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/ HIGH FRONTIER

1010 Vermont Avenue. NW. @ Suite 1000 ® Washingt

Lt. Gen Daniel O. Graham
USA (Ret.)
Director

December 27, ]

The President
The White House
Washington, DC 20500

Dear Mr. President:

I am writing to suggest that you favora
trip to Montgom¢ _, Alabama to tour the fac
Industries, Inc. and to meet with June Coll
president and chief executive officer.

National is an outstanding example of American entrepreneurship
and its success is entirely due to the efforts of June Collier, its
president, and her husband, Ben, both two fine Americans. In
addition to their business acumen, the Colliers are outstanding
members of the Republican Party and were extremely supportive of
your campaign in 1980. They have also been active contributors to
state and local Republican candidates throughout the south. I have
spoken at conferences where Ben Collier was also on the panel,
including the Palm Beach Round Table. He is a strong booster of
Project High Frontier and your March 23rd strategic initiative.

With the Colliers as hosts, Montgomery would offer a very
positive environment for a Presidential appearance and would
certainly bolster the election campaigns of several Republican
Congressional candidates in the region.

A Presidential trip to Montgomery, Alabama within the next few
months would he a nroductive endeavor for ~a!11 concerned and vour
11 1 i tch aj
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aniel O. aham
Lt. Gen., USA (Ret.)
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November 4, 1983

MEMORANDUM TO: FAITH RYAN WHITTLESEY
THROUGH: Jack Courtemanch
FROM: Morton C. Blackw:
SUBJECT: ABC Nuclear War Film

Here is a letter and proposal from Lt. Gen. Daniel Graham
regarding ABC's scheduled nuclear war film, '"The Day After."

General Graham asks on page 6 of the letter that the White -
House place calls to six wealthy conservatives to obtain funds
for the media plan outlined.

From Bruce Chapman on the White House staff and from pro-
defense leaders in the private sector who have seen the film,
it is an extraordinarily effective piece of anti-defense pro-
paganda.
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Lt Gen. Daniel O. Graham
USA (Ret.)
Director

HIGH FRONTIER
TWO DAY MEDIA BLITZ

November 20, 21, 1983

RESFONSE TO "THE DAY AFTER"

4, 1!



. P HIGH FRONTIER
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1010 Vermont Avenue, N.W. e Suite 1000 ® Washington, D.C. 20005 e (202) 737-4979

Lt. Gen. Daniel O. Graham
USA (Ret.)
Director

BACKGROUND

On November 20, 1983, ABC will air the made-for-TV movie, "The
Day After.” The announcement of this pro-freeze film has already
stirred a storm of anti-nuclear sentiment acrcss the country.

The film is expected to draw a 50 share of the audience, making
it one of the highest rated shows of all time.

reral anti-nuclear groups have tried to purchase air time
during the movie, according to H. Weller Keever, ABC's Vice
President for network sales. While ABC has refused to sell network
air time to any vocacy group during the film, incl [ng High
Frontier, several groups are organizing an ad cam I[gn that will run
during the week following the film.

These campaigns include local TV spots and print ads in major
city newspapers with an 800 telephone number for people to call to
become involved with the disarmament movement.

Roger Molander's nuclear—-war—education group, "Ground Zero," has
published and distributed 200,000 viewing guides (see attached), and
is encouraging people to watch the film in groups and join the

movement .

Janet Michaud's "Campaign Against Nuclear War™ will also have an
800 number and will spomsor two days of seminars in major cities
across the U.S. the week following the movie. Other pro-freeze
groups are also actively organizing media and grassroots campaigns.

As supporters of the President and his call for a sound national
defense, we must not allow the disarmament lobby to capitalize on
this emotional movie. We must not allow the disarmament lobby to

play on the fears and frustrations of the citizens of this country.
Jth.



HIGH FRONTIER'S MEDIA PLAN

To provide viewers with an alternative, High Frontier
proposes a November 20t] 'lst media blitz on local TV, national
TV (if we can purchase the time), and in local and national
newspapers.

The television commercials are already prc iced. The
commercials will have a tagline to call attention to the
corresponding newspaper ads in the major dailys in the same
markets.

