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COLLECTION: WHORM: Subject File cas
FILE LOCATION:  pR 014-09 (237363 - 238399) 6/1/92
RESTRICTION CODES
A. National security classified information. B6. Release could disciose internal personnei rules and
3. Presidential Records Act practices of an agency.
B1. Release would violate a Federal statute. B7. Release would disclose information compiled for law
B2. Release would disclose trade secrets or confidential enforcement purposes.
commercial or financial information. B8. Release would disclose information concerning the
B3. Release would constitute a clearly unwarranted invasion regulation of financial institutions.
of personal privacy. B9. Release would disclose geological- or geophysical
B4. Relating to appointment to Federal office. information concerning wells.
B5. Release would disclose confidential advice between the Closed in accordance with restrictions contained in donor’s

President and his advisors, or between such advisors.

deed of gift.
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Jy NATIONAL SECURITY COUNCIL 5582 Add-on

MEMORANDUM

July 28, 1984

MEMORANDUM FOR SHERRIE M. COOKSEY

FROM: ROBERT M. KIMMITT 603

SUBJECT: Release of Presidentfs Remarks

NSC has no objection to the release for public use of the
President's remarks which were included in the Overseas Private

Investment Corporation's "Telemission" broadcast of April 15,
1982.



5582 Add-On

MEMORANDUM
NATIONAL SECURITY COUNCIL
July 27, 1984

ACTION

MEMORANDUM FOR ROBERT M. KIMMITT

FROM: GEOFFREY KEMP

GIGNED
SUBJECT: Release of Presjfident's Remarks
Recommendation

That you sign the memorandum to Sherrie Cooksey at Tab I stating
that NSC has no objection to the release for public use of the
President's remarks which were included in the Overseas Private
Investment Corporation's "Telemission" broadcast of April 15, 1982.

Approve E: Disapprove

Attachments

Tab I Memorandum to Sherrie M. Cooksey
Tab A Incoming correspondence
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. S/S 8420472
United States Department of State
5582
Washington, D.C. 20520 Ao d -~

July 24, 1984

MEMORANDUM FOR MR. ROBERT C. McFARLANE
THE WHITE HOUSE

SUBJECT: Release of President's Remarks
The Department has no objection to the release
for public use of the President's remarks which

were included in the Overseas Private Investment
Corporation's "Telemission" broadcast of

April 15, 1982.
Charles Hlll

Executive Secretary

URCLASSIFIED
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THE WHITE HOUSE
WASHINGTON
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THE WHITE HOusE
WASHINGTON

July 19, 1984

TO: Robert Kimmitt

Deputy Assistant o the President
for National Security Affairg

Associate Counse|
to the President

O Fvi
&l COMMENT

0O Acmon

this ig SOmethin
foreign relationg Standpoint

Thank you.
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THE WHITE HOUSE 4/\/\{

WASHINGTON ///////

June 14, 1984

MEMORANDUM FOR LEGAL COUNSEL

FROM ANN BRACKBIL
Office of Medila Relations

SUBJECT Attached Request for Release of Presidential Tape

On April 15, 1982 the President did a taped message for the
Overseas Private Investment Corporation "Telemission" broadcast
between Cairo and five U.S. cities.

OPIC has given Mr. James W. Harff, The Susan Davis Companies,
permission to use all segments of the tape except for the
Presidential message. Hence, they were directed to write to our
office seeking permission.

The request is to use the message as part of a VTR program they
are producing for their clients, the Government of Egypt and the
Egypt-U.S. Business Council. It is to be used as a public
relations/promotional tool aimed at attracting U.S. investment in

Egypt.

If permission from the White House is indeed needed, I have been
advised that it would have to come from your office. The
attached correspondence should answer any questions you might
have. Please let me know if you need any additioanl information.

Thank you.



International Consultants Government Affairs Public Relations Political Management

5582

May 23, 1984

Ms. Merrie Spaeth

Special Assistant to the President
Director of Media Relations

The White House

Washington, DC 20500

Dear Merrie:

Last September we wrote to Mark Goode with regard to securing permission
to use a message the President taped for the Overseas Private Investment
Corporation "Telemission" broadcast between Cairo and five U.S. cities on
April 15, 1982.

Enclosed is a copy of my letter to Mr. Goode as well as a transcript
of what the President said in the taped message. We are in the process
of preparing an updated version of the tape for use on behalf of our client,
the Government of Egypt, and the Egypt-U.S. Business Council.

Enclosed is a copy of a letter from William A. Delphos, Vice President,
Operations, of OPIC which grants permission to use all segments other than
the President's.

The Egypt-U.S. Business Council would appreciate receiving written
permission to use the President's message in the revised tape. If you
have any questions or need further information, please contact me. Many
thanks for your cooperation.

Best regards,

James W. Harff
Vice President

JWH: cmw

Enclosures
cc: J. Philip Hinson

1731 Connecticut Avenue NW, Washington, DC 20009



International Consultants Gov ernment Affairs Public Relations Political Management

September 26, 1983

Mr. Mark Goode

Media Coordinator

The White House

OEOB Room 164
Washington, D.C. 20500

Dear Mr. Goode:

Purpose of this letter is to request permission to
use a brief taped message recorded by President Reagan Y
for use in the Overseas Private Investment Corporation/ lqg

Egypt-U.S. Business Council "Telemission'", broadges
between Cairo and five U.S. cities on April 15, @ '

You will note from the enclosed copy of a letter from
William A. Delphos, Vice president, Operations, of OPIC
that we, on behalf of our-.client, the Government of Egypt,
and the Egypt-U.S. Business Council, have received
permission to use other segments of the two-hour broad-
cast in a VTR program we are producing for use before

U.S. organizations that have a potential interest in
investing in Egypt.

The President's remarks were taped and came at the
conclusion of the Telemission program. The general thrust
of his comments was encouragement of the investment
program.

Many thanks for your consideration of our request; if
have any questions or need further information, please
contact me.

