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Sunday, May 9 

2:00-6:30 p.m. 
6:30-7:30 p.m. 

Registration 
Cocktail Reception- Saildeck-Poolslde 

7:30-9:00 p.m. Dinner-Brigantine Room 

Monday, May 10 

7:00 a.m. Buffet Breakfast- Jasmine Porch and Sundancer 

Special for New Members: Orientation Breakfast­
Veranda off the Brigantine Room 

MORNING SESSION-Brigantine Room 

8:30 a.m. 

8:45 a.m. 

10:00 a.m. 

10:30 a.m. 

12:00 noon 

\fi'elcome. ,tnd Announcements 

Richard A. Mau, General Chairman 
Thomas E. Burke, Program Chairman 
Harold Burson, Secretary-Treasurer 

Session Chairman: John J . Bell 

"OUR CHANGING WORLD: THE NEW NORMALS" 

Walter E. Hoadley 
Senior Research Fellow, Hoover Institution 

Recess (coffee) -Veranda 

Session Chairman : Arthur G. Newmyer, Jr. 

"THE CHANGING REALITIES OF AMERICAN 
POLITICS" 

Horace W. Busby 
President, Horace W. Busby and Associates 
Washington. D.C. 

Lunch-on own 

AFTERNOON SESSION-Brigantine Room 

1:30 p.m. Session Chairman : Osgood Nichols 

"CAN THE U.S. SURVIVE IN THE 1980's?" 

Dr. Lester C. Thurow 
Professor of Management & Economics 
Sloan School of Management 
Massachusetts Inst itute of Technology 

3:00 p.m. Adjourn 

6:15 p.m. Jeep train pick up to Mingo Point-Bellstand 

6:30-7:30 p.m. Reception-Mingo Point 

7:30-10:00 p.m. Pig and Oyster Roast-Mingo Point 

Tuesday, May 11 

7:00 a.m. Buffet Breokfost- Josmlne Porch and Sundancer 

Seminar Nominating Committee Breakfast­
Charleston Gallery 

MORNING SESSION-Brigantine Room 

8:00-9:25 a.m. 

9:25-9:45 a.m. 

Session Chairman : Robert L. Fegley 

"THE CEO IN PUBLIC AFFAIRS" 

Reginald H. Jones 
Chairman Emeritus-General Electric Company 

Recess (coffee)-Veranda 

9:45-11 :10 a.m. Session Chairman: Kerryn King 

"CAN UNIONS SURVIVE SETTLING FOR LESS?" 

A.H. Raskin 
Former Chief Labor Correspondent of The New York 
Times, now Associate Director of The National 
News Council 

11:10-11:30 a.m. Recess (coffee)-Veranda 

11:30 a.m.- Session Chairman: Marshall C. Lewis 
12:55 p.m. "CONFRONTING THE NEW CONDITIONS OF 

AMERICAN LIFE" 

12:55 p.m. 

7:30-8:00 p.m. 

8:30 p.m. 

Daniel Yankelovich 
Chairman 
Yankelovich, Skelly & White Inc. 

Adjourn 

Lunch-on own 

Cocktail Reception-Saildeck-Poolside 

Dinner/ Dance- Brigantine Room 
(Seating will be posted at the Brigantine Room 
entrance) 

Arrangements for Spouses 

The Seminar Committee invites spouses to attend all of the 
general sessions as guest observers, honoring the tradition that 
only professional members will participate in O&A sessions. 
Regular Seminarians customarily use available table space for 
note-taking, so additional seating is being provided in the general 
session meeting room to accommodate spouses. 

Wednesday, May 12 
.~,. 

7:00 s.m. Buffet Breakfast-Jasmina Porch and Sundancer 

Seminar Committee Breakfast-Charleston Gallery 

MORNING SESSION-Brigantine Room 

8:30a.m. 

8:45 a.m. 

10:00 a.m. 

10:30 a.m. 

Business Announcements by Seminar Officers 

Session Chairman: James Keogh 

"JAPAN--THE KEYSTONE OF UNITED STATES 
RELATIONS WITH EAST ASIA" 

The Honorable Robert S. Ingersoll 
Former U.S. Ambassador to Japan 
Former Deputy Secretary of State 

Recess (coffee)-Veranda 

Session Chairman : James Keogh 

t,., 

" REGULATING OUR RELATIONS WITH MOSCOW' 

The Honorable Malcolm Toon 

12:00 noon 

Former Ambassador to the Soviet Union, Israel, 
Yugoslavia and Czechoslovakia 

Adjourn 

Lunch-on own 
(This meal is covered under the Full American 
Plan) 



31st ANNUAL PUBLIC RELATIONS SEMINAR 

113.y 9-12, 1982 
Kiawah Island Inn 

Charleston, South Carolina 

A Sunrnary Memorandum by Jean Way Schoonover, Historian Pro Tern 

Officers of the 1982 Seminar were: 

General Chairman - Richard R. Mau 

Program Chairman - Thomas E. Burke 

Secretary-Treasurer - Harold Burson 

* * * * * 

The 31st Public Relations Seminar convened at Kiawah Island Irm, Charleston, 
S.C., on May 9 - 12, 1982. Attendance was the largest on record, attracting 
122 seminarians and 93 spouses for a total of 215. Of this group 18 were 
first time invitees. Of 22 new members invited to join the Seminar this year, 
all but four were present. 

Also present were Walter Barlow and Harold Brayman, two founding members who 
have attended every Seminar. One note of concern to the members was the fact 
that Lou Golden was taken ill and had to remain in the local hospital for a 
few days. He did recover fully, however, and was back at mrk in New York 
within a week or so. 

The 1982 Seminar did not concentrate on a single theme as some recent ones 
have done, but addressed itself to a wide ranging series of topics relating to 
econanic and political issues at home and abroad. 

The subject matter and the quality of speakers and presenta tions obviously met 
the expectations of the Seminarians, since they rated the overall ¼Orth of the 
Seminar at a virtually perfect 99%. 



t1:ly 10 t-brning Session 

"OUR CHANGING IDRLD: 'Il-IE NEW NORMALS" 

Walter E. Hoadley, Senior Research Fellow, Hoover Institution 

The first speaker was Walter E. Hoadley, Senior Research Fellow, Hoover 
Institution, who scored an 81% "high" or "average plus" rating. Mr. Hoadley 
was introduced by John Bell, session chairman, as a globally known economist 
and financial executive whose major area of study at Hoover Institute is 
economic forecasting and policy decisions, inflation and the global financial 
system. He previously served as executive vice president and chief economist 
at the Bank of .America, from 1968-81, and prior to that was chairman of the 
Federal Reserve Bank of Philadelphia. H~ i.~ r.11TTP.ntly ::i.d,_risor to n1_rrr.e:!'.'c"~ 
high level economic and monetary committees. 

He offered four conclusions about today's environment: 

1. Most Americans are drifting through the '80s waiting for things to 
happen. 

2. These are decidedly different times, requiring that we throw away half 
the book about how to cope. 

3. We must rethink how we do things. 

4. For public relations people, one of the most important jobs is to get 
our perspectives into the corporate board rooms. 

Mr. Hoadley chided the business community for its wait-and-see attitude. 
He sees new kinds of managers coming along. The current managers are a highly 
risk-averse generation. Behind them is a generation \vell educated in 
technology, who define "normal" as "perfect." Behind them is another- group 
who wants it all right now: skim the cream and take no risks. 

We have to learn all over again how to lead, he said. We have lots of 
information but a questionable amount of intelligence and wisdom. 

He urged less procrastination in d2cision making, playing to our strengths 
instead of to our weakness, more long term planning, more concentration on 
learning to compete overseas, learning other people's languages, etc. 

He noted in the Q. and A. that only 12% of the globe are white and speak 
Fnglish, and that in Los Angeles schools, 83 differ ent l anguages are 
taught ••. per haps a harbinger of things to come for all .Americans if we wish to 
stay ahead. 



"TIIE CHANGING REALITIES OF AMERICAN POLITICS" 

Horace W. Busby, President, Horace W. Busby and Associates, Washington, D.C. 

Session chairman, Arthur Ne'MTlyer introduced Horace W. Busby as one of the 
nation's most astute political analysts, one who predicted the Reagan 
landslide. Starting his Washington career from Texas in 1948, Busby has 
served as an assistant in both the House of Representatives and Senate and at 
the White House during President Lyndon Johnson's tenure. He publishes The 
Busby Papers, research and analysis studies focused on political change in the 
'80s, and is author of the "Republican Lock" theory about the GOP's hold on 
the Electoral College. He scored 95% with the group. 

In this decade, said Mr. Busby, a phenomenon has appeared ,vhich could 
dominate all our thinking and actions: nowhere arotmd the vX)rld is government 
succeeding. Examples of the failure of the U.S. government which he cited 
are: decline in public education, decline in mail delivery, loss of control 
of our southern frontier, decay of streets and highways, increase in 
fraudulent claims, and an enormous ooderground economy (estimate is $90 
billion a year). 

The organization of American politics . occurred in the 19t h century, ,vi.th 
no 20th century change so far, but a change will occur in this decade, not 
because of the politicians but because of changing forces in American life: 
center of power moved from industrial and financial base in the North and East 
to Soo Belt states in the South and West. There a different ethic of public 
policy exists: pay as you go, no huge deficit; right to v;ork, no closed shops. 

He cited other political changes: increase in population over 65, 
transfer of industrial jobs to the rim of the Pacific, changing from an 
oversupply to an ooder supply of labor, influence of fast growing black and 
Hispanic populations. Business and politics stand on the same constituency: 
the middle class, who have lost a lot in recent years. Business must continue 
to hold the confidence, trust, respect and support of the people in the 
middle. That's what the politics of the '80s is all about. 



