collingwood Harris

The Advertlsig&Comcil INC Céufa

04 January 1982

Dear Carlton

Because of an earlier
volunteer ad agency tobacco
client conflict, we had to
find a new agency, but at

last have gotten under way,

as accompanying report attests.

1730 Rhode Island Ave
Washington, D.

TN.W., Suite 402
36, 202-331-9153
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Jacqueline Silver
Senior Vice President & Executive
Director of Strategic Planning & Research

Louis A Tripodi

Senior Vice President & Corporate
Director of Public Relations

National Institute on Drug Abuse

Dr William Pollin
Director

Jean Westler
Chief, Communication Services Branch

Susan Lachter
Assistant Director for Communications

The Advertising Council

Robert P Keim
President

Collingwood Harris
Vice President & Director
Washington Office

Elenore Hangley
Vice President, Campaign Administration

Distribution: All Attendees
Mr Kinney
Mr Dwan
Ad Council Staff

PURPOSE

The purpose of this meeting was to enable the campaign task force
members to become acquainted with each other and to lay the
groundwork for future program creative planning,

DISCUSSION

Agency Briefing

Prior to the arrival of the NIDA members of the task force, The
Advertising Council briefed Needham Harper & Steers on how an
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Advertising Council campaign is structured. The elements of
the campaign task force were described and the responsibilities
of the client, the volunteer coordinator, the volunteer adver-
tising agency and the Ad Council were delinented.

Drug Abuse Problem

Trends - There is evidence that there is a continuing reversal

of attitudes concerning the self-perceived health risks vis-a-vis
the use of drugs with such usage thus on the decrease. However,
it must be recognized that the problem remains, with the US

first in illicit drug usage among the industrialized nations of
the world. Indeed, in the nation's highscheels there are more
recent users of marijuana than there are c1garettes The impor—
tance of this derives from empirAcal data shewing : y
such usage reduces the exten urther use o
Meanwhile, peer modeling and delivery of messages
tance of saylng 'no' remain important influences.

Legislative Trends - There have been no legislative initiatives
to decriminalize marijuana since 1978. Similarly, the once
much-touted British model of legalized drug usage has now been
recognized as a failure.

Target Audiences - For the purposes of this program, the 12-14
year age group plus parents and educators are considered to be
the primary targets for campaign messages. It was acknowledged
that this is a difficult group to reach. NH&S describes this
group as 'the tweens.' Parents especially, must be given reason
to believe that they can do something about the problem.
Educators must be encouraged to take more assertive roles in
combatting the problem in schools. Other segments of society
must be similarly encouraged.

Geographic/Demographic Considerations - It was agreed that the
problem is homogenous and pervades all demographic and geographic
segments of the population.

Psychological Aspects - While the problem is peer pressure

_ itive; key threshhold event in the 1life of a potential
&\Qgg%i—rry—c' iS>ythat of finding the drug experience as the
centra pelling experience of his life. Campaign messages

subsequent to such experience are not likely to be effective.

NEXT STEPS

It was agreed that NIDA would provide NH&S with in-depth background
material on the nature of the problem supplementing preliminary
material already provided.
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Upon receipt of such material, NH&S will undertake to develop
a preliminary point of view which they will share with the
group within the next 2-3 weeks.

Erica Jo Mann will serve as the primary point of contact for
NH&S. Collingwood Harris will serve in a similar capacity for
The Advertising Council. Jean Westler will be the lead repre-
sentative for NIDA. Materials for NH&S from NIDA will be routed
through The Advertising Council.

CH/mcw



Collingwood Harris

Vice President and Director
Washington Office

The Advertising Council inc

AC
undi
1730 Rhode Island Avenue, N.W. New York

Washington, D.C. 20036 Washington
202-331-9153 Los Angeles

16 November 1982

ol

Dr Carlton E Turner
Director

Drug Abuse Policy Office
The White House
Washington DC 20500

Dear Carlton

This is to acknowledge with thanks your letter of
10 November concerning The Advertising Council's
Salute to Volunteers and Awards Luncheon. We were
indeed honored to have you present with us. Your
comments there did much to enhance support for the
Council's commitment to the NIDA program.

As soon as we have something more substantive to
report, we will, indeed, "stop by and have lunch."