Best regards,

James W. Harff
Vice President

Enclosure

1731 Connecticut Avenue NW. Washingion. DC 20009



Transcript Of Taped Message By President Reagan,
Used In The OPIC/Egypt-U.S. Business Council "Telemission"
Broadcast Between Cairo and Five U.S. Cities on April 15, 1982

In my recent discussions with President Mubarak, he discussed the
economic tasks. Let me say I firmly support President Mubarak's efforts
to develop the private sector in an effort to provide a better life for
the Egyptian people. President Mubarak's discussions with senior American
business executives have been highly impressive. He's a leader who understands
the contribution the American business community can make to the Egyptian
development goals. Indeed this effort complements the efforts of the Government
of Egypt and our own efforts to assist that great and ancient land. The
Egyptian government also realizes the importance of creating an environment
which encourages investment and thus spurs development. The ongoing dialogue
on economic policy in Egypt contributes to achieving that environment,
as do clear, consistent investment-related laws and regulations. My own
administration already has taken many steps to make investment decisions
easier. The OPIC plays a major role in our effort to encourage U.S. business
investment involvement in the development of emerging countries around

the world.



1129 20th Street, N.W.
Washington, D.C. 20527
(202) 653-2920

Telex: 440227 OPIC Ui

Overseas

Private

Investment

Corporation
r 3 '. er —

Mr. Jim Harff

Vice President

Susan Davis & Associates

1731 Connecticut Avenue, N.W.
Washington, D.C. 20009

Dear Mr. Harff:

Thank you for your letter of July 26, 1983 requesting
permission to use certain segments of OPIC's Egyptian
Telemission videotape. We are glad to give you permission
to use the Mubarek address, the OPIC introduction and
prepared segments, and Ambassador Ghorbal's message (the
items numbered (1)(2) and (4) in your letter). Unfortu-
nately we are not in a position to assist you regarding use
of President Reagan's message.. OPIC has no control over the
rebroadcast of the President's speeches. Do not hesitate to
let me know, if we can be of further assistance.

Sincerely yours,

\J.u.?m

William A. Delphos
Vice President, Operations
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THE WHITE HOUSE

WASHINGTON
August 2, 1984
MEMORANDUM FOR ANN BRACKBILL

OFFICE OF MEDIA RELATIONS

FROM: SHERRIE M. COOKSEYYM&
ASSOCIATE COUNSEL TO THE PRESIDENT

SUBJECT: Release of President's Remarks

This will respond to your request for guidance whether the
President's remarks in a "Telemission" broadcast of the
Overseas Private Investment Corporation may be released to
James W. Harff for use in a public relations program sponsored
by the Government of Egypt and the U.S.-Egypt Business Council.
Prior to stating our opinion on this propcsal, we requested
guidance from the National Security Council. NSC has advised
that it has no objections to the release of this taped message
and that the State Department is of the same opinion.

Accordingly, we have no legal objections to the release of
these taped Presidential remarks to the requestor. As is the
case in providing any tapes to non-Government entities, the
requestor should be charged the appropriate amount for the
reproduction of a taped version of this message.
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THE WHITE HOUSE 4/%

WASHINGTON //////,

June 14, 1984

237363
MEMORANDUM FOR LEGAL COUNSEL C—
FROM ANN BRACKBILLw/
Office of Media Relations
SUBJECT Attached Request for Release of Presidential Tape

On April 15, 1982 the President did a taped message for the
Overseas Private Investment Corporation "Telemission" broadcast
between Cairo and five U.S. cities.

OPIC has given Mr. James W. Harff, The Susan Davis Companies,
permission to use all segments of the tape except for the
Presidential message. Hence, they were directed to write to our
office seeking permission.

The request is to use the message as part of a VTR program they
are producing for their clients, the Government of Egypt and the
Egypt-U.S. Business Council. It is to be used as a public
relations/promotional tool aimed at attracting U.S. investment in

Egypt.

If permission from the White House is indeed needed, I have been
advised that it would have to come from your office. The
attached correspondence should answer any questions you might
have. Please let me know if you need any additioanl information.

Thank you.




"+ Intermational Consultants Government Affairs Public Relations Political Management

5582

May 23, 1984

Ms. Merrie Spaeth

Special Assistant to the President
Director of Media Relations

The White House

Washington, DC 20500

Dear Merrie:

Last September we wrote to Mark Goode with regard to securing permission
to use a message the President taped for the Overseas Private Investment
Corporation "Telemission" broadcast between Cairo and five U.S. cities on
April 15, 1982.

Enclosed is a copy of my letter to Mr. Goode as well as a transcript
of what the President said in the taped message. We are in the process
of preparing an updated version of the tape for use on behalf of our client,
the Government of Egypt, and the Egypt-U.S. Business Council.

Enclosed is a copy of a letter from William A. Delphos, Vice President,
Operations, of OPIC which grants permission to use all segments other than
the President's.

The Egypt-U.S. Business Council would appreciate receiving written
permission to use the President's message in the revised tape. If you
have any questions or need further information, please contact me. Many
thanks for your cooperation.

Best regards,

M
James W. Harff
Vice President

JWH: cmw

Enclosures
cc: J. Philip Hinson

1731 Connecticut Avenue NW, Washington, DC 20009
(202) 387-1080
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September 26, 1983

Mr. Mark Goode

Media Coordinator

The White House

OEOB Room 164
Washington, D.C. 20500

Dear Mr. Goode:

Purpose of this letter is to request permission to
use a brief taped Wmessage recorded by President Reagan L
for use in the Overseas Private Investment Corporation/ lqg

Egypt-U.S. Business Council "Telemission', broadges
between Cairo and five U.S. cities on April 15, @ '

You will note from the enclosed copy of a letter from
William A. Delphos, Vice president, Operations, of OPIC
that we, on behalf of our-.client, the Government of Egypt,
and the Egypt-U.S. Business Council, have received
permission to use other segments of the two-hour broad-
cast in a VTR program we are producing for use before

U.S. organizations that have a potential interest in
investing in Egypt.

The President's remarks were taped and came at the
conclusion of the Telemission program. The general thrust
of his comments was encouragement of the investment
program.

Many thanks for your consideration of our request; if
have any questions or need further information, please
contact me.