May 10 - Afternoon Session 

": "CAN THE U.S. SURVIVE IN THE 1980's?" 

Dr. Lester C. Thurow, Professor of Management & Economics 
Sloan School of Management, Massachusetts Institute of Technology 

Osgood Nichols, session chairman, introduced Dr. Lester C. Thurow as a 
noted economist who uses cormntmications with greater skill than many of us. 
Dr. Thurow's book, The Zero Sum Society, was corrrrnended to Seminarians. Now 
44, Dr. Thurow has been Professor of Economics and Management at M.I.T. since 
he was 30. He has been a member of the editorial board of the New York Times, 
economic colunmist for the Times, the Los Angeles Times and the Boston Globe, 
a com:nentator for public television , and s incP. 1981 , a columnis t for N"""•!sr,Jeek. 
He scored an 85% rating. 

Dr. Thurow warned that the 1980's will be ft.mdamentally different from 
anything before because for the first time, America is in a competitive 
environment. For 30 years we had effortless superiority. Now we have to 
compete where we are not able to compete. 

Today our lifestyle depends on imports, and becoming export-oriented will 
make America very different. We have to ask what others want us to make, not 
sell American-oriented products abroad. We have to learn others' languages, 
not rely on their using English. 

Why has American productivity stopped growing: 

1. Traditional veins of ore have petered out and we have not replaced 
than. 

2. 13% decline in productivity can be traced to the gro~vth of services-­
health care, nursing homes, business consultants, lawyers, ,. 
accotmtants. No output is produced in a litigious society. 

3. · Too little investment. American mrkers mrk with $50,000 in 
equiµnent: less equipment per worker means less productivity. 

To rebuild the economy, Dr. Thurow urges concentration on savings and 
investment, education to cotmteract current illiteracy, lack of engineers, and 
the disastrous state of science and math. American management needs to 
motivate employees, lengthen the time frame for awarding bonuses and 
incentives. Productivity is learning to do new things. America is confronted 
with the moral equivalent of defeat, but we haven't yet faced up to it. 

In the Q. and A., Dr. Thurmv made these points: 

• The excuse of subsidized foreign business is faulty and should not be 
used to explain failures. The J apanese make faster decisions, take more 
risks. 



,. 

• The Japanese threat is the best thing we have going for us, because it 
will change slow economic rot into a crisis. 

• Productivity is not one major thing ; it is a lot of little problems • 

• As for new veins available to us, soft productivity is the key: office 
automation, fewer lawyers, accountants, supervision. Start quality 
circles; don't imprison yourself in dying industries • 

• Recognize that we have in fact been defeated. If not, we mn't do the 
tough things. It v;on't take that long; we can regain our status in 10 
years. 

May 11 - Morning Session 

"THE CEO IN PUBLIC AFFAIRS" 

Reginald H. Jones, Chairman Emeritus - General Electric C.Ompany 

·session chairman Robert L. Fegley proudly introduced, at long last, the 
man who over the years has been proposed as a Seminar speaker more often than 
any other--Reginald H. Jones, Chairman Emeritus, General Electric Qxnpany. 
Mr. Jones has been named as the most influential spokesman in the business 
mrld, one who has had a decisive impact on public policy. Since his 
retirement a year ago, he has made more speeches and been more active than 
ever before. The favorite speaker at this year's Seminar, he scored 97%. 

Born in the U.K., Mr. Jones came to the U.S. as a boy, graduated from 
University of Pennsylvania and Wharton School, joined General Electric's 
Business Training C.Ourse in 1939, made his career with the company and became 
CED in 1972. 

In discussing the CED in public affairs, Mr. Jones said he appreciates the 
name of "CEO activist" as one concerned with the externalities of the 
corporation, one who helps shape them rather than react, after first insuring 
that the corporation is running soundly. 

Public relations professionals will play ever enlarging and critical 
roles: "you guide your CEO." The new breed of executives is concerned with 
formulation of policy, feel of the public pulse. 

Suggestions to Seminarians: 

1. ]):) your homeoork; knm.r what the critics will say; don't be · caught in 
errors of fact. 



2. Choose with care the audiences to which you point your CEO; don't 
~ preach to the converted; get him to Washington often to visit both 

sides of Congress and the Executive branch; steer him to academia for 
talks with both faculty and students. You can't overrate the 
influence of academia in the public policy arena. Make him available 
to the media you select with lots of 10-minute phone calls where he 
can be open, available, good copy. 

3. Build alliances for your position on public policy: labor, small 
business are good possibilities. 

4. Build and maintain your credibility: don't go for short term 
advantage at the expense of long term reputation. 

5. Seek to retain tmity of the business corrrnunity wherever possible. 

6. Take positions on issues of public policy which advance the public 
interest; be a voice of reason. 

7. Advance the communications skills of the CEO; don't be overly 
protective; make him be an involved personality. 

8. The CFD is the steward over an amazing aggregation of resources. The 
most precious asset of any corporation is its public franchise. The 
corporation will exist only as long as the public wants it to exist. 

During the Q. and A., Mr Jones discussed GE's matrix of public issues, and 
its five year plan updated yearly. Seminarians delighted in the personal 
anecdotes he recounted. 



"CAN UNIONS SURVIVE SETTLING FDR LESS?" 

A.H. Raskin, Former Chief labor Correspondent of The New York Times, 
now Associate Director of The National News Council 

Session chairman Kerryn King introduced A.H. "Abe" Raskin as a man who 
thinks independently, acts and speaks independently, a man who covered one of 
the great battles of contemporary life: business vs. organized labor. Mt-. 
Raskin, who rated 54% with the group, served on the staff of The New York 
Times for 43 years before his retirement at the end of 1977. He was chief 
labor correspondent, assistant editor of the editorial page, and labor 
colUITIT1ist. He is currently associate director of The National News Council, 
an independent, non-profit, voluntary organization concerned with advancing 
the freedom and responsibility of the nation's ne.-.1s organizations. 

Mr. Raskin says we are at the watershed stage of industrial relations, 
moving toward a more democratic, less authoritarian ,.x,rkplace. If labor and 
management have wit and will, we can see the most dramatic changes since the 
Ne,v Deal. We could see peaceful reshaping of the paramilitary lines of 
control in business, and peace and productivity on the industrial front. 

The reasons for this constructive scenario are as follows: 
I 

• Willingness of unions to reopen contracts, accept pay freezes, etc • 

• Im attitudinal revolution permeating management and labor involving 
reciprocity to make bargaining a 2-way street • 

• Willingness to give ,.x,rkers the role of full-fledged partners in 
operations • 

• Participatory approach permitting advance notice of new develoµnents, 
exchanging views, regular meetings between union leaders and corporate 
boards. 

The factors which can shatter this togetherness: 

• Unions' ingrained mistrust of management • 

• Settling for less is very difficult for any labor leader • 

• Fear of labor losing credibility. 

It 'M)uld be a tragedy to push organized labor into its grave, says Mr . 
Raskin, because we need a labor lmion movement with firm adherence ·to the 
enterprise system; without it industry would be victLrnized by wildcat strikes 
and labor anarchy. 

He believes a nmdamental switch is happening in favor of more_ 
participatory ways of addressing problems and solving them. 



"CX)NFRONTING THE NEW CX)NDITIONS OF AMERICAN LIFE" 

Daniel Yankelovich, Chairman, Yankelovich, Skelly & White Inc. 

Marshall Lewis, session chairman, introduced the next speaker as a man who 
while well known to users of brain scans, has been identified in the midwest 
as a relief pitcher for the Wnite Sox, in New England as one of the brothers 
in a D::>stoevsky novel: Dan Yankelovich. He posed the Seminar's question to 
Mr. Yankelovich by playing a country western song: "Are the good times really 
over for good?" Dan Yankelovich, founder and chairman of Yankelovich, Skelly 
& White, is also president of The Public Agenda Fotmdation, a non-profit, 
non-partisan organization which he founded in 1974 with Cyrus Vance. He rated 
an 81% in the evaluations. 

In revie;;ing previous speakers' concern for current stagnation and sense 
of drift, Mr. Yankelovich pointed out three invariant stages which must occur 
before a problem can be solved: (1) growth in awareness that the problem 
exists; (2) ability to define the nature of the problem; (3) agreement on a 
practical solution. The problem has been cited as loss of competitiveness, 
but it is bigger than that. We are in a period of maximum confusion, and ~ · 
can't take action because we haven't defined the problem. However 
frustrating, we should not leap into action, and we should not despair. 

Must consider: people's expectations and the shift in expectations; vltlat 
truly transforming changes make the 1980's a different decade; ivhat 
inescapable issues these changes give rise to; and how to achieve a consensus 
and get things wrking again. 

For 30 years we have been in a period of rising expectations, and we are 
now moving to falling expectations. Previously we believed: every year ¼Duld 
be modestly better than the last; the country would take care of old people; 
all citizens enjoy rights and entitlements and it is the role of law to 
guarantee these entitlements; the government should not be pushed arotmd by 
Iran, Cuba, Russia; economy is so all-powerful that it can produce a rising 
lifestyle; people do not need to work so hard or ¼Drry about a job; Americans 
know the difference be~en right and wrong. Every one of these expectations 
is now being questioned. This is accompanied by a feeling of loss. 

As for the objective changes in our condition: we have moved from a 
country very far ahead into a fierce competitive picture; the work ethic has 
not been deterioriating, it has been growing stronger; this focuses on the 
fact that the problem is not in the culture, but in managerial style. Another 
transforming change is the fear of nuclear war. The reality is the 
achievement of nuclear parity by the Soviet Union. Limited nuclear war t alk 
has convinced people it could happen, but it couldn't stay limited·. This 
gives rise to the national security issue, one which will not go away tmtil we 
have a reconciliation bet~en the public state of mind and the government 
position. 