Additionally, High Frontier will have an 800 teler ne
hot™ “~e for supporters to call for additional information.

The specific media plan is still being finalized, but
as a minimum should include the following:

SUNDAY, NOVEMBER 20
Local Newspaper Ads (one full page) Sunday
Washington Post $29,200
Miami Herald 11,400
Houston Chronicle 10,400
Dallas Times Herald 9,500
Seattle Times 14,100
San Diego Union Tribune 9,000 (Sun/Mon combo)
New Orleans Times-Picayune 4,900
Kansas Capital Journal 2,600
ISerNer Post - 10,400

ocnal N@ |  Ads (full page)
N.Y. Times National Edition 28,150



Local “~-spaper Ads (1/2 page)

San Francisco Chronicle 11,000

Los Angeles T: s 12,000

Chicago Tribune 13,700
National T.V.

* Ted Koppel's post film analysis 50,000

2 - 60 second spots

Local T.V.

Post film local/regional 60 seconds
Spots in markets corresponding to the newspaper ads.

175,000
MONDAY, NOVEMBER 21
Io | Newspaper Ads (full page) K by
W TNington Times (2 full page ads, $3,510
) 2nd page free for
1st time advertisers)
Houston Chronicle 9,800
Dallas Times Herald 9,100
Seattle Times 12,800

San Diego Union Tribune m/Mon combo) 9,000
National Newsp er Ads (full page)
USA Today 16,000

* Wall Street Journal (closed out)

-

- s’ - itor 1,°7)
Natiol | ..V.
ABC's AM World News 7,000

one 60 second spot
(Contingent on availability)



local T.V.

Local/regional 60 second T.V. spots in markets
corresponding to the newspaper ads.

50,000
Total 510,000

These are several secondary markets that we would like to
add to this campaign. Our ability to do so will depend on the
financial resources that can be ra :d in the brief time we have
left before the deadlines.



MEDIA BUDGET

The two day media blitz will cost a minimum of $500,000.
Anything less than this size buy will not make an impact significant
enough to make a difference.

Furthermore, a buy of this size will generate substantial news
coverage of the buy itself. We will, more than likely, receive news
coverage In markets that we did not reach with the ads.

To encourage this coverage, High Frontier will send out press
releases to approximately 3000 med contacts to stir their interest
in the campaign.

Obviously, the time is running out to finalize this buy. Since
High Frontier does not have the financial resources on hand to
purchase this time, we are requesting help from the White House. We
need the White House to call the following individuals and ask each
to donate $500,000.

W. Clement Stone (312) 564-8000

Bunker Hunt (214) 573-8466

Joseph Coors (303) 279-6565

Rich DeVoss (616) 676-6225
&

Jay Van Andel

Ed Gaylord (405) 232-3311

Since High Frontier will be carrying the lance for the President
on the issue of strategic defenses and the validity of his March 23
initiative, we are depending on the White House for their critical
support.
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Mr. Wayne H, Valis o
Special Asst. to President ,/i/ej;

for Public Liaison

The White House f ¢4J5

Washington, DC

Dear Wayne:

Sorry to be slow getting back to you. \

We used to have a pretty good cabal at the White House on High
Frontier -- Meese, Allen and Anderson. Two have evacuated leaving Ed the
sole Keeper of the Flame, no doubt beseiged by the turf-guarders who want
no change,

Rick Williamson, Morton Blackwell and Gregg in the Vice President's
staff are supporters. And for all I can tell from his 4 July speech at
Edwards AFB, so is the President,

Let's have lunch and I'1ll f111 you in better.

Sinceryely,
Daniel 0. Graham
LTG (Ret.)
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PROJECT DIRECTOR: Lt. Gen. Daniel Q. Graham, USA (Ret.) - PROJECT STAFF: Bernice Coakley, Administrative Assistant « John J. Coakley, Public Relations
Greg A. Fossedal, Public Information « Arnold Kramish, Defense Technology « Vicki McCowan, Administrative Chief
Marianne Mele, J.D., Counse!l « Hon. John Morse, Strategy « Brig. Gen. Robert Richardson, USAF (Ret.), Management Systems































































