Best regards,

James W. Harff
Vice President

Enclosure

1731 Connecticut Avenue NW, Washington, DC 20009
(202) 387-1080




Transcript Of Taped Message By President Reagan,
Used In The OPIC/Egypt-U.S. Business Council "Telemission"
Broadcast Between Cairo and Five U.S. Cities on April 15, 1982

In my recent discussions with President Mubarak, he discussed the ,
economic tasks. Let me say I firmly support President Mubarak's efforts
to develop the private sector in an effort to provide a better life for
the Egyptian people. President Mubarak's discussions with senior American
business executives have been highly impressive. He's a leader who understands
the contribution the American business community can make to the Egyptian
development goals. Indeed this effort complements the efforts of the Government
of Egypt and our own efforts to assist that great and ancient land. The
Egyptian government also realizes the importance of creating an environment
which encourages investment and thus spurs development. The ongoing dialogue
on economic policy in Egypt contributes to achieving that environment,

as do clear, consistent investment-related laws and regulations. My own

administration already has taken many steps to make investment decisions
easier. The OPIC plays a major role in our effort to encourage U.S. business
investment involvement in the development of emerging countries around

the“world.
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Corporation
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1129 20th Street, N.W.
Washington, D.C. 20527
(202) 653-2920

Telex: 440227 OPIC Ul

Mr. Jim Harff

Vice President

Susan Davis & Associates

1731 Connecticut Avenue, N.W.
Washington, D.C. 20009

Dear Mr. Harff:

Thank you for your letter of July 26, 1983 requesting
permission to use certain segments of OPIC's Egyptian
Telemission videotape. We are glad to give you permission
to use the Mubarek address, the OPIC introduction and
prepared segments, and Ambassador Ghorbal's message (the
items numbered (1) (2) and (4) in your letter). Unfortu-
nately we are not in a position to assist you regarding use
of President Reagan's message. OPIC has no control over the
rebroadcast of the President's speeches. Do not hesitate to
let me know, if we can be of further assistance.

Sincerely yours,

d.u.?m

William A. Delphos
Vice President, Operations
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THE WHITE HOUSE

WASHINGTON

June 27, 1984

Dear Ms. Spina:

Your June 19, 1984 telegram to the President requesting
permission to use his signature in the Observer Reporter's
Independence Day promotion has been referred to me for response.

This will confirm that permission has been granted for such

use of the President's signature, as telephonically relayed by my
assistant to Joan Seabright of your staff. As discussed in that
conversation, it is understood that the referenced promotion will
involve no commercial advertising.

Thank you for bringing this matter to our attention.

Sincerely,

/

 /

David ﬁ. Waller
Senior Associate Counsel
to the President

Ms. Mary Jo Spina
Telemarketing Supervisor
Observer Reporter

122 South Main Street
Washington, Pennsylvania 15301




THE WHITE HOUSE

WASHINGTON

June 25, 1984

FOR: RICHARD A. HAUSER h/
FROM: DAVID B. WALLERw
SUBJECT: Request by Washington, Pennsylvania Observer

Reporter to Use President's Signature

By telegram to the President of June 19, 1984 (Tab A), referred
to me on June 21, 1984, Ms. Mary Jo Spina of the Washington,
Pennsylvania Observer Reporter requested permission to use the
President's signature in their "Independence Day Promotion." The
signature would be listed along with those of state and local
leaders and would surround a reproduction of the Declaration of
Independence. The promotion will appear on Tuesday, July 3;
deadline for the copy is June 26.

We have visited this issue before. My attached July 1, 1982
memorandum and attachment (Tab B) concerns an identical request
from the Ft. Myers News-Press. As in that case, with your
concurrence, I intend to telephonically authorize the requested

for B @/@@% @\‘g
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VIEMORANDU'M

THE WHITE HOUSE

WASHINGTON

July 1, 1982

FOR: FILE
FROM: DAVID B. WALLER

SUBJECT: Request of Ft. Myers News-Press for Approval
of Use of President's Signature

The attached telegram from the Ft. Myers News-Press was
referred to me yesterday by Media Liaison. It requests
permission to use the President's signature (which they

have on file) in connection with a special Declaration of
Independence page they intend to print on July 4, 1982.
Signatures of prominent citizens of Ft. Myers and the
Governor of Florida are included, indicating a reaffirmation
of the Declaration of Independence. They requested
permission to add the President's signature.

I contacted Sheila Parker, author of the incoming telegram.
Ms. Parker advised that this page has been run by the paper
on the 4th of July for a number of years. Its sole purpose

is to promote patriotism. There is no commercial advertising;
rather, the page is donated by the paper.

In view of the paper's immediate need for a response, I
telephonically granted authorization for the requested use

of the signature. ‘dvj
Nt

cc: F. Fielding L///////
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THE WHITE HOUSE

WASHINGTON

237507

June 18, 1984

MEMORANDUM
TO : Michael K. Deaver
FROM : Elaine D. Crispen ;ij;_,,

Mr. Lee Solters, who is Frank Sinatra's publicity agent, is
also involved with "Capitol", a TV soap opera on CBS. Mr.
Solters called to request permission to reprint a letter

that John Conboy, Executive Producer *of the show, has received
from The President. I have attached copies of the corres-
pondence. I have also attached a clip from a recent issue of
DOSSIER which you might find of interest. If permission is
granted, Mr. Solters said he would send a copy of the press
release to us for approval.

Is this something you want to consider or shall we contact

Mr. Sclter and tell him that white House policy dictates

that presidential correspondence cannot be used for commercial
endorsement?

If you need it, Mr. Solter's phone number is 213/936-7900.



June 1, 1¢34

Dear i :1‘ Conboy:

Thanks &0 much for your message snd ysur offer
to joir the cast of "Capitol."  As for ae [ can see,
I aww bocked soglid until Januery 20, 1963, and at
present my agents are working ou a more exten-
sive bocking! You have & very fine cast and I am
pleased by your offer to join this stellar group.
towever, the geries I am involved in now gives me -
- the rere privilege of doing not only an extended
appearance but also some directing, pl’uduei 1 and
writing! .

Naney joins me in sendmg our wm‘nmst wishes to
you and your cast.