Another change is our demography: the process of aging of Pmericans has 
created a change in the dependency ratio. When Social Security started, it 
was 9 - 1; last year it was 3 - 1; in 1990 it will be 2 4 1. 



' . 

The reality is the growing realization that we can ' t build up defense and 
continue social programs and build an economy with increased productivity . We 
will not abandon social prograns or go back to big goverrnnent ; we must find 
new approaches . 

The fourth transforming change is the disarray in our social morality: 
the destigmatizing of America--bankruptcies, divorce, single ,..omen having 
babies, underground economy, fraudulent claims, etc. All this gives rise to 
questioning the moral authority of institutions . We are confronted with a 
serious mismatch between the objective condition and the social ethic . I t 
requires an ethic of canmit:ment , responsibility rather than entitlement, 
strong moral rules rather than weak emphasis on performance . 

We will make it as a nation; we have American resources and patriotism, he 
concludes . 

What is appropriate for public relations people in thinking about the 
problem? The need to sensitize companies to how class-ridden their behavior 
is i n relation to their employees; the need to build a consensus within the 
company. 

In the Q. and A., Mr . Yankelovich made these points: 

Comparing ourselves with Britain, the class system did the~ in . Here we 
have more the attitude that we're all in the same boat • 

• The Japanese have realigned incentives for both management and the labor 
force • 

• The message to get to the public is one of sharing the pain . Fairness 
is a great motivating force. The Reagan program is perceived as 
unfair . It hasn't been translated into policy and practice in 
government or corporations. 

MaY 12 - Morning Session 

"JAPAN-- THE KEYS'IDNE OF UNITED STATES RElATIONS WITH EAST ASIA" 

The Honorable Robert S. Ingersoll, Former U.S. Ambassador to Japan 
Former Deputy Secretary of State 

Session chairman James Keogh int roduced The Honorable Robert S. Inger soll, 
former U. S. Ambassador to J apan and former Deputy Secretary of State . Noting 
that they had both \.;orked for Henry Kissinger, he said "'Iha.t' s the kind of 
thing that makes a bond among men . " 

During his ~areer Mr. Ingersoll was Chairman of the Board and CED of 
Borg-Warner Corporation . He holds trusteeships with The University of 
Chicago , the Aspen Institute for Hunanistic Studies, _and t he California 
Institute of Teclmology . His speech scored 58% with ·seminarians . 



~ In East Asia, where the staggering diversity of political systems includes 
dictatorships, ccmmlfilism and democracy, Japan is by far the most important 
coi.mtry, according to .Ambassador Ingersoll, and a crucial element to U.S. 
security • .Ambassador Mansfield echoes this view, noting that to the U.S. 
nobody is more important as a friend, trading partner and ally. 

Japan's defense budget is growing, but so far it has failed to meet its 
own defense needs or its responsibility to the free vX)rld. Japan must do 
more, but the U.S. must not berate Japan for its failure. Japan can 
co~pensate for military shortcomings by contributing more to foreign aid. 

With disputes over trade in textiles, television, steel and autos, the 
specter of protP.ct:i nni_.c;m i_s ri c;i,i~ <=1la!'m.~-~g:i_:, i.1:: C~:!;;:-:::::~. ~::: ~:::::::::::::::..::.::::..:::::: 
to limit imports from Japan is stronger than ever, and reciprocity bills may 
be passed before the fall elections. This is impractical, according to Mr . 
Ingersoll, because our surplus in Europe is the same as the deficit with 
Japan, and Europe will move against us. We need to continue worldwide free 
trade to stimulate economic growth and new products. Protectionism will hurt 
the .American consumer; Japanese L'Tiports have saved them one billion dollars, 
saved gasoline and spurred higher quality U.S. cars. Officially Japan's 
markets are no more closed than ours, but many informal barriers remain. 
Domestically produced goods are equated with patriotism. Imports of rEM 
materials make Japanese heroes, but finished goods imports make them 
practically traitors. Japan is i.mder pressure to remove both formal and 
informal barriers. 

If Japan ,vere neutral like India, we would lose bases and leadership in 
the Pacific, as well as a principal agricultural market . By the end of the 
'80s, East Asia will overshadow Europe as a trading market. Japan will 
continue to be the leading nation in East Asia. We are a~ democratic peoples 
with a ccxnmon stake in ,~r ld order. 

In the Q. and A., hnbassador Ingersol~ _made these points: 

~ After the oil crisis, Japan's policy was to export at any price, with a 
bad result. The government should advertise in Japan why it is 
important to allow imports • 

• Management lessons we can learn from the Japanese, which they may have 
learned from us, inclu:ie: hire at the lowest level, ½Drk as a team, 
emphasize quality an~ cost, make capital investments in a recession for 
future markets, think long term, promote top management through the 
ranks. Unions in Japan are companywide, not industrywide; they have the 
interest of the company at heart • 

• We A'Tiericans had better learn the customs and the language if we work in 
Japan. 



"REGUl.ATING OUR RELATIONS WITH MJSCCNJ'' 

The Honorable Malcolm Toon, Former Ambassador to the Soviet Union, Israel, 
Yugoslavia and Czechoslovakia 

Session chairman Keogh next introduced The Honorable Malcolm Toon, former 
A~bassador to the Soviet Union, Israel, Yugoslavia and Czechoslovakia, as the 
quintessential foreign service officer. He has served 24 years overseas in 
nine cot.mtries, with four major ambassadorships . He served seven years in the 
U.S.S.R., in three tours, resigning in 1979. Currently retired, .Ambassador 
Toon is a director of Foremost-McKesson, a member of the Board of Trustees of 
Tufts University and a member of the Board of Visitors of The Fletcher School 
of law & Diplomacy. His talk rated 81% wi_th ~"'!!T!if'!Ori_"'::~ " 

The Polish situation was a significant development which deserves 
attention, according to .Ambassador Toon. After the Afghan crisis, the Soviet 
has been more sensitive to its reputation abroad, in western Europe and the 
Third World . Russia would like to get back to detente with West Germany, 
France and the U.K. Their vital concerns are primacy of the ili1TIUunist party 
and safety of lines of com1mnications across Poland. The Soviets have wound 
up with an economic basket case on their hands. 

U.S. didn't handle the situation well: entered sanctions alone with 
alr11ost no support; sanctions w12re without any teeth. The result has been 
mini11al: the Soviet has not changed its position at all. 

.Ambassador Toon offered guidelines in dealing with the Soviets: 

• Make an illusion-free assessment of the Soviet threat and how we deal 
with it. 

Recognize that their long range political aim is the same as when first 
stated in 1917: recast the \.;orld in the Commt.mist image • 

• - Recognize that the Soviet attitude toward the U.S. is implacable 
hostility • 

• Have a clear t.mderstanding that the Soviet view is totally incompatible 
with everything we stand for • 

• Be aware that the Soviets take advantage of our trait of devotion to 
principals and our trait of impatience. We should staff negotiating 
teams with proven professionals. Have adequate military tmderpinning 
for whatever position we take, and a clear perception of our vital 
interests, both ftmctional and geographic. 

Recognize that there is no real canmunity of interest except a rm.1tual 
desire to avoid all-out nuclear war . 



There is no comnunity of interest between the U.S. and the Chinese, 
either, except concern about Russia. When the Chinese achieve their military 
and economic goals, they will be as much of a threat as Russia. We should go 
ahead with our relations with China, but with no illusions. We should not 
provide them any military or high tech items . 

We must recognize that the Soviets will extend their power and that at 
home they will continue their indecently repressive treatment of their own 
people. But we must continue to deal with them . The Soviets are enemies of 
everything they don't control; and they have a contempt for weakness . 

In the Q. and A • .Ambassador Toon made these points: 

• The Soviets have no oolicv in the Mid<llP. F~~r Pxr ~rt to 
the Camp David accord • 

• Our vital interests include integrity of the Western Hemisphere, the 
NA1D complex, a ccmrnitment to Israel, the integrity and independence of 
Japan, security of lines of supply to Europe, and the comnunications 
satellite nea.;ork. 

When Brezlmev leaves, there will not be a better climate, nor much 
t-:orse, just more of the same. 

' As to whether we are bunglers and the Soviet is right, we are not always 
wrong; the Soviets are mostly wrong. Soviet economy is a total shambles • 

• Advice for a company trading with the Soviets: don't do it now; know· 
the language; make the agreement specific • 

• As for influence in the Third World, the Soviets can't help Africa too 
much, but they will penetrate everywhere they can. 
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* AKTHO!\TY, RI CHARD W. 
Vice President 
Union Pacific Corporation 
345 Park Avenue 
New York, N.Y. 10022 
(4-4) 

AWAD, JOSEPH F.-
General Director-Public Relations 

Staff 
Reynolds Metals Company 

_6603 West Broad Street 
Richmond, Virginia 23261 
( 5-2 )-

BAKER, JOSEPH V. 
Chairman 
Joseph V. Baker Associates, Inc. 
230 W. Earlham Terrace 
Philadelphia, Pennsylvania 19144 
(18-12) 

*BARLOW, WALTER G. 
President 
Research Strategies Corporation 
105 College Road East 
Princeton Forrestal Center 
Princeton, New Jersey 08540 
(31-31) 

BAXTER, LEONE (Ms.) 
President 
Whitaker & Baxter International 
Penthouse, The Fairmont 
Nob Hill 
San Francisco, California 94108 
(23-19) 

* BELL, JOHN 
Senior Vicg"'President 
Bank of Auterica NT&SA 
Box 3700 
San Fra/.cisco, California 94137 
(9-9) 

(DECEASED) 
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*BOISE, SPENCER 
Vice President, Corporate Affairs 
Mattel, Inc. 
5150 Rosecrans Avenue 
Hawthorne, California 90250 
(3-3) 

*BORWICK, RICHARD 
Executive Vice President 
Newmyer Associates; Inc. 
1000 Vetmont Avenue, NW 
Washington, D.C. 20005 
(~6-23) 

*BOWLING, JA~rns A. 
Senior Vice President & 

Assistant to Chairman of Board 
Philip Morris, ~nc. 
100 Park Avenue 

_New York, New York 10017 
(15-9) 

*BHANDT, ~LLIS N. 
Senior Counselor-Public Affairs 
The Dow Chemical Company 
2030 Dow Center · 
Midland, Michigan 48640 
(21-19) 

*BROWN, BILLIE (Ms.) 
Vice President, Cor~orate 
Group W 
Westinghouse Broadcasting 
90 Park Avenue 
New York, N. Y. 10016 

*BUDD, JOHN F. JR. 

