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Jokn M. Cataldo A CALL TO ACTION ...........
Sen. Gordon J. Humphrey -
George T. Ryan

Paul M. Lyons ""Broadcasters are required to present controversial issues
Harold R. Heesch that are of importance to the public'....and 'when a
Secretary-Treasurer station presents one side of a controversial issue of

public importance, it has an obligation to afford a
reasonable opportunity for the presentation of contrasting

points of view in ite ~vavgll prgramming.

And just who decides whether an issue is of public
importance and controversial? - - - The broadcaster!!!

This is the very reasan such groups as the Naticnal Gay Task Foroe are active in their
efforts to, "becane more visible every day"...."we want the same amount of coverage
the media gives to every other minority"...."and when we create 'positive news', it
should be covered, and when we create 'negative news', we expect it not to be sensa-
ticnalized and exploited.”

The practice of signing and fullfilling "secret contract" between special interest
groups and broadcast stations still continues, as reported in the enclosed Phyilis
Schlafly Report of a year ago. Note the names of those organizations listed on t
front page who comprise of a Coalition that makes specific demands upan radio and
television statiaons that effect policy and program content.

The time has come for a gathering of equally concerned groups to join
together and discuss the problem, investigate the possibilities of a

need for a Coalition of Concerned Organizations for Better Broadcasting
(C-cobb) to be formed for the purpose of restoring to the broadcast media
many of the principles that our Founding Fathers envisioned and that join
us together in a common bond and interest!

The AMERICAN BUSINESS MEDIA COUNCIL, actlng 1n the capac1ty of host for such a wmified
gathering, takes pleasure in ‘
representative +o a meetir -~
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has had an eftect on each of our group's goais and objectives.
Please complete and return the enclosed form. And remember, WE, TOGETHER,
can and will make the difference!
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