Sincerely,

gir, John Conboy

Executive Froducer, Cuapitcl

Jchin Cenboy Productions

CBs

No. 3365, 7809 beverly Boulevard
Log Angeles, Califoraie 80036

RR:KS:PG:AH:pmv 6PNINB

10605



CORRESPONDENCE TRACKING WORKSHEET

[0 O - OUTGOING
0 H - INTERNAL
0 | - INCOMING

Date Correspondence
received (YY/MM/DD)

NAME OF CORRESPONDENT: /Q 2 2 ! z 2 @ ’/(_/

DC Mail Report

SUBJECT:

5J

© Py 387507

D #

WHITE HOUSE P/%a/‘% -0

@/aﬁ ,/(Z

ROUTE TO:

Office/Agency (Staff Name)

ACTION DISPOSITION
Action T'g:::'g T\gf:e Completion
Code Date
YY/MM/DD Response Code YY/MM/DD

S0 St

eu Lo

8(/(/

r
ACTION CODES:

A - Appropriate Action

C - Comment/Recommendation
D - Draft Response

F - Furnish Fact Sheet to be

COMMENTS:

1
| - Info Copy Only/No Action Necessary | A-Answered ‘ Type of Response = Initials of Signer
R - Direct Reply w/Copy | B-Non-Special Referral | Code ="“A"

S - For Signature : C-Completed : Completion Date = Date of Outgoing

] 1

X -Interim Reply

i e C il R
Referral Note: A,
(L 3%’iﬁ?/ﬁfw/x~* TR -

Referral Note:

D .ffl/ﬂ// /o?fQ—A/ 7 2006 won ‘&

Referral Note:

S r
DISPOSITION CODES: | FOR OUTGOING CORRESPONDENCE:

O e |

S - Suspended

Keep this worksheet attached to the original incoming letter. Send all routing updates to Central Reference (Room 75, OEOB). Always return
completed correspondence record to Central Files. Refer questions about the Correspondence Tracking system to Central Reference, ext. 2590

5/83



: agE 37507 =

£ : WHITE HOUSE
CORRESPONDENCE TRACKING WORKSHEET

C O - OUTGOING
O H-INTERNAL - - = * LM’
C | - INCOMING : i 3 R

Date Correspondence
Received (YY/MM/DD)

Name of Corraspondent é@ﬂ\w M

(A)

g Ml Mall Report User Codes:

Subject: s d /%/’v"’ Qz;" 44;@ ZLZ 2 P o P ,QLCZZA/
/.LM Z,'o M/;» U é&m @MW@L/
ﬂa‘; : [’Mxﬂgﬂ, R .

ROUTE TO: ACTION DISPOSITION
- . Tracking Type : ~ Completion
i ; = Action Date of L S
Office/Agency (Staff Name) ; Code YY/MM/DD Response Code  YY/MM/DD

(/,‘/() /wa ORIGINATOR 6’4 /0{2 120 Q M /%/2@
&)H’r eejNote: (g({/oé IDZD ' T—CW%/%

Referral Note:

ALEIEL g XLI/OQQO ZZ—  HT4.,6% 20

Referral Note:

Referral Note: bR o . el i s

Referral Note:

ACTION CODES: DISPOSITION CODES:
A - Appropriate Action i - Info Copy Only/No Action Necessary A - Answered 3 C -Completed
C - Comment/Recommendation R - Direct Reply w/Copy B - Non-Special Referral S - Suspended
D - Draft Response S - For Signature
F - Furnish Fact Sheet X - Interim Reply

FOR OUTGOING CORRESPONDENCE:
Type of Response = Initials of Signer
Code = “A"
Completion Date = Date of Qutgoing

to be used as Enclosure

Comments:

Keep this worksheet attached to the original incoming letter.
Send all routing updates to Central Reference (Room 75, OEOB).
Always return completed correspondence record to Central Files.

Refer questions about the correspondence tracking system to Central Reference, ext. 2590.
5/81




THE WHITE HOUSE

WASHINGTON

June 20, 1984

MEMORANDUM FOR ELAINE CRISPEN
PERSONAL ASSISTANT TO THE FIRST LADY

FROM: FRED F. FIELDING Orig. signed by FFF
COUNSEL TO THE PRESIDENT

SUBJECT: Request from Lee Solters

This will respond to your request for guidance on the appro-
priate response to a request you have received from Mr. Lee
Solters, publicity agent for Frank Sinatra, for permission to
reprint a letter that John Conboy, Executive Producer of the
TV soap opera "Capitol", received from the President.

As you surmised, we must advise Mr. Solters that the Presi-
dent's letter may not be reproduced for any commercial pur-
pose. It is a matter of longstanding White House policy to
decline permission to use the name, signature or likeness of
the President or First Lady in any way that suggests a con-
nection between the President or First Lady and any commercial
advertisement, promotion or venture, regardless of the merits
of the request. 1Indeed, given the number of requests of this
nature that the President receives, we are normally forced to
decline such requests even from charitable or other non-profit
organizations, unless they are entities in which the President
is personally involved or participates as President by virtue
of historical precedent.

Accordingly, we recommend that you advise Mr. Solters of the
above-described policy and explain that we cannot approve his
request.

FFF:SMC:sc 6/20(7{
cc: FFFielding
SMCooksey

Subj.
Chron.



THE WHITE HOUSE

WASHINGTON

June 20, 1984

MEMORANDUM FOR FRED F. FIELDING

FROM: SHERRIE M. COOKSEY

SUBJECT: Request for Lee Solters to use Letter Sent to
John Conboy, Executive Producer of "Capitol"

Elaine Crispen asked Mike Deaver's guidance on a question from
Lee Solters, who is Frank Sinatra's publicity agent, for
permission to reprint a letter that John Conboy, Executive
Producer of the television series "Capitol", received from the
President. Deaver's office forwarded this request to you for
direct response to Crispen.

In her memorandum to Deaver, Crispen recognized that White
House policy precludes commercial use of presidential corre-
spondence, as she asked if that was the response she should
make to Solter. As you know, that is the appropriate response
to Solter. Accordingly, attached for your review and signa-
ture is a memorandum for Crispen recommending that she advise
Solter of our longstanding policy against commercial use of
Presidential correspondence.

Attachment




THE WHITE HOUSE

WASHINGTON

237507

June 18, 1984

MEMORANDUM
TO : Michael K. Deaver
FROM : Elaine D. Crispen ;ij;_,,

Mr. Lee Solters, who is Frank Sinatra's publicity agent, is
also involved with "Capitol", a TV soap opera on CBS. Mr.
Solters called to request permission to reprint a letter

that John Conboy, Executive Producer of the show, has received
from The President. I have attached copies of the corres-
pondence. I have also attached a clip from a recent issue of
DOSSIER which you might find of interest. If permission is
granted, Mr. Solters said he would send a copy of the press
release to us for approval.