Communi­
cations 

& Cable 

Vice President-Public Relations 
Emhar.t Corporation 
P.O. Box 2730 
Hartford, Connecticut 06101 
(2-2) 

BURK, WILLIAM C. 
Vice Presi dent-Public Relat~ ons 
Santa Fe Railway Company 
80 East Jackson Blvd. 
Chicago, Illinois 60604 
(17-14) 

f 
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* BURKE, THOMAS E. 

Senior Vice President -
Corporate Relations 

Th e Charter Company 
21 West Church Street 
Jacksonville, Florida 32202 
(10-10) 

* BURSON, HAROLD 
Ch a irma n 
Burson-Marsteller 
866 Third Avenue 
New York, New York 10022 
(10-10) 

* CA~JPBELL, JOHN F. 
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Vice President-Public Relations 
Colt Industries Inc. 
430 Park Avenue 
New York, New York 10022 
(22-15) 

* CAMPBELL , THOMAS W. 
- Vice President-Public Affairs 

Cooper Industries, Inc. 
P.O. Box 4446 
Houston, Texas 77210 
(4-3) 

* CANE, PAUL W. 
Vice President 
Bechtel Power Corporation 
P.O. Box 3965 
(50 Beale St. 18/Bl7) 
San Francisco, California 94119 
( 3-3) 

CARPENTER, WILLIA~! 
President 
Carpenter Communictions, Inc. 
P.O. Box 35607 
Tucson, Arizona 85740 
(4-3) 

CARROLL, PHIL J. 
Vice President-Public Affairs 
Shell Oil Comp a ny 
4580E One Shell Plaza 
P.O. Box 2462 
Houston, Texas 77002 
(2-1) 

* CHAMBLISS, H. DARDEN, 
Senior Vice President 
Aluminum Association 
818 Connecticut Avenue 
Washington, D.C. 20006 
(2-2) 

* CLAEYS, RICHARD G. 
Vi ce Pres ide nt 

JR. 

i'n\' 

Metropolitan Life Insura nce 
Company 

One Madison Avenue 
New York, New York 10010 
(3-3) 

* CLARK , J. KENNETH 
Vice President/Corporate 

Communications 
Duke Powe r Company 
P.O. Bc,x 33189 
Charlotte, N.C. 28242 
(1-1) 

CONNOLLY, WILLIA;1I J. 
Vice President, Corporate & 

Inves tor Relations 
Combustion Engineerin g , Inc. 
900 Long Rid ge Road 
Stamford, Conn e cticut 06902 
(5-3) 

CRAWFORD, RO~AN F. 

\ · 

Director, Corporate Communications 
Armco 
703 Curtis Street 
Middl e town, Ohio 45043 
(7-5) 

DAVIS, CHARLES A. 
President 
Charles A. Dav is.and Associates 
2400 South Michigan Avenue 
Chicago, Illionois 60616 
(3-2) 

* DAVIS, FRANKE., ~R. 
Vic e President - Adv e rtising & 

Public Re lations 
Kopp e rs Company, Inc. 
1900 Kopp e rs Building 
Pittsburgh, Pennsylvania 15219 
(8-8) 
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DEUTSCH, DOXALD A. 
Vice President, Public Affairs 
Merchandise Group 
Sears, Roebuck and Co. 
Se::rrs Tower 
Chicago, Illinois 60684 
( 1-0) 

*DEWEY, TONI (hls.) 
Vice President - Corporate 

Director - Public Relations 
and Advertising 

Motorola, Inc. 
1303 East Algonquin Road 
Schaumburg, Illinois 60196 
(2-2) 

*DRUCK, KAL~AN B. 
President 
Kalman B. Druck, Inc. 
2780 South Ocean Blvd. 
Palm Beach, Florida 33480 
(17-15) 

· *EDELMAN, DANIEL J. 
President 
Daniel J. Edelman, Inc. 
221 North LaSalle Street 
Chicago, Illinois 60601 
(8-8) 

*FAGSCH, DAVID A. 
Vice President, Corporate 

Public Relations 
The Gillette Company 
Prudential Tower Building 
Boston, Massachusetts 92199 
(4-4) 

*FAY, THmlAS J. 
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Vice President - Communications 
TR\\" Inc. 
23555 Euclid Avenue 
Cleveland, Ohio 44117 
(3-3) 

*PELTO~, JOHN W. 
Vice President, Corporate 

Communication 
McCormick & Company, Inc. 
11350 McCormick Road 
Hunt Valley, Maryland 21031 
(4-4) 

*F~TZPATRICK, ROBERT J. 
Vice President, Public Affairs 
Consumer Power Company 
212 W~st Michigan Avenue 
~ackson, Michigan 49201 
(23-21) 

* FO!{r-!EST .-\l... I DA::~ J. 
President 
Forrestal & Associates, Inc. 
8135 Forsyth Blvd. 
St. Louis, Missouri 63105 
(31-29) 

*FOSTER, LA\\'RENCE G. 
Corporate Vice President 
Public Relations 
Johnson & Johnson . 
501 George Street 
New Brunswick, New Jersey 08903 
(3-2) 

FOX, JA11ES F. 
Ci.1 a. i. rman 
Fox Public Relations, Inc. 
60 East 42nd St. - Rm 1216 
New York, New York 10165 
(2 4-18) 

*GERRITY; EDWARD J., JR. 
Senior Vice President 
International Telephone and 

Telegraph Corp. 
320 Park Avenue 
New York, New York 10022 
(12-7) 

*GERSHON, FABIAKKE (Ms.) 
Vice President 
norgan Stanley & Co. 
1251 Avenue of the Americas 
New York, New York ,.10020 
(1-1) 

*GOLDEN, L.L.L. 
President 
L.L.L. Golden Company 
Union Street 
Sag Harbor, New York 11967 
(16-14) 

*GOTTEHRER, BARRY 
Senior Vice President 
hlass. hlutual Life Insurance Company 
1295 State Street 
Springfiel4, Massachusetts 01111 
(3-3) 
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*GR:E:E?\ER, WILLIM1 I., JR. 
Vice President, Corporat e Relations 
G.D. Searle & Company 
Box 1045 
Skokie, Illionois 60076 
(3-2) 

*GREEI\'IWOD, C. RA~10!\ 
Senior Vice President 
Am e ric a n Expre s s Company 
125 Broad Street 
New York, New York 10004 
(16-13) 

*GREGG, DOROTHY (Dr.) 
Vici::> 'Pr-':' ~i.'2':::' ~~ 
External Affairs 
Celanese Corporation 
1211 Avenue of the Americas 
New York, New York 10036 
(8-8) 

*GRISWOLD, DENi\1- (Mrs.) 
Founder and Editor 
Public Re lations News 
127 East 80th St. 
New York, New York 1002 1 
( 31-29) 

*HA~lBELTON, JM!ES R. 
Senior Vice President 
Manufacturers Hanover Trust Co. 
350 Park Avenue - 10th floor 
New York, New York 10022 
(1-1) 

HA~glO?\'D, GEORGE 
Chairman 
Carl Byoir & Associates, Inc. 
380 Madison Avenue 
New York, New York 10017 
(23-21) 

*HA~.e,!OND, J . P. 
Vice President 
Standard Oil Co. (Indiana) 
200 East Randolph Drive 
Chicago, Illinois 60601 
(1-1) 

*HART, RO:'.\ALB E. 
Director, Public In formation 

- Westinghouse Electric Corporation 
Westinghouse Bldg.-Gateway Center 
Pittsburgh, Pennsylvania 15222 
(1-1) 

HE~NESSEY, ALICE E. (Ms.) 
Vice President & Corpora t e 

Sec retary 
Boise Cascade Corporation 
On e Jefferson Square 
Boise, Idaho 83728 
(1-0) 

*HIETPAS, QUENTIK J. 

'-

Vice President, Public Relat ions 
Control Data Corporation 
P.O. Box 0 
Minneapolis, MN 55440 
(1-1) 

""n:i:i.i,i,iiH'l l,' CAftUL B. (Ms.) 
Vic e President-Corporate 

Communications 
Norton Comp any 
One New Bond Street 
Worcester, hlassachusetts 01606 
(4-4) 

*HINCKLEY, GEORGE P. 
Vice President 
Th e Travelers Insuran ce Co. 
On e Towe r Square 
Hartford, Con necticut 06115 
( 5-4) 

*HOR!\'E , GRANT N . 
Vice President, Pub lic Relations 
Paci fic Gas and Electric Company 
77 Beale Street 
San Francisco, California 9 4106 
(2-2) 

•HOVING, JOH N H.F. 
Senior Vice President -

Public Affairs & Public Relations 
Federated Departme nt Stores, Inc. 
7 ~est 7th Street 
Cincinnati, Ohio 45202 
(2-1) 

*HUGHES, JA ~!ES J. 
Vice President-Communications 
American Iron & Steel Institute 
1000 16th Street, I\1\' 
Washington, D.C. 20036 
(1-1) 
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* ISHA~ , JEROME C. 
Vice President, Public Relations 
hlidlind-Ross Corporation 
206 00 Chagrin Blvd. 
Clev e l and, Ohio 44122 
(2-2) 

* JEFFCOAT, A. E. 
Pr e sident 
Jeffcoat Schoen & Morrell, Inc. 
152 East 78th Street 
New York, New York 10021 
(3-3) 

J,. Tr"\,•T""I,-. . 
U'--'.!.,J...iro..J 1 11.0. 