Sincerely

4 2 J ! y
Mr Kinney (/ C VVM))
Ms Hangley ( 00«”,,(5 )

“untl on fPvest Fac s

s SR TN

THE ADVERTISING COUNCIL IS THE NON-PROFIT ORGANIZATION THROUGH WHiCH AMERICAN BUSINESS, ADVERTISING,
AND THE COMMUNICATIONS INDUSTRIES CONTRIBUTE THEIR SKILLS AND RESOURCES TO PROMOTE VOLUNTARY CITIZEN
ACTIONS IN SOLVING NATIONAL PROBLEMS.
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Senior Vice President - Public Affairs

The Advertising Council inc priad
1730 Rhode Island Avenue, N.W., Suite 402 “'M’? / [
T s WA —

May 6, 1985

Dr. Carlton E. Turner

Director

Drug Abuse Policy Office

The White House OEOB, Room 220
Washington, D.C. 20500

Dear Dr. Turner:

On behalf of the Board of Directors of The Advertising Council, | am
pleased to invite you and your spouse to join us for a pleasant dinner-
cruise down the Potomac River on board "The First Lady" on Wednesday
evening, May 22, 1985.

The cruise is the social highlight of the Council's 41st Washington Conf-
erence, which annually attracts many of the nation's leading communica-
tions executives. Also joining us that evening will be more than 60
members of Congress and their spouses who already have accepted our
invitation.

"The First Lady" will sail at 6:30 p.m., Wednesday, May 22, from Pier
4 at 6th and Water Streets, S.W. We will return at 9:30 p.m. Ample
parking is available at the marina.

Please call my office at 331-9153 as soon as possible to let us know if
you will be able to join us on May 22. | sincerely hope you will be able
to participate in our delightful evening on the river.

Sincerely,

=y

THE ADVERTISING COUNCIL IS THE NON-PROFIT ORGANIZATION THROUGH WHICH AMERICAN BUSINESS, ADVERTISING,
AND THE COMMUNICATIONS INT “'ES CONTRIBUTE THEIR SKILLS AND RESOURCES TO PROMOTE VOLUNTARY CITIZEN
ACTIONS IN SOLVING NATIONAL 8,



Collingwood Harris

Vice President and Director
Washington Office

The Advertising Council Inc

1730 Rhode Island Avenue, N.W.
Washington, D.C. 20036
202-331-9153

05 August 1983

Dr Carlton E Turner

Directer, Drug Abuse Policy Cffice
Office of Policy Development

The White House

Washington DC 20500

Dear Carlton

8 AUG

As matters now stand, our NIDA Drug Abuse Prevention
campaign will be announced on 26 September, at a luncheon
here in Washington under the auspices of the National

Federation of Parents For A Drug-Free Youth.

The First Lady will participate in the announcement
program. Also participating will be Dr William Pollin,

Director of NIDA.

The involvement of the First Lady derives from her ongoing
leadership in drug abuse prevention and, more specifically,
from her request of a year ago at the State Department

for the Council to consider such a campaign.

Please call if you would like more details.

Meanwhile, best personal regards.

Sincerely

CH: g

AYo
LNCl

Washington
Los Angeles

1983

THE ADVERTISING COUNCIL 1S THE NON-PROFIT ORGANIZATION THROUGH WHiCH AMERICAN BUSINESS, ADVERTISING,
AND THE COMMUNICATIONS INDUSTRIES CONTRIBUTE THEIR SKILLS AND RESOURCES TO PROMOTE VOLUNTARY CITIZEN

ACTIONS IN SOLVING NATIONAL PROBLEMS.



Lewis W. Shollenberger
Vice President

The Advertising Council Inc

1730 Rhode Island Avenue, N.W., Suite 402
Washington, D.C. 20036
Tel. 202-331-9153

17 June 1983

Carlton E Turner PHD
Special Assistant to the President

for Drug Abuse Policy
Office of Drug Abuse Policy Development
The White House OEOB Room 220
Washington DC 20500

Dear Carlton

A
Tile

Washington
Los Angeles

This is to acknowledge with thanks your letter of 13 June concerning the
availability of the initial Teen Titans drug awareness comic book.

Many thanks for your interest and response.

Best personal regards.