Is this something you want to consider or shall we contact

Mr. Sclter and tell him that white House policy dictates

that presidential correspondence cannot be used for commercial
endorsement?

If you need it, Mr. Solter's phone number is 213/936-7900.




June 1, 1634

Dear u.l. Conboy-

Thanks so much for your message eud your offer
to join the cast of "Capitol."  As far ae [ can see,
I aw bocked solid until Januery 20, 1983, and at
-present my agents are working ou a more exten-
sive bocking! You have & very {ine cast and I am
pleased by your offer toc join this stellar group.

However, the geries I am involved in now gives me L

-the rere privilege of doing not only an extended

appegrance but also ..on*e directing, pl’udueir.}, and

writing!?

Naney joins me in sending our warmest iwiahion. i
you and your cast. -

Sincerely,

gir, John Conboy

Executive Froducer, Capitcl

Jochn Cenboy Productions

CBS

Ko. 3365, 7889 Beverly Eoulevard
Logs Angeles, Califcraiz 80036

RR:KS:PG:AH:pmv 6PNNB
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THE WHITE HOUSE

WASHINGTON

July 3, 1984

Dear Ms. Mahoney:

Your June 5, 1984 letter to the White House, requesting a
photograph of the President for use in your labor-management
educational publication has been referred to me for response.
You indicate that it is your intent to use the photograph in
connection with a factual account of the President's handling of
the PATCO strike, as a demonstration of the illegality of that
public sector strike. You also request "any facts [the White
House] would like to see printed about the strike and Mr.
Reagan's actions."

So long as your use of the President's photograph is limited to
journalistic purposes -- which from your letter it appears to

be -- we can grant your request. Accordingly, I am enclosing an
official photograph of the President.

Additionally, I am enclosing copies of several press releases and
transcripts of statements made by the President and then-Secretary
of Transportation Drew Lewis regarding the PATCO strike. All of
this information is in the public domain and available for your
use.

As I am sure you understand, the fact that we are providing the
photograph and other materials should not in any way be
interpreted as an endorsement of any article or publication.

We appreciate your letter seeking advance permissidn to use the
President's photograph and other materials.

NTlen

David B. Waller
Senior Associate Counsel
to the President

Ms. Christine L. Mahoney
3307 Bammel Lane
Houston, Texas 77098




June 5, 1984

237587 &

Public Relations Department
The White House

1600 Pennsylvania Avenue
Washington, D.C.

Re: Photograph of Mr. Ronald Reagan
To Whom It May Concern,

I am a writer of labor-management relations material, and am
requesting to use President Ronald Reagan's photograph in a
for-profit, educational publication. The photograph will be
accompanied in the publication, by a factual account of

Mr. Reagan's actions in dealing with the P.A.T.C.0. strike.
The purpose of including this in the publication is to make
known the fact that strikes in the Public Sector are for

the most part, illegal.

I would appreciate a photograph and permission to use the
photograph. I would appreciate any facts which you would
like to see printed about the strike and Mr. Reagan's
actions.

Please send the photograph and information, along with a bill
to cover costs, to:

Christine L. Mahoney
3307 Bammel Lane
Houston, TX 77098
Thank you.
Sincerely, |

hristine L. Mahoney, M.S.M.

Promptness in this matter is appreciated.
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September 20, 1984

Dear Ms. Cosmos:

Your letter to Fred F. Fielding, Counsel to the President,
concerning the Do's and Don'ts in Advertising Copy was
referred to me for appropriate action. Please accept my
apologies for the tardiness of this response.

Thank you for requesting our views on the new print of the
Council of Better Business Bureau's Do's and Don's of Adver-
tising Copy. We have reviewed your proposed statements on use
of the President's name or likeness in advertising copy, and
found them to be consistent with our policies. If it is not
too late, we suggest that the language regarding use of the
Presidential Seal be revised as follows:

It is not permissible to use the Seal of the
President of the United States in advertising
copy. The Presidential Seal may be used only
as authorized by Federal statute or by the
Counsel to the President. 18 U.S.C. § 713 and
Executive Order No. 11649 (1972).

Again, thank you for seeking our guidance on this matter. We
appreciate the Council's interest in informing businesses of
the policies regarding use of the President's name or likeness
and the Presidential Seal in advertising copy.

Original signed by RAH

Richard A. Hauser
Deputy Counsel
to the President

Ms. Carolyn Cosmos

Council of Better Business Bureaus, Inc.
1515 Wilson Boulevard

Arlington, Virginia 22209

RAH:SMC:ph 9/20/84
cc: RAHauserV
SMCooksey
Subject
Chron.
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THE WHITE HOUSE

WASHINGTON

September 20, 1984

Dear Ms. Cosmos:

Your letter to Fred F. Fielding, Counsel to the President,
concerning the Do's and Don'ts in Advertising Copy was
referred to me for appropriate action. Please accept my
apologies for the tardiness of this response.

Thank you for requesting our views on the new print of the
Council of Better Business Bureau's Do's and Don's of Adver-
tising Copy. We have reviewed your proposed statements on use
of the President's name or likeness in advertisin
found them to be consistent with our policies.
however, that the sgzgsﬁéﬁzg'regarding use of the Presidential
Seal be revised as follows:

It is not permissible to use the Seal of the
President of the United States in advertising
copy. The Presidential Seal may be used only
as authorized by Federal statute or by the
Counsel to the President. 18 U.S.C. § 713 and
Executive Order No. 11649 (1972).

Again, thank you for seeking our guidance on this matter. We
appreciate the Council's interest in informing businesses of
the policies regarding use of the President's name or likeness
-or the Presidential Seal in advertising copy.

s

Sincerely,

Richard A. Hauser

Ms. Carolyn Cosmos //(LiA//LJAA;X),

Council of Better Busili e
1515 Wilson Boulevard ”,,/’
Arlington, Virginia 2

NS
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BBEB counciL OF BETTER BUSINESS BUREAUS, INC.