Vic e Preside nt-Public Affairs 
Grumman Corporation 
1111 Stewart Avenue 
Bethpage, New York 11714 
(5-5) 

* JORDAN, THm1AS R. 
Executive Vice President 
Ogilvy & ~lather Public Relation s 
380 Madison Avenue 
Kew York, New York 10017 
(7-6) 

* KAYE, STEPHEN J . 
Vice President, Corporate 

Communication 
Illinois Tool Works, Inc. 
&501 West Higgins Road 
Chicago, Illinois 60631 
(3-3) 

* KEL~E, NATHAN 
Vice President, Advertising/ 

Public Relations 
New York Life Insurance Comp a ny 
51 Madison Avenue 
New York, New York 10010 
(5-5) 

* KE:.!Fl,IN, RICHARD D. 
Vice President, Corporate Relat ions 
Gould Inc. 
10 Gould Center 
Rolling Meadows, Illinois 60090 
(8-8) 

KEKLY, GRA NGER F. 
Vice President , Corporate & 

Investo r Relations 
IC Industries, Inc. 
On e Illinois Cent e r 
111 East Wacker Drive 
Chicago, Illinois 60601 
(13 - 10) 

* KEOGH, J Ai,IES 
Ex ecutive Director-Public Informati< 
Th e Business Roundt able 
200 Park Avenue 
NPW Yny ~ . J\i,=.n: V0:!'~: 2.02.SS 
(5-5) 

* KERSEY, DALLAS hl. 
Director-Com,~unications 
Peat, hlarwick, Mitchell & Co. 
560 Lexington Avenue 
New York, New York 10022 
(l-1) 

* KH~G, KERRY?, 
Senior Vice President 
Texaco In c . 
2000 We s tchester Avenue 
Whit e Plains, Kew York 10650 
(2 9-18) 

* KIRBY, DA'.'ID B. 
Direct or of Public Re lations 
Hewlett -Packard Compan y 
3000 Hanover Street 
Palo Alto, California 94304 
(1-1) 

* KLEIN, HERBERT G. 
Editor-in-Chief 
Copl ey Newspapers, Inc. 
P.O. Box 191 
San Diego, California 92108 
( 7-6) 

* KOVACS , EL I ZABETH A!\X ( iis . ) 
Executive Vice President 
Public Relations Society of Am e rica 
845 Third Avenue 
New York, New York 10017 
(3-2) 



• 

,:. KYD, GEORGE H . 
Division Vice President & 

Director, Public Relations 
Ralston Purina Company 
Checkerboard Square 
St. Louis, Missouri 63164 
(7-7) 

LAXDRY, ROBERT E . 
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Vice President, Ext e rnal Affairs 
Imperial Oil Limited 
111 St . Clair Avenue West 
Toronto, Ontario, Canada hl5~ 1K3 
( 8-7) 

* LASELL, CHESTER K. 
Vice President 
Deere & Company 
John Deere Road 
Moline, I l linois 61265 
( 3-3) 

LEE , I VY , JR . 
President 
Ivy Lee, Jr . and Associates 
235 11ontgomery St. -Ste 102 3 
San Francisco, California 94104 
(17-7) 

* LESLY, PHILIP 
President 
Th e Philip Lesly Comp any 
130 East Randolph Street 
Chicago, Illinois 60601 
(7-7) 

* LE\','IS, CRAIG 
Chair-man 
Earl Newsome & Company 
10 East 53rd Street 
New York, New York 10022 
( 7-6) 

* LEWIS, MARSHALL C. 
Director of Corporate Com~unicati ons 

. Union Carbide Corporation 
Old Ridgebury Road 
Section 02201 
Danbury, Connecticut 06817 
( 9-8) 

* LYDGATE, WILLIA~,! A. 
Mana g ing Director 
Earl Newsom & Company 
1 0 East 53rd Street 
Ne w York, Ne w York 10022 
(28-22) 

* 1!acKHg1, 11ARDIE Olrs.) 
Vice Pres id e nt, Public Affairs 
Dart & Kra ft , Inc . . 
2211 Sanders Road 
Northbrook, Illinois 60062 
(6-5) 

* MALL I CK, EARL W. 
Vice President-Public Affairs 
United States Steel Corporation 
818 Connecticut Avenue NK 
Washington, D.C. 20006 
(5-4) 

* MARCUSSEN, W. M. 
Vice Preside nt-Public Re lations 
Atl a ntic Richfield Company 
515 South Flower Street 
Lo s Angeles, California 90071 
(3-3) 

~ MAU, RICH ARD R . 
Vic e Pres id ent 
Spe rry Corpor at ion 
1290 Avenu e o f th e Americas 
New York, New York 10019 
(10-10) 

hlcCUEN, ROBERT P . 
Directo r , Public Affairs Dept . 
E . I. d u Pont d e Nemours & Compa n y 
Wilmington, De laware 19898 
(4-3) 

* ~l c GARRY, THml..\S F. 
Vice Pre s ident -Corporate 

Communications 
Pitney Bowes In c. 
Stamford , Conn ecticut 06 926 
(1 - 1) 

* 1lcKEE, J :\·'.,!ES E . , JR . 
Sen ior Consultant 
BH~ Public Re lations 
910 No rth 11th Street 
St . Loui s , 1!issouri 63101-=1377 
(8 - 8 ) - -
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"'~1c:!\l.:LTY, JOIIK W. 
Vice President 
Public Relations Staff 
General Motors Corporation 
11-254 G~I Building 
Detroit, Michigan 48202 
(3-2) 

*~1ETZ, DAVID J. 
Vice President & Direc~or, 

Corporate Communications 
Eastman Kodak Company 
343 State Street 
Rochester, New York 14650 
(4-4) 

*MILLER, CLIFFORD A. 
President 
Braun and Company 
3055 Wilshire Blvd. 
Los Angeles, California 90010 
(3-3) 

MOORE, RICHARD L. 
Vice Pr e sident, Public Affairs 
W. R . Grace & Compan y 
1114 Av e nu e of the Americas 
New York, New York 10036 
(14-9) 

•MORRIS, ROBERT A. 
Vice President-Communication 
Borg-Warner Corporation 
200 South Michigan Av en u e 
Chicago, Illionois 60604 
( 3-3) 

*MORRIS, WALTER K. 
Vice President, Public Affairs 
Standard Oil Company of 

California 
225 Bush Street - Rm . 170G 
San Francisco, Californi a 94104 
(9-5) 

*l11URPHY, J A~IES E . 

"'MURPHY, FRA~CIS L. 
Vice Presid e nt for Public 

Relations and Co~~unic~tions 
United Technologies Corporation 
United Technologies Bldg. 
Hartford, Connecticut 06101 
(13-13) 

* NAIL, WILLIAM A. 
Director Public Relations 
Zenith Radio Corporation 
1000 Milwaukee Avenue 
Glenview, Illinois 60025 
(8-7) 

* NE~BY, WILLIAM H. 
Vice President, Public Relations & 

Community Affairs 
Jewel Food Stores 
1955 West North Avenue 
Melros e Park, Illinois 60160 
(3-3) 

NEWKIRK, WILLIA~ L . 
Vice Presi d en t of Public Relations 
Goodyear Tire & Rubber Co . 
1144 East ~larket St. 
Akron, Ohio 44316 
(1-0) 

"' l,EiDIYER, ARTHlJR G. , JR. 
Chairma n 
Ne wmyer Associates, Inc. 
1000 Vermont Avenue, NW 
Wash in gton, D.C. 20008 
(28-27) 

* NICHOLS, OSGOOD 
Chairman 
Osgood Nichols Associates, Inc . 
16 Be lden Hill Lane 
Wilton, Connecticu t 06897 
(17-14) 

* NOLAN, JOSEPH T. (Dr . ) 

Senior Vic e President & Director, 
Vice President, Public Affairs 
}.lonsanto Company · 

Corporate Relations 
Beatrice Foods Company 
2 North LaS a lle Stree t 
Chicago, Illinois 60602 
(3-3) 

800 North Lindbergh Blvd. 
St. Louis; Missouri 63167 
(15-11) 
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:f O'HAGAX, L. RICH:\RD 
Vice President, Public Affairs 
Bank of 11ontreal 
129 St . Jacques Street 
Montreal, Prov. Quebec 
Canada H2Y 1L6 
(1-1) 

* PARKER, CHARLES ~ - , JR. 
Corporate Vice President 
Allis - Chalmers Corporation 
P.O. Box 512 
Milwaukee, Wisconsin 53201 
(1-1) 

* PEXXEY, PAT Ols . ) 
Pat Penney Public Relations, Inc . 
500 Shatto Place 
Suite 505 
Los Angeles, California 90020 
(13-9) 

"' PE..\RL~,!A?\, STCART 
Vi ce President 
Cher.1ical Bank 
2 0 Pine Street 
Ke~ York, New York 10005 
( 4-4) 

* PETOK, SA~.! 
Senior Vice President -

Communications 
Rockwell International 
600 Grant Street 
Pittsburgh, Pennsylvania 15219 
(3-2) __ 

* PHILLIPS, HAL 
Vice President 
Irving Trust Company 
One Wall Street 
New York, New York 10015 
(3-3) 

"'PO~D, CALVIN P. 
Vice President 
Sa feway Inc . 
4 t h and Jackson Streets 
Oakland, California 94660 
(10-9) 

POTTER, STEPHE~ P . 
Senior Vice President 
American Petroleum Institut e 
2101 L Street, NW 
Washington, D . C . 20037 
(17-15) 

* PO\\"ELL, DAVID G . 
Senior Vic e President 
Allied Corporation 
P . O. Box 3000R 
Morristown, New Jersey 07960 
(1-1) 

* PRUETT, J.W. 
Vice Preside nt 
The Coca-Cola Company 
P . O. Drawer 1734 
Atlanta, Georgia 30301 
( 3-3) 

"'RA~DALL, DEAN B . 