Sincerely

THE ADVERTISING COUNCIL IS THE NON-PROFIT ORGANIZATION THROUGH WHICH AMERICAN BUSINESS, ADVERTISING,
AND THE COMMUNICATIONS INDUSTRIES CONTRIBUTE THEIR SKILLS AND RESOURCES TO PROMOTE VOLUNTARY CITIZEN

ACTIONS IN SOLVING NATIONAL PROBLEMS.
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Attendees: Needham Harper & Steers

David Cantor

Joe Landy

Neil Leinwohl
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Marjorie Moshier
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- Jean Westler

The Advertising Council

Collingwood Harris

Distribution: All Attendees
Mr Kelne
Mr Keim
Mr Kinney
Mr Dwan
Ms Hangley
Mr Burke
Ms Crump
Ad Council Staff

PURPOSE bee: Carlto. Tuoinen

The purpose of this meeting was to review preliminary creative
direction for the Drug Abuse Prevention program.

DISCUSSION

Research

As an adjunct to its preparatory efforts on the Drug Abuse
project, NH&S presented summaries encapsulating interpretations
of past research conducted for and provided by NIDA, Studies
focused on drug behavior rather than attitude or motivitations.
In addition to the studies, NH&S included certain key points
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pertaining to the 'addictive personality' from a wide-ranging
article which appeared in the 18 January 1983 issue of The New
York Times., The article concludes that while there is no single
set of psychological characteristics that embrace addictions,
there are significant personality factors that can contribute to
addiction,

In addition to the foregoing, NH&S summarized its findings

derived from recent meetings with Herb Goldberg from Odyssey House
and Dr Herb Tanenbaum, a leading researcher in the psychological
aspects of drug addiction. On the basis of these meetings, NH&S
concludes that the most common motivators in drug abuse include
peers, narcissistic indulgence (a need to feel good), denial
(running away from problems), rationalized omnipotence (I won't
get hooked; it won't be harmful to me). In addition, underlying
these motivators are a sense of low self-esteem and alienation.
NH&S noted certain similarities in the consequences of parental
denial as manifested in work it has done in the nutritional area
and that of drug abuse prevention.

Creative Strategies

NH&S presented three tentative creative strategies for recommended
implementation:

GRADE SCHOOL CHILDREN, Encompasses children grade school ages
9 to 11 years old,

Purpose - To educate them about drugs so that they will
resist trying marijuana when it is first offered.

Strategy - To convince them that marijuana is bad for
them: create an aversion to marijuana.

TEENS, Encompasses teens 12 to 14 years old (who are on the
brink of drug involvement).

Purpose - To delay first use of drugs.

Strategy - Destroy the illusion that drug taking is
'cool, hip, etc.'

PARENTS, Encompasses parents of children who range in age from
9 to 18 years old.

Purpose - To create awareness among parents of how to
recognize their children are using drugs and, to convince
parents to get invovlved.

Strategy - To sensitively provide parents with a list of
signs that signal drug involvement and to present steps
parents can take to get involved, thus helping their
children and themselves.
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There was some concern expressed by NIDA vis-a-vis the

parental strategy which appears to be pegged toward intervention
rather than prevention, contrary to earlier expressed objec-
tives. While acknowledging the validity of these concerns, NH&S
expressed strong conviction that parental denial would tend to
limit parental reaction a preventative message and that an
intervention message particularly within the context of the
dynamics of public service advertising would probably achieve
greater and more productive impact.

Media
Three basic media strategies were proposed by NH&S:

GRADE SCHOOL CHILDREN: Radio school programs.

TEENS: TV (network, cable), print, radio, transit, collateral.

PARENTS: Print, television (undecided), collateral.

Costs

NIDA Procurement agreed to a revision in the paymeat provisions
of the Ad Council/NIDA contract that would permit greater
flexibility in the application of research, creative and media
expenditures.

Timing

All deliverables specified under the contract were reviewed by
all parties, There were no problems concerning the quantity

and content of these deliverables. NH&S is to review develop-
mental requirements of these deliverables to insure adequate
review by NIDA for proper approval. NH&S will submit revised
deliverables due dates to Ad Council for further transmission to
NIDA.

FUTURE RESEARCH

It was agreed that NH&S would undertake limited focus group
research to investigate children's reactions to alternative
advertising executions before proceeding with final creative
developments. Basic concepts are to be approved by NIDA before
actual research implementation.