' THE INTERNATIONAL ASSEMBLY OF BETTER BUSINESS BUREAUS

June 20, 1984

Fred Fielding, Counsel to the President
The White House
Washington, D.C. 20500

Dear Mr. Fielding:

I am writing to ask if there are any changes you would like to
make in the White House policy statement on use of the President's
name or likeness in advertising published in the Council of

Better Business Bureau's Do's and Don'ts in Advertising Copy.

The policy is presented through an editorial summary. Does that
remain satisfactory, or would you like to have the text of a
statement published?

Do's and Don'ts also publishes a section on commercial references

to and use of likenesses of the White House (Section 2-235 enclosed).
I have been advised by Mr. Duncan Morrow of the Park Service that
commercial use of likenesses of the White House falls under Park
Service jurisdiction. He told me that the Justice Department advised
the Park Service, several years ago, that some questionable Volks-
wagen ads featuring the White House probably should not be tackled.
Mr. Morrow suggested that the language in Do's and Don'ts be revised
along the following lines: "Both the National Park Service and the
Counsel to the President discourage the use of the White House in
commercial advertising." Mr. Morrow has updated the Park Service
policy for Do's and Don'ts and a copy is attached.

I appreciate your taking the time to review this and would be glad
to provide you copies of Do's and Don'ts when the section is updated.

Thank you.
Sincerely,

%deﬂw

Carolyn Cosmos, Editor
Do's & Don'ts in Advertising Copy

Enclosures

1515 WILSON BOULEVARD @ ARLINGTON, VA 22209 @ (703) 276-0100



The following is a statement provided Do's and Don'ts by the
National Park Service June 19, 1984:

COMMERCIAL USE OF NATIONAL HISTORIC
SITES, MONUMENTS, OR MEMORIALS

While the use of buildings under management of the Park Service is generally
permissible, written permit for commercial filming is required. The prospective
advertisers or their agents should contact the Service's Office of Public Affairs
at the address below to arrange shooting schedules compatible with visitors
needs and protection of park resources.

The Park Service encourages the protrayal of historic properties and national
symbols in an appropriate manner. The Park Service manages a wide range of
properties throughout the nation, including the Statue of Liberty, Mt. Rushmore,
The Gateway Arch in St. Louis, and major monuments in Washington D.C.
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231

‘Section 2

4 GENERAL

cosmetic, and if such representations in the labeling

create an impression that the products bave been en-

dorsed or approved under this Act, this would be re-

garded as constituting misbranding.’®

There is also specific objection to a guarantee on
a label that the article complies with the Act.

See also FDCA 16-1.

Public Health Service

All firms manufacturing biologic products for
sale in interstate traffic must qualify for a license
under standards set by the Laboratory of Biologics
Control of the Public Health Service. Regulations
prescribing standards designed to insure the con-
tinued safety, purity, and potency of products are
issued with the approval of the Secretary of Health
and Human Services. Licenses which are issued
by the Public Health Service are issued only for
specific products after inspection of the establish-
ment and examinations of the product for which a
license is desired. Licensed establishments are in-
spected annually by staff members of the Labora-
tory of Biologics Control.

We are advised that there is no objection to a firm
using in advertising a statement that it is a licensed
establishment provided it is made clear that the
license does not apply to products produced by the
same company which are not licensed, and also pro-
vided that the statement used does not imply that a
f)roducl of the firm is better in any way than the
icensed product of another firm.

The conditions of contracts for suppliers of the
United States Public Health Service contain a pro-
vision reading as follows:

“Successful bidders shall not use awards as a basis

for advertising.”

The Social Security Card

232 The Department of Health and Human Services

233

states that “there is no restriction on the use of the

-Social Security card in advertising. However, we

do caution against the use of an actual number or
name on the card. A non-existent account number
such as 000-00-000 and a fictitious name such as
‘John Q. Citizen’ are acceptable.”

U. S. DEPARTMENT
OF THE INTERIOR

The Department of the Interior has informed us
that it has not issued any regulations with respect
to its tests and purchases but it bas discouraged
rather than encouraged the use in advertising of
representations tending to show that a contractor’s
products have met with the approval of the De-
partment of the Interior or any of its Bureaus or
offices. There have been a few exceptions, we are
advised, where the dissemination of certain infor-
mation such as related to types of safety appliances,
equipment, etc., was felt to be of interest to the
public. Details of favorable tests are not divulged
to contractors unless requested for a specific pur-
pose; unfavorable tests are reported only to the
contractor or his representative.

* Italics ours

Bureau of Mines

In promoting safety in mining the Bureau of 234

Mines of the Department of the Interior tests ex-
plosives and mining machinery and equipment and
approves as “permissible” those items which meet
“the test requirements of the Bureau. Items fo. nally
approved by the Bureau of Mines may be advertised
as such and may bear a plate bearing the seal of the
Bureau of Mines and the specific phbraseology pre-
scribed by the Bureau of Mines for the product
approved. The Bureau of Mines has established
regulations governing reference to its name in ad-
vertising and on products and obviously these regu-
lations should be followed explicitly by the company
which refers to the Bureau of Mines in advertising.

REFERENCE TO
FEDERAL BUILDINGS
Neither the name nor the photograph or like-
ness of the White House should be used in any ad-
vertising whatsoever. If asked, the Counsel to the
President would decline to give authorization for
such use. Truthful claims that federal buildings
have been equipped with products are permissible.
“There s y—no—federal—stattte—expressty
orbidding the depiction of the United States (Zap
itoNin advertising. However, the Architect 6f
apitel advises that it is the policy of the Longre§s
o disconrage advertising featuring the Capitgl
hich condeys, or is reasonably calcyfated to con-
ey, a false qpression of sponsorshi]. approval qr
endorsement ot \gny product or sgfvice by the Corl-
oress, the Governmeent of the UAited States, or an
department, agency™Qr instryfnentality thereof. In
doubtful cases, proposed cgpy should be submitted
o the Office of the Arehjtect of the Capitol for
dvance approval. Noficomyliance with the fore
going policy, while pbt legally actionable, could, of
course, result in thfe introductiot\of legislation onl
the subject. Theg”Architect of the 8apitol does not
object to advertising stating that mategial was used
in the Capytol or other buildings undex_his juris-
diction if fio claims are made that the matsgial was
choseny/as superior to competing brands, etc\_and
his effice is provided with proposed copy for gd

1
/Ance-a TOVAal.

vertising. However. ag{ance approval should b
ught from the Publj¢ Affqirs Office of the Par

Service.