,, 

Vice President, Communications 
Honeywe ll Inc. 
Hon eywe ll Pl aza 
Minn eapo lis, Minnesota 55408 
(4-4) 

* RHODY, RO~ALD E . 
Corpo rat e Vice President 
Kai ser Aluminum & Chemical Corp. 
Kais e r Center-3UO Lakeside Drive 
Oakla nd, Califo rnia 94643 
(2-2 ) 

* RIDGWAY, SARA R. (Ills.) 
Vice President-Public Relations 
Lorillard, Div. of Loews 
666 Fifth Avenue 
New York, New York 10103 
(1-1) 

RITTER, NOR},1..\i' 
Vic e Preside nt 
Corporate Relations 
Wh eeleb rator-Fr ye Inc. 
Liberty Lane 
Hampto n, New Hampshire 03842 
(1-0) 
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SA~DBERG, ROBERT A. 
735 Arroyo Court 
Lifayette, California 94549 
(17-lG) 

"'SANTI, TINA (Flaherty) 
Corporate Vice President 
Colgate-Palmolive Company 
300 Park Avenue 
New York, New York 10022 
(5-5) 

:+:SARA?\, SAM H . 
Director of Corporate 

r, ___ __ .• 
....., ...... uuuUJ.J. .1. \,..,Gl l., ..LVUb 

Inland Steel Company 
30 West Monroe Street 
Chicago, I llinois 60603 
( 8-8) 

>t<SCH~1ERTZ, HERBERT 
Vice President-Public Affairs 
Mobil Oil Corporation 
150 East 42nd Street 
Ne~ York, New York 10017 
(1-1) 

"'SCi!OOXOVER, JEAN \\'AY (Mrs.) 
President 
Dudley-And e rson-Yutzy 
40 West 57th Street 
New York, New York 10019 
(11-9) 

* SCHRODER, ANDREW J . I I I 
Senior Vice P r esident­
Administration 
General Foods Corporation 
250 North Street 
White Plains, New York 10625 
( 1-1) 

* SEARS, GORDON ~I. 
Chairman 
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T.J . Ross and Associates, Inc . 
405 Lexington Avenue 
New York, New York 10174 
(12-9) 

*SHEA , J A:-.lES G. 
Vice President 
Southern Pacific Co. (Ret . ) 
Southern Pacific Bldg 
One ~larket Plaza 
San Francisco, California 94105 
(23-21) 

"'SMITH, FOSTER C. 
Staff Vice President 
Corporate Communications 
The BF Goodrich Company 
5 00 South Main Street 
Akron. Ohio 44318 
( 5-5) 

SO LON , F . J . , J R . 
8 Club Lane 
Littleton, Colorado 80123 
(19-13) 

*SOUTHERX, ARLEN D. 
Vice President - Corporate Affairs 
IU International Corp. 
1500 Walnut Street 
Philadelphia. Pennsylvania 19380 
(1-1) 

SPARKS, \'.'ILL R. 
Vice President, Director of 

Public Affairs 
Citibank, KA 
399 Park Avenue 
New York, New Yo r k 10022 
( 2-1) 

STA:-.IAS, STEPHEX 
Vice President, Public Relations 
Exxon Corporation 
1 271 Avenue of the Americas 
New York, New York 10020 
( 9 - 3) 

STEVE~SO~, ~ARD B . 
Senior Vice President 
Crocker National Bank 
611 ~est Sixth Street 
Los Angeles , California 9001, 
(28-23) 
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.~ SVLLIVAri, Hm!PHREY 

Public Affairs Director 
Lever Brothers Company 
390-· Park Avenue 
New York, New York 10022 
(17-12) 

TAYLOR, DWIGHT D. 
Senior Vice President 
Crown Zellerbach 
One Bush Street, #1835 
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San Francisco, California 94119 
(3-2) 

*TOLLEY, J A:1IES L. 
Vice PrP.sirlPnr 
American hlotors Corporation 
27777 Franklin Road 
Southfield, Michigan 48034 
(4-3) 

*VELhlANS, LOET A. 
Chairman 

- Hill and Knowlton, Inc. 
633 Third Avenue 
New York, New Yotk 10017 
(6-6) 

*VERSTRAETE, JOH~ J. 
Vice President, Public Relations 
3}.! 
3M Center, Bldg. 225-5~ 
St. Paul, hlinnesota 55144 
(21-20) 

*WATSOK, \\' INSOR H., JR. 
Vice President-Communications 
Kennecott Corporation 
Ten Stamford Forum 
Stamford, Connecticut 06904 
(3-3) 

*WI KS TEN, B. F. 
Vice President-Administration 
Trans World Corporation 
605 Third Avenue 
New York, New York 10158 
(4-4) 

* WILSO~, DO:\ALD l,1. 
Corporate Vice President 

Public Affairs 
Jime Incorporated 
Time and Life Bldg. 
Rockefeller Center 
New York, New York 10020 
(2-2) 

*Attended 1982 Seminar 

* WILSOX , ROBERT hl. 
Vice President 
Peoples Energy Corporation 
122 South ?,lichigan Avenue 
Chica go , Illinois 6060J 
(9-8) 

* WOLCOTT , ROBERT B., JR. 
President 
Rob ert B. Wolcot t, ~r., In c . 
505 East Wilson Avenue, Suite F 
Glendale, California 91206 
(17-lG) 

WOOD, ROBERT J. 
cnairman 
Carl Byoir & Associates, Inc. 
380 Madison Avenue 
New York, New York 10017 
(16-10) 

* WURFEL , WALTER W. 
Vic e President/Corporate 

Communications 
Gann ett In c. 
1627 K Street, J\l',"-Ste 310 
Washington, D.C. 20006 
(2-2) 

* ZEA~AH, CH ARLES H. 
Director, Corporate Community 

Relations 
Ethyl Corporation 
P.O. Box 2189 
Richm~nd, Virginia 23217 
(14-13) 

* ZIER, RO~ALD E. 
Vice President, Public Relations 
Warn er -Lamb e rt Company 
201 Tabor Road 
Morris Plains, New Jersey 07950 
(6-5) 





Burson• Marsteller 
866 Third Avenue 
New York, N.Y. 10022 
212.752.8610 

Mr. Joe M. Rodgers 
Vice Chairman 

February 14, 1983 

JAMES S. BRADY PRESIDENTIAL FOUNDATION 
1735 Eye Street, N.W. 
Washington, D.C. 20006 

Dear Joe: 

Here is a copy of a letter I have sent to the attached 
list of senior public relations officers of major 
corporations and public relations firms. I plan to 
augment this list with other names. 

Hopefully, this will encourage some of my associates to 
contribute to this worthwhile effort. I shall be interested 
in knowing about the response. 

Meanwhile, be assured that I am pleased to be involved in 
this activity. 

HB/dr 
attach. 

bee: Larry Speakes 

Sincerely, 

Harold Bursonfa., 



Burson• Marsteller 
866 Third Avenue 
New York, N.Y. 10022 
212. 752.8610 

Mr. Joe M. Rodgers 
Vice Chairman 

February 14, 1983 

JAMES S. BRADY PRESIDENTIAL FOUNDATION 
1735 Eye Street, N.W. 
Washington, D.C. 20006 

Dear Joe: 

Here is a copy of a letter I have sent to the attached 
list of senior public relations officers of major 
corporations and public relations firms. I plan to 
augment this list with other names. 

Hopefully, this will encourage some of my associates to 
contribute to this worthwhile effort. I shall be interested 
in knowing about the response. 

Meanwhile, be assured that I am pleased to be involved in 
this activity. 

HB/dr 
attach. 

Sincerely, 

Harold BursonfaJ 



Mr. Garth Hamby 
Executive Vice President 

Administration 
· The Coca-Cola Company 

310 North Avenue, NW 
Atlanta, GA 30313 

Mr. Edward M. Block 
Vice President 
Public Relations and Employee 

Information 
American Telephone and 

Telegraph Company 
195 Broadway 
New York, NY 10007 

Mr. Morris B. Rotman 
President and Chief Operating 

Officer 
Ruder Finn and Rotman, Inc. 
444 North Michigan Avenue 
Chicago, IL 60611 

Mr. Robert A. Marston 
President 
Robert Marston and 

Associates, Inc. 
485 Madison Avenue 
New York, NY 10022 

Mr. Wendell W. Larson 
Senior Vice President 
Corporate Aff airs 
IC Industries 
111 East Wacker Drive 
Chicago, IL 60601 

I 



Mr. Robert E. Nichols 
Vice President 
Bank of America NT&SA 
P.O. Bo x 37000 
Corp. Commun. #3400 
San Francisco, CA 94137 

Mr. Robert N. Schwartz 
-President and Chief Executive 

Officer 
Manning, Selvage and Lee, Inc. 
99 Park Avenue, 3rd Floor 
New York, NY 10016 

Mr. Paul H. Alvarez 
Chairman 
Ketchum Public Relations 
Four Gateway Center 
Pittsburgh, PA 15222 

Mr. Arthur G. Newmyer, Jr. 
Chairman 
Newmyer Associates, Inc. 
1000 Vermont Avenue, NW 
Washington, DC 20005 

Mr. Richard w. Anthony 
Vice President 
Union Pacific Corporation 
345 Park Avenue 
New York, NY 10022 

Mr. Lawrence A. Armour 
Director of Corporate Relations 
Dow Jones and Company, Inc. 
22 Cortlandt Street 
New York, NY 10007 



Mr. Joseph F. Awad 
General Di rector 
Public Relations Staff 
Reynold s Metals Company 
6603 West Broad Street 
Richmond, VA 23261 

Mr. Neal Ball 
-Vice President, Public Affairs 
American Hospital Supply Corp. 
One American Plaza 
Evanston, IL 60201 

Mr. Bruce R. Barstow 
Vice President, P.R. and Adv. 
Aluminum Company of America 
1670 Alcoa Building 
Pittsburgh, PA 15219 

Ms. Leone Baxter 
President 
Whitaker and Baxter International 
The Fainnont, Penthouse 
Nob Hill 
San Francisco, CA 94108 

Mr. Spencer Boise 
Vice President, Corporate Affairs 
Mattel, Inc. 
5150 Rosecrans Avenue 
Hawthorne, CA 90250 

Mr. James A. Bowling 
Senior Vice President and 

Assistant to Chairman of Board 
Philip Morris, Inc. 
100 Park Avenue 
New York, NY 10017 
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Mr. Ellis N. Brandt 
Senior Counselor, Public Affairs 
The Dow Chemical Company 
2030 Dow Center 
Midland ; MI - 48640 

Mr. John F. Budd, Jr. 
Vice President, Public Relations 
Emhart Corporation 
P.O. Box 2730 
Hartford, CT 06101 

Mr. William C. Burk 
Vice President, Public Relations 
Santa Fe Railway Company 
80 East Jackson Boulevard 
Chicago, IL 60604 

Mr. John F. Campbell 
Vice President, Public Relations 
Colt Industries Inc. 
430 Park Avenue 
New York, NY 10022 

Mr. Thomas w. Campbell 
Vice President, Public Affairs 
Cooper Industries, Inc. 
P.O. Box 4446 
Houston, TX 77210 

+ 



Mr. Paul w. Cane 
Vice President 
Bechtel Power Corporation 
P • 0 • Bo :i;:c 3 9 6 5 
(50 Beale Street 18/Bl7) 
San Francisco, CA 94119 

Mr. Phil J. Carroll 
_Vice President, Public Affairs 
Shell Oil Company 
4580E One Shell Plaza 
P • 0 • Bo X 2 4 6 2 
Houston, TX 77002 

Mr. Richard G. Claeys 
Vice President 
Metropolitan Life Insurance 

Company 
One Madison Avenue 
New York, NY 10010 

Mr. Kenneth J. Clark 
Vice President/Corporate 

Communications 
Duke Power Company 
P.O. BOX 33198 
Charlotte, NC 28242 

Mr. Stanley E. Collins 
Director, Corporate Information 
Owens-Corning Fiberglas Corp. 
Fiberglas Tower 
Toledo, OH 43659 

Mr. William J. Connolly 
Vice President, Corporate 

and Investor Relations 
Combustion Engineering, Inc. 
900 Long Ridge Road 
Stamford, CT 06902 



Ms. Angela z. Dailey 
Vice President 
Drexel Burnham Lambert, Inc. 
60 Broad Street 
New York , NY 10004 

Mr. Frank E. Davis, Jr. 
Vice President, Adv. and P.R. 
Koppers Company, Inc. 

· 1900 Koppers Building 
Pittsburgh, PA 15219 

Mr. Donald A. Deutsch 
Vice President, Public Affairs 
Merchandise Group 
Sears, Roebuck and Company 
Sears Tower 
Chicago, IL 60684 

Ms. Toni Dewey 
Vice President, Corporate 

Director, P.R. and Adv. 
Motorola, Inc. 
1303 East Algonguin Road 
Schaumburg, IL 60196 

Mr. Kalman B. Druck 
President 
Kalman B. Druck, Inc. 
2780 South Ocean Boulevard 
Palm Beach, FL 33480 

Mr. Daniel J. Edelman 
President 
Daniel J. Edelman, Inc. 
221 North LaSalle Street 
Chicago, IL 60601 



Mr. David A. Fausch 
Vice President, Corporate 

Public Relations 
The Gillette Company 
Prudential Tower Building 
Boston, MA 02199 

Mr. Thomas J. Fay 
Vice President, Communications 
TRW Inc. 
23555 Euclid Avenue 
Cleveland, OH 44117 

Mr. John w. Felton 
Vice President 
Corporate Communications 
McCormick and Company, Inc. 
11350 McCormick Road 
Hunt Valley, MD 21031 

Mr. John A. Fitzgerald 
Vice President 
Corporate Communications 
Merrill Lynch and Company, Inc. 
One Liberty Plaza 
New York, NY 10080 

Mr. Robert J. Fitzpatrick 
Vice President, Public Affairs 
Consumers Power Company 
212 West Michigan Avenue 
Jackson, MI 49201 
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Mr. Lawrence G. Foster 
Corporate Vice President 
Public Relations 
Johnson & Johnson 
501 Geo r ge Street 
New Brunswick, NJ 08903 

Mr. James R. Galbraith 
Senior Vice President 
Corporate Affairs 
Hilton Hotels Corporation 
9880 Wilshire Boulevard 
P.O. Box 5567 
Beverly Hills, CA 90210 

Mr. Edward J. Gerrity, Jr. 
Senior Vice President 
International Telephone and 

Telegraph Corporation 
320 Park Avenue 
New York, NY 10022 

Ms. Fabianne Gershon 
Vice President 
Morgan Stanley and Company 
1251 Avenue of the Americas 
New York, NY 10020 

~r. Barry Gottehrer 
Senior Vice President 
Mass. Mutual Life Insurance 

Company 
1295 State Street 
Springfield, MA 01111 

Mrs. Denny Griswold 
Founder and Editor 
PUBLIC RELATIONS NEWS 
127 East 80th Street 
New York, NY 10021 



Mr. James R. Hambelton 
Senior Vice President 
Manufacturers Hanover Tru s t Co. 
350 Park Avenue, 10th Floor 
Ne~ York ; NY 10022 

Mr. J. P. Hammond 
Vice President 
Standard Oil Co. (Indiana) 
200 East Randolph Drive 
Chicago, IL 60601 

Mr. Ronald E . Hart 
Director, Public Information 
Westinghouse Electric Corporation 
Westinghouse Building 
Gateway Center 
Pittsburgh, PA 15222 

Ms. Alice E. Hennessey 
Vice President and Corporate 

Secretary 
Boise Cascade Corporation 
One Jefferson Square 
Boise, ID 83728 

Mr. Quentin J. Hietpas 
Vice President, Public Relations 
Control Data Corporation 
P.O. Box 0 
Minneapolis, MN 55440 

Ms. Carol B. Hillman 
Vice President 
Corporate Communications 
Norton Company 
One New Bond Street 
Worcester, MA 01606 



Mr. Grant N. Horne 
Vice President, Public Relations 
Pacific Gas and Electric Company 
77 Beale Street 
San Fra rrc isco, CA 94106 

Mr. Jerome C. Isham 
Vice President, Public Relations 
Midland-Ross Corporation 
20600 Chagrin Boulevard 
Cleveland, OH 44122 

Mr. w. B. Jones 
Vice President, Public Affairs 
Grumman Corporation 
1111 Stewart Avenue 
Bethpage, NY 11714 

Mr. Stephen J. Kaye 
Vice President 
Corporate Communications 
Illinois Tool Works , Inc. 
8501 West Higgins Road 
Chicago, IL 60631 

Mr. Nathan Kelne 
Vice President, Adv. and P.R. 
New York Life Insurance Company 
51 Madison Avenue 
New York, NY 10010 

{{ 



Mr. Richard D. Kemplin 
Vice President 
Corporate Relations 
Gould, Inc. 
10 Goul d, -Center 
Rol ling Meadows, IL 60090 

Mr. Dallas M. Kersey 
Director, Communications 
Peat, Marwick, Mitchell & Co. 
560 Lexington Avenue 
New York, NY 10022 

Mr. David B. Kirby 
Director of Public Relations 
Hewlett-Packard Company 
3000 Hanover Street 
Palo Alto, CA 94304 

Mr. Herbert G. Klein 
Editor-in-Chief 
Copley Newspapers, Inc. 
P.O. Box 191 
San Diego, CA 92108 

Mr. George H. Kyd 
Division Vice President and 

Director, Public Relations 
Ralston Purina Company 
Checkerboard Square 
St. Louis, MO 63164 

Mr. Chester K. Lasell 
Vice President 
Deere and Company 
John Deere Road 
Moline, IL 61265 



Mr. Robert L. Lauer 
Vice President 
Corporate Affairs 
Consolidated Food Corporation 
3 First National Plaza 
Ch i cago, IL 60602 

Mr . Philip Lesly 
President 
The Philip Lesly Company 
130 East Randolph Street 
Chicago, IL 60601 

Mr . Craig Lewis 
Chairman 
Earl Newsome and Company 
10 East 53rd Street 
New York, NY 10022 

Mr. Curtis G. Linke 
Senior Di rector 
Corporate Relations 
Manville Corporation 
Ken-Caryl Rand 
Denver, CO 80217 

Mr. Victor R. MacDonald 
Director of Communications 
IBM Corporation 
Old Orchard Road 
Armonk, NY 10504 

Mrs. Mardie MacKimm 
Vice President, Public Affairs 
Dart & Kraft, Inc . 
2211 Sanders Road 
Northbrook, Il 60062 



Mr. Earl W. Mallick 
Vice President, Public Affairs 
United States Steel Corporation 
818 Connecticut Avenue, NW 
Wa s hingco n, DC 20006 

Mr. w. M. Marcussen 
Vice President, Public Relations 
Atlantic Richfield Company 
515 South Flower Street 
Los Angeles, CA 90071 