USE OF PRESIDENT’S NAME
OR LIKENESS

President Reagan is adhering to a long standing
policy of refusing permission to use the name or
likeness of the President of the United States, or
of the First Lady, in advertising or commercial pro-
motion in any way that suggests a connection be-

~ tween the President or First Lady and such adver-

tising or promotion, notwithstanding the merits or
reasons that accompany the request. The repro-
duction of the President’s or First Lady’s name or
likeness for sale as such, or inclusion in an educa-
tional game, book, collection of portraits and/or

Do's and Don’ts in Adverusing Copy

)
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/the President. (See also 2-35d.)

GENERAL

-

__a_Section 2

biographies shall not be considered advertising or
promotion if there is no indication or suggestion of
endorsement or approval by the President or First
Lady of a commercial product, service or enterprise.

The Counsel to the President has advised CBBB
that exceptions to this rule, which has been adhered
to by all Presidents, can be granted only after a re-
quest in writing has been submitted to and approved
by the Counsel to the President.

The policy applies with equal force to the use of
the name or likeness of the President, or of the First
Lady, for any promotion or similar publicity pur-
poses. The only instances where permission has been
granted have been in connection with fund-raising
campaigns sponsored by the Federal Government,
or conducted under government auspices, such as
those of the American National Red Cross. Even to
such organizations, no over-all permission is granted.
Each individual case must be brought to the atten-
tion of the White House for approval and such ex-
ceptional cases could be considered only on their
individual merits.

Exception may also be made” with respect to
advertisements promoting books or articles about
the President or authored by him or radio-TV pro-
grams featuring him, but only if such advertisements
are submitted to the Counsel to the President for
approval in advance. This procedure must also be
followed in connection with similar advertisements
proposing to make use of the name or likeness of the
First Lady.

(See also 2-394; 16-415.)

It is not permissible to use the Sea! of the Presi-
dent of the United States in advertising copy. Coun-
sel has advised that the present policy is that the seal
is personal to the President and may never be used
except where it will be identified exclusively with

236b Vice President

|

Counsel to Vice President Bush has informed
the CBBB that the Vice President and his family
would ask that their names and likenesses not be
used for advertising commercial enterprises. The
Vice President has adopted exactly the same
policy on use of his or his family name or like-
nesses as maintained by the President.

Recommendations

CBBB recommends to advertisers and adver-
tising agencies that if any use of the President’s or
Vice President’s name or likeness, or those of their
families, office or staff or of the Presidential Seal
is contemplated for advertising or commercial
purposes, it be submitted in advance to the Coun-
sel to the President or Vice President for approval.

CBBB recommends to media that they require
all advertisers offering advertising which uses the
name or likenesses of the President, Vice Presi-
dent, their offices, seals or staff, or members of
their families, to submit evidence of authorization

|__——of such use.

231-238
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U.S. Atomic Energy Commission policy on use
of its name in advertising has been deleted because

of its reorganization and change of name to the
Nuclear Regulatory Commission.

U. S. DEPARTMENT OF JUSTICE
FEDERAL BUREAU OF
INVESTIGATION

On August 27, 1954, an Act to “amend section 238a

709 of title 18, United States Code, so as to pro-
tect the name of the Federal Bureau of Investiga-
tion from commercial exploitation” was approved
by the President.

The statue, as amended, provides for the impo-
sition of criminal penalties, involving a maximum
fine of $1,000 or imprisonment for not more than
one year, or both, upon corporations and other busi-
ness entities or an individual who, except with the
written permission of the Director of the Federal
Bureau of Investigation,

3

. . . knowingly uses the words ‘Federal Bureau of
Investigation’ or the initials ‘F.B.I.’, or any colorable
imitation of such words or initials, in connection with
any advertisement, circular, book, pamphlet or other
publication, play, motion picture, broadcast, telecast,
or other production, in a manner reasonably calcu-
lated to convey the impression that such advertise-
ment, circular, book, pamphlet or other putlication,
play, motion picture, broadcast, telecast, or other pro-
duction, is approved, endorsed, or authorized by the
Federal Bureau of Investigation; . . .”

Check With Agency Involved

It is a simple matter to ascertain in advance
whether a proposed reference in advertising to the
United States Government, its personnel, equip-
ment, purchases, tests, inspections or certifications
conforms to the established Government policies
with respect to such references. CBBB therefore
recommends that proposed statements or illustra-
tions of this nature be checked in advance with the
afpropriate Government Department whenever the
slightest doubt exists as to the propriety of their
use. :

FTC ACTION ON MISLEADING
REFERENCE TO GOVERNMENT

In numerous cases, FIC bas beld that it is an
unfair trade practice to refer in advertising to the
Federal Government, or any of its departments or
agencies, in such manner as to confuse, mislead or
deceive consumers with respect to the Government's
relationship to the advertiser or bis wares. In a
typical case, an advertiser was ordered to cease
representing that the use of a certain bookkeeping
and accounting system sold by it is necessary or

required under the laws of the United States Gov-

ernment or any of its departments. Another com-
pany, engaged in the sale of military insignia,
clothing and novelties, was ordered to cease using
the words, “Federal Military Equipment” in its
corporate or trade name, or making any represen-
tation that it has any connection with the United
States Government or any branch thereof. (See also
2-318.)

Copyright 1981, Council of Better Business Bureaus, Inc.
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THE WHITE HOUSE

WASHINGTON
July 17, 1984

MEMORANDUM FOR MARK WEINBERG
ASSISTANT PRESS SECRETARY
TO THE PRESIDENT

FROM: FRED F. FIELDING Orig. signed by FFF
COUNSEL TO THE PRESIDENT

SUBJECT: Proposed Press Release re:
President's Signature Edition Character Jugs

We have reviewed the proposed press release regarding the sale
of Presidential Character Jugs and have the following comment
and recommendation.

The proposed release states that proceeds of the sales of the
Jugs will benefit the James S. Brady Foundation; while this is
true, those proceeds will actually be equally divided between
the Brady Foundation and the Dallas Convention Fund, a non-
profit organization organized to defray the costs of promoting
Dallas, Texas as a convention center. It is misleading to
omit the fact that proceeds from the sale of the Jugs will
also benefit the Dallas Convention Fund and accordingly, I
recommend amending paragraph 3 or otherwise revealing this
fact somewhere in the proposed press release.