Mr. Richard R. Mau 
Vice President 
Sperry Corporation 
1290 Avenue of the Americas 
New York, NY 10019 

Mr. Thomas F. McGarry 
Vice President 
Corporate Communications 
Pitney Bowes Inc. 
Stamford, CT 06926 

Mr. John w. McNulty 
Vice President 
Public Relations Staff 
General Motors Corporation 
11-254 GM Building 
Detroit, MI 48202 

Mr. navirl ~ - MRtz 
Vice President and Director 
Corporate Communications 
Eastman Kodak Company 
343 State Street 
Rochester, NY 14650 



Mr. Clifford A. Miller 
President 
Braun and Company 
3055 Wilshire Boulevard 
Lo ~ Ange~es, CA 90010 

Mr. Eugene Miller 
Senior Vice President 
U.S. Gypsum Company 
101 South Wacker Drive 
Chicago, IL 60606 

Mr. Richard L. Moore 
Vice President, Public Affairs 

0 
W.R. Grace and Company 
1114 Avenue of the Americas 
New York, NY 10036 

Mr. Robert A. Morris 
Vice President , Communications 
Borg-Warner Corporation 
200 South Michigan Avenue 
Chicago, IL 60604 

Mr. Walter K. Morris 
Vice President, Public Affairs 
Standard Oil Company of 

California 
225 Bush Street, Room 1706 
S?P ~rn ~Cl ~CO , CA 9 41 0 4 



Mr. James E. Murphy 
Senior Vice President and Director 
Corporate Relations 
Beatrice Foods Company 
2 North -haSalle Street 
Ch f cago, IL 60602 

Mr. Francis L. Murphy 
Vice President for Public 

Relations and Communications 
United Technologies Corporation 
United Technologies Building 
Hartford, CT 06101 

Mr. William A. Nail 
Director, Public Relations 
Zenith Padio Corporation 
1000 Milwaukee ~venue 
Glenview, IL 60025 

Mr. William L. Newkirk 
Vice President of Public Relations 
Goodyear Tire and Rubber Company 
1144 East Market Street 
Huron, OH 44316 

Dr. Joseph T. Nolan 
Vice President, Public Affairs 
Monsanto Company 
800 North Lindbergh Boulevard 
St. Louis, MO 63167 

Ms; Jeannette E. Paladino 
Senior Vice President 
Marsh & McLennan, Inc. 
1221 Avenue of the Americas 
New York, NY 10020 



Mr. Charles W. Parker, Jr. 
Corporate Vice President 
Allis-Chalmers Corporation 
P.O. Box 512 
Mi}wauk ee , WI 53201 

Mr. Stuart Pearlman 
Vice President 
Corporate Communications 
Loral Corporation 
600 Third Avenue 
New York, NY 10016 

Mr. Sam Petok 
Senior Vice President 
Communications 
Rockwell International 
600 Grant Street 
Pittsburgh, PA 15219 

Mr. Hal Phillips 
Vice President 
Irving Trust Company 
One Wall Street 
New York, NY 10015 

Mr. Calvin P. Pond 
Vice President 
Safeway Inc. 
Fourth and Jackson Streets 
Oakland, CA 94660 

Mr~ Stephen P. Potter 
Senior Vice President 
American Petroleum Institute 
2101 L Street, NW 
Washington, DC 20037 

I l 



Mr. David G. Powell 
Senior Vice President 
Allied Corporation 
P.O. Box 3000R 
Morristown, NJ 07960 

Mr. Dean B. Randall 
Vice President, Communications 
Honeywell Inc. 
Honeywell Plaza 
Minneapolis, MN 55408 

Mr. Ronald E. Rhody 
Corporate Vice President 
Kaiser Aluminum and Chemical Corp. 
Kaiser Center 
300 Lakeside Drive 
Oakland, CA 94643 

Ms. Sara R. Ridgway 
Vice President, Public Relations 
Lorillard, Division of Loews 
666 Fifth Avenue 
New York, NY 10103 

Mr. Norman Ritter 
Vice President 
Corporate Relations 
Wheelebrator-Frye Inc. 
Liberty Lane 
Hampton, NJ 03842 



Ms. Tina Santi 
Corporate Vice President 
Colgate-Palmolive Company 
300 Park Avenue 
New York, NY 10002 

Mr. Sam H. Saran 
Director of Corporate 

Communications 
Inland Steel Company 
30 West Monroe Street 
Chicago, IL 60603 

Mr. Herbert Schmertz 
Vice President, Public Affairs 
Mobil Oil Corporation 
150 East 42nd Street 
New York, NY 10017 

Mrs. Jean Way Schoonover 
President 
Dudley-Anderson-Yutzy 
40 West 57th Street 
New York, NY 10019 

Mr. Andrew J. Schroder III 
Senior Vice President 
Administration 
General Foods Corporation 
250 North Street 
White Plains, NY 10625 

Mr. Gordon M. Sears 
Chairman 
T. J. Ross and Associates, Inc. 
405 Lexington Avenue 
New York, NY 10174 



Mr. Foster C. Smith 
Staff Vice President 
Corporate Communications 
The B. F. Goodrich Company 
500 Sou t h Main Street 
Akron, OH 44318 

Mr. Will R. Sparks 
Vice President, Director of 

Public Affairs 
Citibank, NA 
399 Park Avenue 
New York, NY 10022 

Mr. Humphrey Sullivan 
Public Affairs Director 
Lever Brothers Company 
390 Park Avenue 
New York, NY 10022 

Mr. James L. Tolley 
Vice President 
Chrysler Corporation 
P • 0 • Bo X 1 9 1 9 
Detroit, MI 48288 

Mr. Loet A. Velmans 
Chairman 
Hill and Knowlton, Inc. 
633 Third Avenue 
New York, NY 10017 

Mr. John J. Verstraete 
Vice President, Public Relations 
3M 
3M Center, Building 225-5N 
St. Paul, MN 55144 



Mr. B. F. Wiksten 
Senior Vice President 
CIGNA Corporation 
1185 Av~nue .of the Americas 
New York, NY 10036 

Mr. Donald M. Wilson 
Corporate Vice President 
Public Affairs 
Time Incorporated 
Time and Life Building 
Rockefeller Center 
New York, NY 10020 

Mr. Robert M. Wilson 
Vice President 
Peoples Energy Corporation 
122 South Michigan Avenue 
Chicago, Il 60603 

Mr. Robert J. Wood 
Chairman 
Carl Byoir & Associates, Inc. 
380 Madison Avenue 
New York, NY 10017 

Mr. Charles H. Zeanah 
Director, Corporate Community 

Relations 
Ethyl Corporation 
P.O. Box 2189 
Richmond, VA 23217 

Mr. Ronald E. Zier 
Vice President, Public Felations 
Warner-Lambert Company 
201 Tabor Road 
Morris Plains, NJ 07950 
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Honorary Chairman 
Nancy Reagan 

Chairman 
Donald H . Rumsfeld 

President 
Jame~ T. Lyn n 

Vice Chai rman 
Jot r-.1 Rodgers 

Vi ce Chai rman 
Rohen S. Srrauss 

Secretary 
Jame~ A. Wilderorrer 

Trea•,urer 
S. J al kson Faris 

Board of Directors 
Joe L. Allbr irton 
Dr. lames E. Cheek 
Joh n 8 . Connally 
Kath ari ne M. Graham 
Jame< T. Lynn 
J. \V . Marrior1. Jr. 
C. Pcrer McColough 
Donald S. Mac aughton 
Dr . Dennis S. O'Le:m· 
Wi lli am M. Plante 
Joe M. Rodgers 
Don ald H. Rumsfel d 
Robert S. Strauss 
Jack Va lenti 

James S. Brady Presidential Fo .don 

February 3, 1983 

The Honorable Larry Speakes 
Deputy Press Secretary to 

the President 
The White House 
Washington, DC 20500 

Dear Larry: 

Thank you for your recommendation of Harold Burson to 
assist us in our fundraising effort. I referred your r equest 
to Joe Rodgers, who with Bob Strauss is heading up the ef f ort, 
and he felt that we should encourage him to help. 

Enclosed is the letter from Joe to Harold Burson. If you 
know of others in the public relations field that are interested, 
we will surely write them and encourage them as well. 

We appreciate your interest and support, and look fo rward 
to hearing from you. 

Enclosure 

Very truly yours, 

}
. . -

-~ ~ ✓ - . 

--· lC ( , • ~ -~ 
Patricia M. Frierson 
Director, Washington Office 

173 5 Eye Street, N.\X/ . Washington, D .C. 20006 (202) 65 9-4457 
Contrihutiom rn a)· bl' sent to The Brady Found:11ion, Was hington , D.C. 20066 



.. 
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THE WHITE HOUSE 

WASHINGTON 

January 11, 1983 

Dear Harold: 

Many thanks for sending along the copy 
of your letter to the Brady Foundation 
and thanks even more for your generous 
donation. I know it will mean much to 
Jim and his family. 

~ regards, 

Lar:; Spe~es 

Mr. Harold Burson 
866 Third Avenue 

Deputy Pres Secretary 
to the ~resident 

New York, New York 10022 

L 



Burson• Marsteller 
866 Third Avenue 
New York, N.Y. 10022 
212. 752.8610 

The James s. Brady Presidential 
Foundation 

1735 Eye Street, N.W. 
Suite #109 
Washington, D.C. 20006 

Gentlemen: 

December 29, 1982 

Here is a check for $1,000 representing the contribution 
of Burson-Marsteller to The James s. Brady Presidential 
Foundation. Feel free to identify Burson-Marsteller as 
a donor to this worthy undertaking. 

HB/dr 
encl. 

bee: L. Speakes / 

Sincerely, 

. 
Harol~~son 