I also assume that Michael Deaver's suggested change in the
last paragraph is being made.

I would like to see the revised release before it is finally
approved. Thank you for bring this to our attention.

FFF:SMC:ph 7/16/84
cc: FFFielding
SMCooksey
Subject
Chron.




THE WHITE HOUSE

WASHINGTON

July 17, 1984

MEMORANDUM FOR FRED F. FIELDING
FROM: SHERRIE M. COOKSEY ?

SUBJECT: Proposed Press Release re:
President's Signature Edition Character Jugs

The attached memorandum has been revised to reflect your
corrections.

Attachment




THE WHITZ HOUSE

WASHINGTON

July 16, 1984

W
MEMORANDUM FOR MARK WEINBERG A
ASSISTANT PRESS SECRETARY \)p/o"'
TO THE PRESIDENT '

FROM: FRED F. FIELDING
COUNSEL TO THE PRESIDENT

SUBJECT: Proposed Press Release re:
President's Signature Editiop Character Jugs

We have reviewed the proposed press release regarding the sale
of Presidential Character Jugs and have the f§llowing comment
and recommendation.

The proposed release states that proceeds of the\ sales of the
Jugs will benefit the James S. Brady Foundation;,hewewver,

those proceeds will actually be equally divided between the
Brady Foundation and the Dallas Convention Fund, a non-profit
organization organized to defray the costs of promotlng

Dallas, Texas as a convention center. We—believe 1t is
misleading to omit the fact that proceeds from the sale of the
Jugs will also benefit the Dallas Convention Fund, Kbcordlngly,

jb recommend amending s paragraph 3 asjée%éeweqdi .
WL‘Z._I’L‘/W,

roceeds from its sale will go to the James S. Brady
dation, which was established following the March 31, 1981
assassination attempt on President Reagan during which Press
Secretary James Brady was severely injured, and the Dallas
Convention Fund, a non-profit civic organization."

FFF:SMC:ph 7/16/84
cc: FFFielding

SMCookse
Subjecl;/y
Chron.

-




THE WHITE HOUSE

WASHINGTON

July 16, 1984

MEMORANDUM FOR FRED F. FIELDING
FROM: SHERRIE M. COOKSEY$Y—

SUBJECT: Proposed Press Release re:
President's Signature Edition Character Jugs

Mark Weinberg has requested your views on a press release
Dennis Revell plans to issue on the sales of the President's
Character Jugs.

I have reviewed the proposed press release and have the
following comments.

° The release states that the President launched a major
fundraising drive for the Brady Foundation with a presentation
of the President's Signature Edition Jug to Press Secretary
Brady. Fred Ryan has verified that the President will present
a Jug to Brady unless we raise a specific legal objection to
it; I see no legal objections to such a ceremony.

° The release also states that the proceeds of the sales of
the Character Jugs will benefit the James S. Brady Foundation;
however, that statement is not entirely accurate, as 50% of
the proceeds from the sales will go to the non-profit organiza-
tion established in Dallas to help promote it as a convention
city. This split of profits was mandated by the contract the
RNC signed with the City of Dallas (when Dallas was selected as
the site of the 1984 Republican National Convention) agreeing
that Dallas would have the exclusive rights to all souvenirs
sold at the convention. In my opinion, this release must
mention that the Dallas Convention Fund will also receive a
portion of these proceeds.

° The Jug is described as a "remarkably life-like portrait
of the President." From descriptions I have heard of this
Jug, this may be an overstatement; however, I do not recommend
commenting on it as such.

° Finally, Mark Weinberg has advised that Deaver has
requested a revision in the last paragraph of the proposed
release to clarify that the Dallas Collection Catalog, and not
the Jug, is available for $1.00. (The Jugs will be sold for
$500.00.)

Attached for your review and signature is a memorandum to
Weinberg recommending inclusion of a statement explaining that
the benefits of the sales of this Jug will be equally divided
between the Brady Foundation and the Dallas Convention Fund, a
non-profit civic organization.




THE WHITE HOUSE

WASHINGTON

July 10, 1984 jj 774/%

MEMORANDUM FOR MIKE DEAVER
FRED FIELDING
LARRY SPEAKES

FROM: Mark Weinberg% y
Dennis Revell would like you to review
the attached proposed press release.

Please let me know of any changes
that need to be made.



FOR IMMEDIATE RELEASE

CONTACT: Mr. Dennis C. Revell
(916) 443-3816

President Ronald Reagan launched a major fund-raising
drive for the James S. Brady Presidential Foundation with the
presentation of the President's Signature Edition Jug to
Press Secretary James Brady for whom the Foundation is named.

The President's Signature Edition Character Jug by
Royal Doulton is a carefully sculpted and hand-painted portrait
of President Reagan with a furled American flag for the handle.
Measuring 7%-inches high, the Character Jug is unique in its
portrayal of a living United States President.

The Character Jug is limited to an edition of 5,000 numbered
pieces to be sold for $500.00 each. The proceeds will benefit
the James S. Brady Presidential Foundation, which was established
following the March 31, 1981, assassination attempt on President
Reagan d {ing which Press Secretary James Brady was severely
injured. \Ehe difficulties of his recovery prompted the creation
of the Foundation to provide assistance to those wounded during
an assdssination attempt on a senior federal official, Presidential
candidate or a family member of the President or Vice President.

MORE...MORE...
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&53" Catalog, availabl &Ly mall for $1.00 from The Dallas Collection,
Ll

&

Royal Doulton, makers.of fine English dinnerware and giftware,
designed the portrait Character Jug with the close assistance of
Maureen Reagan. She supplied the required photographs from which
Eric Griffiths, director of sculpture for Royal Doulton, modeled
the remarkably life-like portrait of President Reagan. Griffiths,
who has created many subjects for Royal Doulton, said that the Royal
Doulton assignment was especially rewarding. "To create an accurate
study of a living person is a challenge, and when the subject is
the President of the United States, the challenge becomes a privilege
as well," Griffiths added.

The Character Jug w1ll be sold through the Dallas Collection

—

Catalog Fulfillment Center, 50 Riverside Center, Westport, CT 06880
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